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Õ¯ÉÍ ÕÝÂËÝË ÌÝÄÝÝËËÈÉÍ ÎÐ×ÈÍÃ 
Á¯ÐÄ¯¯ËÝÕ ÍÜ

Äýëõèé äàÿàð õ¿éí ºðãºí íýâòð¿¿ëãèéã 
õ¿ëýýí çºâøººðºõ íü ýëáýã áîëñîí 
õýäèé ÷ ººðñäºº õ¿éí õýâëýë 

ìýäýýëëèéí õýðýãñëýý ýçýìøèõ, àæèëëóóëàõ 
ýðõèéã õºõè¿ëýí äýìæèõ, õàìãààëàõ õýðýãöýý 
øààðäëàãà áàéñààð áàéíà. Áîäëîãî, ýðõ ç¿é, 
çîõèöóóëàëòûí õ¿ðýý íü ºíºº õýð õ¿éí õýâëýë 
ìýäýýëýë áàéãóóëàõàä òóëãàð÷ áóé öîðûí ãàíö 
áýðõøýýë õýâýýð áàéíà. ¯¿íèé òóëä ÷óõàì 
ÿìàð íºõöºë øààðäëàãà õýðýãòýé áàéãààã õàðæ 
áîëîõóéö áîäëîãî, ýðõ ç¿é, çîõèöóóëàëòûí 
äýëõèéí òóðøëàãà ºíººäºð áýëõíýý áàéíà. 
Ãýâ÷ îëîí óëñ îðîíä õ¿éí õýâëýë ìýäýýëëèéí 
õýðýãñýë áàéãóóëàõ, öýöýãëýí õºãæ¿¿ëýõýä 
äýìæëýã ¿ç¿¿ëýõ¿éö áîäëîãî, ýðõ ç¿é, 
çîõèöóóëàëòûã áèé áîëãîõ øààðäëàãàòàé 
áàéãàà þì. 

Õ¿éí õýâëýë ìýäýýëëèéí îð÷èíã á¿ðä¿¿ëýõ 
àñóóäëûã óëñ òºðèéí ºðãºí àãóóëãûí õ¿ðýýíä 
àâ÷ ¿çýõ ¸ñòîé. Àðä÷èëàë, õóóëü äýýäëýõ 
¸ñ ñóë, õ¿íèé ýðõ, ÿëàíãóÿà ¿çýë áîäëîî 
èëýðõèéëýõ ýðõ ÷ºëººã ¿ë õ¿íäýòãýäýã òèéì 
íºõöºëä õ¿éí õýâëýë ìýäýýëýë íü îíöãîé 
ñîðèë áýðõøýýëòýé òóëãàðäàã. Àðä÷èëëûã 
ã¿íçãèéð¿¿ëýõ, íèéòèéí àøèã ñîíèðõëûã 
äýýäëýõ ¿¿äíýýñ ÷ºëººò, õàðààò áóñ, îëîí 
óðãàëü÷ õýâëýë ìýäýýëëèéã õºãæ¿¿ëýõèéã 
õ¿ëýýí çºâøººðñºí íºõöºëä ë õ¿éí õýâëýë 
ìýäýýëëèéí îð÷èí òààòàé áîëíî. (Buck-
ley et al.2008)1 Äýëõèéí õ¿éí ðàäèî 
ºðãºí íýâòð¿¿ëãèéí õîëáîî (AMARC)-
íîîñ õ¿éí ºðãºí íýâòð¿¿ëãèéí àðä÷èëñàí 
õóóëü òîãòîîìæèéí ñàéí òóðøëàãûí 14 
çàð÷èì (AMARC-ALC-2008) áîëîâñðóóëàí 
ãàðãàñàí þì. Ýíý íü öààøäàà õóóëü 
òîãòîîã÷, èäýâõòýí¿¿äèéã õóóëü òîãòîîìæ 
áîëîâñðóóëàõàä íü ÷èãë¿¿ëýõ çàãâàð þì. 

Õ¿éí õýâëýë ìýäýýëëèéí õºãæëèéí îð÷íûã 
á¿ðä¿¿ëæ áóé áîäëîãî, ýðõ ç¿é, çîõèöóóëàëò 
íü ò¿¿íèéã õ¿ëýýí çºâøººðºõ, õ¿ðòýýìæòýé 
áîëãîõ, äýìæëýã ¿ç¿¿ëýõ ãýñýí ¿íäñýí ãóðâàí 
øèíæ ÷àíàðûã àãóóëäàã. Ýõíèéõ íü õ¿éí 
õýâëýë ìýäýýëëèéã ºâºðìºö ñàëáàð ãýæ 
àëèâàà õî¸ðäìîë óòãàã¿éãýýð òîâ òîäîîð 

õ¿ëýýí çºâøººðºõ àñóóäàë þì. Õ¿éí õýâëýë 
ìýäýýëëèéí ¿íäñýí øèíæèéã íýãòãýí 
ä¿ãíýâýë, àøãèéí òºëºº áóñ àæèëëàõ õýäèé 
÷ õ¿é îëíû àøèã òóñûí òºëºº áàéãààãààðàà 
íèéãýìä õîæîîòîé, ¿éë÷èëãýýãýý çîðèóëæ 
áóé òýð õ¿ì¿¿ñ íü ýçýìøèæ, õàðèóöëàãà 
õ¿ëýýäýã, àãóóëãà òóóðâèõ, óäèðäàõàä íü 
îðîëöäîã. Õî¸ðò, ýðõ ç¿é, çîõèöóóëàëòûí 
òîãòîëöîîíû òóõàé àñóóäàë áºãººä ýíý íü 
ðàäèî äîëãèîíû õ¿ðòýýìæèéí øóóä, èë 
òîä ¿éë ÿâö, õ¿éí õýâëýë ìýäýýëëèéí ¿éë 
àæèëëàãààíä øààðäëàãàòàé ò¿ãýýëòèéí àðãà 
õýðýãñëýýð õàíãàõàä îðøèíî. Äîëãèîí áîëîí 
áóñàä íººöèéí õóâààðèëàëò õ¿é îëîíä 
ñóóðèëñàí áàéãóóëëàãûí õýðýãöýý øààðäëàãàä 
íèéöñýí áàéõ ¸ñòîé. Ýíý íü õ¿éí õýâëýë 
ìýäýýëëèéí ¿éë÷èëãýýãýýð õàíãàõ òýðõ¿¿ õ¿é 
îëíûã øààðäëàãàã¿é ñààä òîòãîðîîñ ÷ºëººëºõ, 
àíãèä áàéëãàõ, ìºí ¿éë ÿâöûã óëñ òºðèéí 
õºíäëºíãèéí íºëººã¿é ýòãýýä óäèðääàã áàéõ 
ãýñýí ¿íäñýí øèíæ¿¿äýýð òîäîðõîéëîãäîíî. 
Ãóðàâò, õ¿éí õýâëýë ìýäýýëëèéí òîãòâîðòîé 
áàéäàë, õºðºíãèéí íººöòýé õîëáîîòîé ýðõ 
ç¿é, çîõèöóóëàëòûí àñóóäàë þì. Äîëãèîíû 
õ¿ðòýýìæèéí õóâüä ãýâýë òóñãàé çºâøººðëèéí 
õóðààìæààñ ÷ºëººëºõ, ýñâýë õóðààìæ áýëýã 
òýìäýã òºäèé áàéõ ¸ñòîé áºãººä õ¿é îëîíä 
õýä õýäýí íººö àøèãëàõûã õîðèãëîæ ¿ë áîëíî. 
Îðëîãûí ýõ ¿¿ñâýðò ¿íäýñëýëã¿é õÿçãààðëàëò 
òîãòîîæ áîëîõã¿é. Õ¿éí ºðãºí íýâòð¿¿ëýã 
ýðõëýã÷äèéã ¿éë÷èëãýýãýý çîðèóëæ áóé òýð 
èðãýäýýñ ýäèéí çàñãèéí äýìæëýã õ¿ñýõèéã 
äýìæèõèéí çýðýãöýý òºñâèéí ñàíõ¿¿æèëòèéã 
õàðààò áóñààð çàõèðàí çàðöóóëàõ ìåõàíèçìûí 
äàãóó òóñëàìæ ¿ç¿¿ëíý. 

Ýäãýýð øèíæ ÷àíàð íü îëîí îðíû õ¿éí 
ºðãºí íýâòð¿¿ëãèéí ýðõ ç¿é, çîõèöóóëàëòûí 
õ¿ðýýíä áàãòñàí áàéäàã õýäèé ÷ ¿ð ä¿íòýé 
õýðýãæèæ ÷àäàõã¿é áîë ñàéí áîäëîãî, ýðõ 
ç¿é, çîõèöóóëàëò äàíãààðàà õàíãàëòã¿éã 
òýìäýãëýâýë çîõèíî. Õ¿éí õýâëýë ìýäýýëëèéí 
õýðýãñýë áàéãóóëàõ, õºãæ¿¿ëýõèéã äýìæäýã, 
õºõè¿ëäýã òèéì îð÷èí á¿ðä¿¿ëýõýä äàõèàä 
ººð õî¸ð á¿ðýëäýõ¿¿í õýñýã ÷óõàë áîëäîã. 
Ýõíèéõ íü, õ¿éí õýâëýë ìýäýýëëèéí õºãæëèéã 

1 Buckley, S., K.Duer, T.Mendel and S. O`Siochru (2008) Broadcasting, Voice and Accountability: A public interest approach to 
policies, laws and regulations, Ann Arbor: University of Michigan Press
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õºõè¿ëýí äýìæäýã; áîäëîãî, ýðõ ç¿é, 
çîõèöóóëàëòûã ñàéæðóóëàõ ëîááè õèéäýã, 
íººöèéã õóâààðèëäàã, òîãòâîðòîé áàéäëûã 
õàíãàõ, íèéãýìä ¿ç¿¿ëýõ ¿ð íºëººã áèé 
áîëãîõûí òºëºº õ¿éí õýâëýë ìýäýýëëèéí 
ñàëáàðò òóñëàìæ, ¿éë÷èëãýý ¿ç¿¿ëäýã òèéì 
èðãýíèé íèéãýìä ñóóðèëñàí íºëººëëèéí 
á¿ëýã, òºëººëëèéí ýâëýë õîëáîîä áèé ýñýõ 
íü ÷óõàë. Õî¸ðò, ñîíãîãäñîí òºëººëºã÷èä, 
òºðèéí àëáàí õààã÷, çîõèöóóëàã÷ áîëîí 
õýâëýë ìýäýýëëèéí çîõèñòîé áîäëîãî, õóóëü 
òîãòîîìæ, çîõèöóóëàëòûã áîëîâñðóóëäàã, 
ýñâýë õýðýãæ¿¿ëäýã áóñàä õ¿ì¿¿ñèéí äýìæëýã 
÷óõàë þì.  

Ãàðûí àâëàãûí ýíý õýñýãò õ¿éí õýâëýë 
ìýäýýëëèéí õºãæëèéã äýìæèæ, õºõè¿ëäýã 
çàðèì áîäëîãî, ýðõ ç¿é, çîõèöóóëàëò, ìºí 
îëîí íèéòèéí áóþó òºðèéí ñàíõ¿¿æèëòèéí 
ìåõàíèçìûí òóõàé òîäîòãîí ºã¿¿ëýõýýñ ãàäíà 
õýâëýë ìýäýýëëèéí áîäëîãûí øèíýòãýë, ìºí 
õ¿éí õýâëýë ìýäýýëëèéí ñàëáàðûã õºãæ¿¿ëýõýä 
æèíòýé õóâü íýìýð îðóóëñàí òóñ ñàëáàðûí 
õîëáîîä, áóñàä ýòãýýäèéí æèøýýã áàãòààâ. 
Áåíèí, Óðóãâàé óëñ íü õ¿éí ðàäèîãèéí 
õºãæëèéã äýìæäýã õóóëü, çîõèöóóëàëòòàé. 
Áåíèí óëñ íü Àôðèêòàà õàðààò áóñ 
çîõèöóóëàëòûí øèëäýã çàãâàðûí íýã áîëîõûã 
òýìäýãë¿¿øòýé. Õàðèí Óðóãâàé áîë õ¿éí, 
õóâèéí, îëîí íèéòèéí ºðãºí íýâòð¿¿ëýã÷äèéí 
õîîðîíä äàâòàìæèéã èë òîäîîð òýíöâýðòýé 
õóâààðèëäàã öººí îðíû íýã þì. Äàíè, Ôðàíö, 
ªìíºä Àôðèêèéí òºðèéí ñàíõ¿¿æèëò îëãîäîã 
ìåõàíèçìûí æèøýý ýíä ìºí îðñîí. Äàíè 
óëñàä îëîí íèéòèéí ºðãºí íýâòð¿¿ëãèéí 
òîãòîëöîîã äýìæèõèéí òóëä àéë ºðõ¿¿äýýñ 
àâäàã òóñãàé çºâøººðëèéí õóðààìæèéí íýã 
õýñãèéã õ¿éí ºðãºí íýâòð¿¿ëãèéã äýìæèõýä 
çîðèóëäàã áàéíà. Ôðàíöàä áîë àðèëæààíû 

áóñ îðîí íóòãèéí ðàäèîãèéí ñàíõ¿¿ãèéí 
äýìæëýã íü àðèëæààíû ºðãºí íýâòð¿¿ëãèéí 
îðëîãîä íîãäóóëñàí òàòâàðààñ á¿ðýëääýã 
àæýý. ªìíºä Àôðèêò Õýâëýë ìýäýýëëèéí 
õºãæèë, îëîí òàëò áàéäëûí àãåíòëàã 
íü õîëèìîã çàãâàð àøèãëàäàã áºãººä 
òóõàéëáàë, õóâèéí áîëîí îëîí íèéòèéí 
ºðãºí íýâòð¿¿ëýã ýðõëýã÷äèéí àëü àëèíûõ 
íü õóâü íýìðýýñ á¿ðääýã ñàíä òºâëºð¿¿ëñýí 
õºðºíãººð õ¿éí ºðãºí íýâòð¿¿ëýã, áàãà 
õýìæýýíèé àðèëæààíû õýâëýë ìýäýýëëèéí 
õýðýãñýëä äýìæëýã ¿ç¿¿ëäýã áàéíà. Íåïàë 
óëñûí Õ¿éí ðàäèî ºðãºí íýâòð¿¿ëãèéí 
õîëáîî (ACORAB) íü óëñ òºðèéí èõýýõýí 
ñîðèëò áýðõøýýëòýé òóëãàðàí áàéæ, õ¿éí 
õýâëýë ìýäýýëëèéí ñàëáàðûã õàìãààëàõàä 
ãîëëîõ ¿¿ðýã ã¿éöýòãýæýý. Ýêâàäîð óëñàä 
íèéòèéí áîëîâñðîëûí2 ðàäèîãèéí çîõèöóóëàõ 
õîðîî (CORAPE) íü áîäëîãî, ýðõ ç¿éí 
õóâüä óã ñàëáàðûã õ¿ëýýí çºâøººðºõ, ìºí 
äýìæëýãèéí ¿éë÷èëãýýíèé õ¿ðýýã õºãæ¿¿ëýõýä 
õóâü íýìðýý îðóóëñàí áàéíà. Òàéëàíäàä 
èäýâõòí¿¿äèéã ºðãºí õ¿ðýýíä íýãòãýñýí 
“Õýâëýë ìýäýýëëèéí øèíýòãýëèéí òºëºº àÿí” 
õ¿éí ºðãºí íýâòð¿¿ëãèéã õºõè¿ëýí äýìæèõ, 
ò¿¿íä çîðèóëàí äîëãèîíû äàâòàìæèéí 
íººöèéã õàìãààëàõàä ãîë ¿¿ðýã ã¿éöýòãýñýí 
áîë Ýëü Ñàëüâàäîð óëñàä Ýëü Ñàëüâàäîðûí 
Îðîëöîî á¿õèé ðàäèî, õºòºëáºðèéí õîëáîî 
(ARPAS) íü ººðèéí ñ¿ëæýýíä íýãäñýí õ¿éí 
ðàäèî ñòàíöóóäàä äàâòàìæ õóâààðèëàõûí 
òóëä ¿íäýñíèé õýìæýýíä äàâòàìæ õóäàëäàí 
àâàõ ñòðàòåãèéí øèéäâýð ãàðãàñàí àæýý. Èõ 
Áðèòàíèä Õ¿éí õýâëýë ìýäýýëëèéí õîëáîî 
(CMA) íü èíòåðíåòýýð ºðãºí íýâòð¿¿ëýã 
äàìæóóëàõàä øóóðõàé äàñàí çîõèöîõîä íü 
çîðèóëàí ãèø¿¿ääýý òåõíèêèéí òóñëàëöàà 
¿ç¿¿ëñýí àæýý.

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- AMARC-ALC (2008) Principles for a Democratic Legislation on Community Broadcasting 
http://amarcwiki.amarc.org/upload/documents/Principles_Community_Broadcasting_legislation.pdf
- Buckley, S., K.Duer, T.Mendel and S. O`Siochru (2008) Broadcasting, Voice and Accountability: A public interest approach to policies, laws 
and regulations, Ann Arbor: University of Michigan Press 

2 popular education - хялбаршуулсан байдлаар иргэдэд улс төр, нийгэм, эдийн засгийн мэдлэг олгодог хэлбэр (Орч.)
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Áåíèí óëñàä 1990 îíû ¯íäñýí õóóëèàð ¿ã õýëýõ 
ýðõ ÷ºëººã õ¿ëýýí çºâøººð÷, áàòàëãààæóóëñàí 
áºãººä 1992 îíä áàéãóóëàãäñàí Haute Au-
torite de l’Audiovisuel et de la Communication 
(HAAC) õýìýýõ õàðààò áóñ çîõèöóóëàëòûí 
áàéãóóëëàãà ýðõ ÷ºëººã õàìãààëäàã. HAAC íü 
äóó, ä¿ðñ áè÷ëýãèéí ñàëáàðûã ëèáåðàëü÷ëàí, 
õóâèéí ðàäèî, òåëåâèçèéí ¿éë÷èëãýýã íýýëòòýé 
áîëãîñîí 1997 îíû íàéìäóãààð ñàðûí 20-íû 
ºäðèéí 97-010 òîîò õóóëèéã õýðýãæ¿¿ëýõ ¿¿ðýã 
õ¿ëýýäýã.   
HAAC íü àðèëæààíû áîëîí àðèëæààíû 
áóñ ðàäèîãèéí ÿëãààã òîãòîîæ, àðèëæààíû 
áóñ ðàäèîãèéí ¿éë÷èëãýýíèé æóðàì, òóñãàé 
çºâøººðºë îëãîõ øàëãóóð çîõèöóóëàëòûí 
óäèðäàìæ (Cahiers des Charges)-èéã 
áîëîâñðóóëàí ìºðääºã. HAAC-ûí øààðäëàãûí 
äàãóó õ¿éí ðàäèîíóóä íü àøãèéí áóñ 
íèéãýìëýã õýëáýðýýð çîõèîí áàéãóóëàãäàõ 

BENIN: West African model  
for media regulation

SUMMARY

Community radio in Benin commenced after the liberalization of broadcasting in 
1997 which opened the media landscape to private radio and television, including 
community broadcasting. There are now around 47 licensed community radios and 
other non-commercial radio services. Benin has an independent regulator which 
is responsible for the licensing and regulation of community radio services and the 
management of a media support fund which includes grants for community radio.

Freedom of speech is recognized and guaranteed 
in Benin according to the 1990 Constitution, and  is 
protected by the Haute Autorite de l’Audiovisuel et de 
la Communication (HAAC), an independent regulatory 
body established in 1992. The HAAC is responsible for 
the application of the Law No 97-010 of 20 August 1997 
which provides for the liberalization of the audio-visual 
sector and opening to the establishment of private 
radio and television services. The HAAC distinguishes 
between Commercial Radio and Non-Commercial 
Radio and it publishes regulatory guidelines (Cahiers 
des Charges) setting out the procedure and criteria 
for licensing of Non-Commercial Radio services. 
Community radios are required by HAAC to be organized 
as non-profit associations, and to invest a management 
committee with executive powers that is comprised 
of representatives of the local community. This will 
generally include members of community organisations, 
women groups, and other organisations.

In addition to the not-for-profit status, the HAAC 
identifies Community Radio by its range, its focus on a 
specific community, its use of specific languages and 
its programming having a focus on local information 
and mobilization, cultural development and further 
education.  The licensing process for community radio 
starts with the HAAC publishing the list of available 
frequencies based on its frequency map and issuing a 
published call for applications from all sectors, public, 
private and commercial. It processes the received 
applications and allocates the frequencies based on the 
proposed programme content as well as the viability 
of the proposed services. Applications for frequencies 
are examined publicly, in the presence of the HAAC 
representatives, the applicants and the general public. 

The HAAC enforces the Code of Ethics of the Association 
of Journalists of Benin (Association des Journalistes 
du Benin) and works with the self regulatory body, 
Observatory on Ethics in the Media (Observatoire de 
la Deontologie dans les Medias), to see that broadcast 
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ÁÅÍÈÍ ÓËÑ: Õýâëýë ìýäýýëëèéí 
çîõèöóóëàëòûí Áàðóóí Àôðèêèéí çàãâàð

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Áåíèí óëñàä ºðãºí íýâòð¿¿ëãèéã ëèáåðàëü÷èëæ, õýâëýë ìýäýýëëèéí ñàëáàðò õóâèéí 
ðàäèî, òåëåâèç, ìºí õ¿éí îëîí íèéòèéí ºðãºí íýâòð¿¿ëãèéã íýýëòòýé áîëãîñíû äàðàà 
1997 îíä õ¿éí ðàäèî ¿¿ñ÷ áèé áîëæýý. 
Òýíä îäîî òóñãàé çºâøººðºë á¿õèé 47 îð÷èì õ¿éí ðàäèî, àðèëæààíû áóñ áóñàä ðàäèî 
¿éë÷èëãýý ¿ç¿¿ëæ áàéíà. Áåíèí óëñàä õ¿éí ðàäèîãèéí ¿éë÷èëãýýíèé òóñãàé çºâøººðºë, 
çîõèöóóëàëòûã õàðèóöàæ, ìºí õ¿éí ðàäèîä îëãîõ òýòãýëãèéã õàìðóóëàí, õýâëýë 
ìýäýýëëèéã äýìæèõ õºðºíãèéã çàõèðàí çàðöóóëäàã õàðààò áóñ çîõèöóóëàã÷ àæèëëàäàã.

áºãººä íóòãèéí èðãýäèéí òºëººëëººñ á¿ðäñýí 
ã¿éöýòãýõ ýðõ ìýäýë á¿õèé óäèðäëàãûí õîðîî 
áàéãóóëíà. Ýíý íü åðºíõèéäºº õ¿é îëíû 
áàéãóóëëàãóóä, ýìýãòýé÷¿¿äèéí á¿ëýã, áóñàä 
áàéãóóëëàãûí ãèø¿¿äýýñ á¿ðääýã. 

ÍÀÀÑ íü õ¿éí ðàäèîã àøãèéí áóñ ñòàòóñààñ 
ãàäíà ðàäèîãèéí õàìðàõ õ¿ðýý, òîäîðõîé 
íýã õ¿é îëîíä ÷èãëýñýí, òîäîðõîé íýã õýë 
õýðýãëýäýã, îðîí íóòãèéí ìýäýýëýë, èðãýäèéã 
èäýâõæ¿¿ëýõ, ñî¸ëûí õºãæèë, öààøäûí 
áîëîâñðîëä íü ÷èãëýñýí íýâòð¿¿ëãèéí 
õºòºëáºðòýé ýñýõýýð íü õ¿éí ðàäèî ãýæ 
õ¿ëýýí çºâøººðäºã áàéíà. Õ¿éí ðàäèîä 
òóñãàé çºâøººðºë îëãîõ ¿éë ÿâö íü ÍÀÀÑ-
ààñ äàâòàìæèéí òºëºâëºëòºä òóëãóóðëàñàí 
áîëîìæèò äàâòàìæèéí æàãñààëòûã íèéòëýõ, 
îëîí íèéòèéí, õóâèéí, àðèëæààíû á¿õèé 
ë ñàëáàðààñ ºðãºäºë õ¿ëýýí àâàõ óðàëäààí 
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çàðëàõààñ ýõýëäýã áàéíà. ¯éë ÿâö íü 
ºðãºäëèéã õ¿ëýýí àâ÷ õÿíàí, õºòºëáºðèéí 
àãóóëãà, ñàíàë áîëãîæ áóé ¿éë÷èëãýý õýðýãæèõ 
áîëîìæòîé ýñýõýä òóëãóóðëàí äàâòàìæèéã 
õóâààðèëíà. 

Äîëãèîíû äàâòàìæ õ¿ññýí ºðãºäë¿¿äèéã 
ÍÀÀÑ, ºðãºäºë ãàðãàã÷èä, îëîí íèéòèéí 
òºëººëëèéã áàéëöóóëàí îëíû ºìíº èë òîä 
øàëãàðóóëäàã.   

ÍÀÀÑ íü Áåíèí óëñûí Ñýòã¿¿ë÷äèéí õîëáîî 
(Association des Journalistes du Benin)-íû 
¨ñ ç¿éí ä¿ðìèéí áèåëýëòýä õÿíàëò òàâüæ, 
“Õýâëýë ìýäýýëëèéí ¸ñ ç¿éí àæèãëàã÷” (Ob-
servatoire de la Deontologie dans les Medias) 
ººðèéí çîõèöóóëàëòûí áàéãóóëëàãàòàé 
õàìòðàí àæèëëàæ, ºðãºí íýâòð¿¿ëãèéí 
àãóóëãà íü ìýðãýæëèéí õýì õýìæýý, ¸ñ ç¿éä 

íèéöñýí ýñýõèéã íÿãòàëäàã. Ýíý íü ñàíóóëãà 
ºãºõ, ñàðûí õóãàöààãààð ¿éë àæèëëàãààã 
ò¿ð çîãñîîõ, òóñãàé çºâøººðëèéí õóãàöààã 
áîãèíîñãîõ, ýñâýë äîëãèîíûã öóöëàõ çýðýã 
õàðèóöëàãà õ¿ëýýëãýæ áîëíî.

Õ¿éí ðàäèîãèéí ñàíõ¿¿æèëòèéã èõýâ÷ëýí 
çàð ìýäýý, ñî¸ëûí àðãà õýìæýý, ñàéí äóðûí 
àæèë ãýõ ìýòýýð äàìæóóëàí íóòãèéí èðãýäýýñ 
á¿ðä¿¿ëäýã. Îëîí óëñûí õàíäèâëàã÷äûí õóâü 
íýìýð íü òîíîã òºõººðºìæ àâàõ ýõ ¿¿ñâýð 
áîëäîã áàéíà. Æèëèéí 200,000 àì.äîëëàð 
îð÷èì õýìæýýíèé òºñâèéí ñàíõ¿¿æèëò íü õ¿éí 
ðàäèîã õàìðóóëàí õýâëýë ìýäýýëëèéí á¿õèé 
ë õýðýãñë¿¿äýä çîðèóëàãääàã. Ñóðãàëò, õýâëýë 
ìýäýýëëèéí æèæèã òºñë¿¿äèéí ñàíõ¿¿æèëòèéã 
ÍÀÀÑ çàõèðàí çàðöóóëíà. Ñàíõ¿¿æèëò õ¿ññýí 
òºñë¿¿äèéã àãóóëãà, ÷àíàðààð íü ñîíãîí 
øàëãàðóóëäàã àæýý. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Republique du Benin (1992) Loi Organique no. 92-021 du 21 août 1992 relative à la Haute Autorité de l’Audiovisuel et de la 
Communication (HAAC) 
http://www.haacbenin.org/article.php3?id_article=97 (accessed 31/12/2009) 
- Republique du Benin (1997) Loi Organique no. 97-010 du 20 aout 1997 portant libéralisation de l’espace audiovisuel et dispositions 
spéciales relatives aux délits en matière de presse et communication audiovisuelle 
- HAAC (1998) Cahiers des charges pour l’installation et l’exploitation d’une radiodiffusion sonore privée non commerciale http://www.
haacbenin.org/article.php3?id_article=105 (accessed (31/12/2009) 
 
 ÕÎËÁÎÎ ÁÀÐÈÕ

La Haute Autorité de l’Audiovisuel et de la Communication 
Öàõèì õóóäàñ: http://www.haacbenin.org 

 ÎÍÖËÎÃ ØÈÍÆ

 Çîõèöóóëàëòûí õ¿ðýý íü àðèëæààíû áóñ 
ðàäèî ¿éë÷èëãýýã õàíãàíà
 Îëîí íèéòèéí ñîíñãîë õèéõ çýðãýýð 
äîëãèîí õóâààðèëàõ íýýëòòýé, èë òîä 
òîãòîëöîîòîé
 Õýâëýë ìýäýýëëèéí ñàëáàðûã õàìðóóëæ, 
ºðãºí íýâòð¿¿ëãèéí àãóóëãûã õàìòðàí 
çîõèöóóëäàã
 Ñàíõ¿¿æèëòèéí ÿíç á¿ðèéí ýõ ¿¿ñâýðòýé 
áºãººä ¿¿íä òºñâèéí ñàíõ¿¿æèëòèéí 
ìåõàíèçì áàãòäàã.

content respects professional standards and ethics. 
It can apply sanctions which can include a warning, 
suspension for a month, reduction in the licence 
duration, or withdrawal of the frequency.

Funding of community radio is generally derived from 
the communities served through announcements, 
cultural events, and volunteer work. Contributions from 

international donors have been a source of support for 
equipment. A public fund, amounting to around US$ 
200,000 per annum, is available to all the media houses, 
including community radio. It is managed by HAAC to 
fund training and small media projects. Proposals for 
funding are selected according to their content and 
quality.

KEY CHARACTERISTICS

 → Regulatory framework provides for 
non-commercial radio services

 → Open and transparent system for 
allocating frequencies including 
public hearings

 → Co-regulation of broadcast content 
with the media sector involved

 → Diverse sources of funding including 
a public funding mechanism 
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Äàíè óëñàä õ¿éí ºðãºí íýâòð¿¿ëýã (ikke-kom-
mercielle lokale radio- og TV-stationer) 1970-
ààä îíä îðîí íóòãèéí êàáåëèéí òåëåâèçèéí 
òóðøèëòààñ ýõýëñýí ò¿¿õòýé áºãººä 1983 îíä 
àíõíû àðèëæààíû áóñ îðîí íóòãèéí ðàäèîä 
òóðøèëòûí æóðìààð òóñãàé çºâøººðºë 
îëãîñíîîð èë¿¿ ºðãºí õ¿ðýýòýé 
õºãæëèéí ýõëýë òàâèãäæýý. 1986 
îíä õ¿éí ðàäèî òîãòìîëæèæ, 
1987 îíä õ¿éí òåëåâèçòýé áîëîí 
ºðãºæñºí áàéíà. Îðîí íóòãèéí àðèëæààíû 
ºðãºí íýâòð¿¿ëýã õîæèì íü áèé áîëæ, 1989 
îíîîñ çàð ñóðòàë÷èëãàà ÿâóóëàõûã çºâøººð÷, 
2003 îíîîñ ñ¿ëæýý áàéãóóëàõ çºâøººðºë 
îëãîãäñîí. Îðîí íóòãèéí ºðãºí íýâòð¿¿ëýã 
íü èõýíõäýý àðèëæààíû áóñ áàéäàã. ¯¿íèé 
çýðýãöýý ¿íäýñíèé áîëîí á¿ñ íóòãèéí 
õýìæýýíä àðèëæààíû ºðãºí íýâòð¿¿ëýã íü 

DENMARK: Extended concept of public 
service broadcasting

SUMMARY

Denmark has a well established community broadcasting sector with 175 non-
commercial local radio stations and 277 non-commercial local television stations (115 
carried on cable systems and 164 distributed by terrestrial broadcasting). Community 
broadcasting development has taken priority over local commercial broadcasting. 
Since 1997, Government funding has been provided through earmarking part of the 
licence fee - a tax paid by all households to support public service broadcasting.

Community broadcasting (ikke-kommercielle lokale 
radio- og TV-stationer) in Denmark dates back to early 
experiments with local cable television in the 1970s and 
a more comprehensive scheme starting in 1983 when 
the first non-commercial local radio services were 
licensed on a trial basis. Community 
radio was put on a permanent footing 
in 1986, which was extended to 
include community television in 1987. 
Local commercial broadcasting followed later, with 
advertising allowed from 1989 and the establishment of 
networks allowed from 2003. Local radio and television 
broadcasting remain predominantly non-commercial, 
while commercial broadcasting competes, at national 
and regional level, with the public broadcaster, 
Danmarks Radio and TV2. 

The introduction of advertising on commercial radio and 
television was accompanied by the establishment of a 
support fund for non-commercial services, based on a 
tax levied on the commercial broadcasters. In practice 

little money came from this scheme as the commercial 
broadcasters adopted avoidance strategies. In 1991 it 
was discontinued. From 1994, community radio benefited 
from access to financial support from the state lottery 
pools. In 1997 a subsidy scheme was established in law 

that recognised the non-commercial 
broadcasters as part of an extended 
concept of public service. This has 

continued to the present day. In 2009 it 
provided a grant-in-aid budget for the year of 52.9 million 
Danish Kroner (US$ 10.2 million). 

The support fund for non-commercial local radio and 
television is administered by the Radio and Television 
Board - an independent regulatory body also responsible 
for issuing licences to private and community 
broadcasters, and for monitoring whether broadcasters 
are fulfilling their legal obligations. Part of the fund is to 
support core operating costs and part is for programme 
making, allocated competitively to promote the provision 
of local information, citizens’ access, support for 
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ÄÀÍÈ ÓËÑ: Îëîí íèéòýä ¿éë÷èëäýã 
ºðãºí íýâòð¿¿ëãèéí ºðãºòãºñºí áîäëîãî

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Äàíè óëñ íü 175 àøãèéí áóñ íóòãèéí ðàäèî, 277 àøãèéí áóñ òåëåâèç (¿¿íýýñ 115 íü 
êàáåëü, 164 íü ãàçðûí äàìæóóëàëòààð ºðãºí íýâòð¿¿ëýã öàöäàã) á¿õèé õ¿éí ºðãºí 
íýâòð¿¿ëãèéí ñàéí òîãòîëöîîòîé. Õ¿éí ºðãºí íýâòð¿¿ëãèéí õºãæèë íü îðîí íóòãèéí 
àðèëæààíû ºðãºí íýâòð¿¿ëãýýñ èë¿¿ ÷óõàëä òîîöîãääîã. 1997 îíîîñ Çàñãèéí ãàçðûí 
ñàíõ¿¿æèëòèéã îëîí íèéòýä ¿éë÷èëäýã ºðãºí íýâòð¿¿ëãèéã äýìæèõèéí òóëä àéë ºðõèéí 
òºëæ áóé òàòâàð áóþó õóðààìæèéí òºëáºðººñ çàðèì õýñãèéã íü çîðèóëàõ õýëáýðýýð 
îëãîäîã.

îëîí íèéòèéí ºðãºí íýâòð¿¿ëýã ýðõëýã÷èä, 
Äàíèéí Ðàäèî, TV2 ãýñýí ñóâãóóäòàé 
ºðñºëääºã. 

Àðèëæààíû ðàäèî, òåëåâèçýä çàð 
ñóðòàë÷èëãàà ÿâóóëæ ýõýëñýíòýé çýðýãöýí 

àðèëæààíû ºðãºí íýâòð¿¿ëãèéí 
òºëæ áóé òàòâàðààñ àðèëæààíû 
áóñ ¿éë÷èëãýýã äýìæèõ ñàí 
áàéãóóëæýý. Àðèëæààíû ºðãºí 

íýâòð¿¿ëýã ýðõëýã÷èä ¿¿íýýñ çàéëñõèéõ 
áîäëîãî áàðèìòàëæ ýõýëñíýýð õýðýã äýýðýý 
ìàø áàãà ìºíãº îðæ èðæýý. Èéíõ¿¿ 1991 
îíä ¿¿íèéã çîãñîîñîí áàéíà. 1994 îíîîñ 
õ¿éí ðàäèîã óëñûí õîíæâîðò ñóãàëààãààð 
äàìæóóëàí ñàíõ¿¿ãèéí äýìæëýã ¿ç¿¿ëýõýýð 
áîëñîí. 1997 îíä àðèëæààíû áóñ ºðãºí 
íýâòð¿¿ëãèéã îëîí íèéòýä ¿éë÷èëäýã ºðãºí 
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

-  Äàíèéí Ñî¸ëûí ÿàì http://www.kum.dk
-  Sammenslutningen af lokale radio- og TV-stationer i Danmark http://www.slrtv.dk/
-  Jauert, Per and Prehn, Ole (2003) The Danish Subsidy Scheme for Non-Commercial Local Stations, Javnost Vol 10, No1 
http://www.javnost-thepublic.org/article/2003/1/5/  
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Öàõèì õóóäàñ:  http://www.bibliotekogmedier.dk 

íýâòð¿¿ëãèéí õýñýã õýìýýí ºðãºòãºñºí ¿çýë 
áàðèìòëàëûã õóóëèàð õ¿ëýýí çºâøººð÷ óëñûí 
òàòààñ ºãºõ áîëñîí áàéíà. Ýíý íü îäîîã õ¿ðòýë 
¿ðãýëæèëæ áàéíà. 2009 îí ãýõýä òóñëàìæèéí 
òýòãýëýãò æèëèéí òºñâººð 52,9 ñàÿ Äàíè êðîí 
áóþó 10,2 ñàÿ àì.äîëëàðûã îëãîñîí áàéíà. 

Îðîí íóòàã äàõü àðèëæààíû áóñ ðàäèî, 
òåëåâèç¿¿äýä îëãîõ ñàíõ¿¿æèëòèéí 
äýìæëýãèéã õàðààò áóñ çîõèöóóëàã÷ Ðàäèî 
òåëåâèçèéí óäèðäàõ çºâëºë øèéäâýðëýäýã. 
Ýíý ýòãýýä íü õóâèéí, õ¿éí ºðãºí íýâòð¿¿ëýã 
ýðõëýã÷äýä òóñãàé çºâøººðºë îëãîõ, ò¿¿í÷ëýí 
ºðãºí íýâòð¿¿ëýã ýðõëýã÷èä õóóëèàð õ¿ëýýñýí 
¿¿ðãýý õýðõýí áèåë¿¿ëæ áóéä ìîíèòîðèíã 
õèéäýã þì. Ñàíõ¿¿æèëòèéí íýã õýñãèéã óðñãàë 
çàðäàëä äýìæëýã ¿ç¿¿ëýõ, íºãºº õýñãèéã 
íü íýâòð¿¿ëýã áýëòãýõýä çîðèóëàí îðîí 
íóòãèéí ìýäýýëýë, èðãýäèéí õ¿ðòýýìæèéã 
õºõè¿ëýí äýìæèõ, öººíõèéí á¿ëýã, ÷àíàðòàé 
õºòºëáºðèéã äýìæèõèéí òóëä ºðñºëä¿¿ëýõ 
¿íäñýí äýýð õóâààðèëäàã. Ýíý õºðºíãº íü 
õóðààæ áóé áàéäëààðàà, íýã õ¿íä íîãäîõ 
õýìæýýãýýðýý ÷ (æèëä íàñàíä õ¿ðñýí íýã õ¿í 2 
àì.äîëëàð îð÷èì) îëîí íèéòýä ¿éë÷ëýõ ºðãºí 

minority groups and programming quality. The fund is 
notable both for its size, being, per capita, the largest 
of its kind in Europe (at around 2 US dollars per adult 
per annum), and for its mechanism, being drawn from 
funds collected to support public service broadcasting. 
It was introduced after other approaches had been tried 
and has demonstrated its stability through changes 
of government and over an extended period. The dual 
emphasis on both core costs and support for programme 
making has enabled some guarantee of economic 

stability to community broadcasters while retaining a 
competitive element that can reward good practice in 
programming making. The mechanism is transferable 
to other countries that collect a television licence fee or 
other tax in order to support public service broadcasting. 
While there may be policy objections in some countries 
to deploying the licence fee in this way, Denmark has 
demonstrated its use without adverse impact on the 
main public service broadcaster.

KEY CHARACTERISTICS

 → Strategic public funding mechanism for 
community broadcasting

 → Earmarked portion of the household tax for public 
service broadcasting

 → Funding is provided for both operating costs 
and programme making

 → Fund is administered by an independent  
regulatory body

REFERENCES AND LINKS

 ⎯ Danish Ministry of Culture http://www.kum.dk

 ⎯ Sammenslutningen af lokale radio- og TV-stationer i Danmark http://www.slrtv.dk/

 ⎯ Jauert, Per and Prehn, Ole (2003) The Danish Subsidy Scheme for Non-Commercial Local Stations, Javnost Vol 10, No 1  
http://www.javnost-thepublic.org/article/2003/1/5/
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íýâòð¿¿ëãèéã äýìæèõèéí òóëä õóðèìòëóóëäàã 
õºðºíãººðºº ÷, ìåõàíèçìûíõàà õóâüä ÷ 
Åâðîïäîî õàìãèéí òîìä îðíî. Óã àðãûã õýä 
õýäýí õàíäëàãà òóðøñàíû äàðàà íýâòð¿¿ëñýí 
áºãººä ýíý íü òºð, çàñàã ñîëèãäîõ ¿å¿¿äèéã 
òóóëàí, íýëýýä óäààí õóãàöààíû òóðø 
òîãòâîðòîé áàéäëàà ¿ç¿¿ëñýí. Óðñãàë çàðäàë, 
íýâòð¿¿ëýã áýëòãýõ ñàíõ¿¿ãèéí äýìæëýã 
¿ç¿¿ëýõ íü õ¿éí ºðãºí íýâòð¿¿ëýã ýðõëýã÷äýä 
ýäèéí çàñãèéí òîãòâîðòîé áàéäëûí òîäîðõîé 
áàòàëãàà áîëæ áàéãààãààðàà äàâõàð à÷ 
õîëáîãäîëòîé þì. ¯¿íèé çýðýãöýý íýâòð¿¿ëýã 
áýëòãýõ ñàéí òóðøëàãûã óðàìøóóëàõûí òóëä 
ºðñºëäººíèé ýëåìåíòòýé áàéäàã.  
Îëîí íèéòýä ¿éë÷ëýõ ºðãºí íýâòð¿¿ëýãò 
äýìæëýã ¿ç¿¿ëýõ¿éö òåëåâèçèéí òóñãàé 
çºâøººðëèéí õóðààìæ, áóñàä õýëáýðèéí 
òàòâàð õóðèìòëóóëäàã ýíý ìåõàíèçìûã áóñàä 
óëñ îðîíä íýâòð¿¿ëýõ áîëîìæòîé. ¯¿íèé 
ñàöóó çàðèì óëñ îðîíä òóñãàé çºâøººðëèéí 
õóðààìæèéã èéì àðãààð òàðààõ íü óëñ òºðèéí 
ýñýðã¿¿öýëòýé òóëãàð÷ áîëîõ þì. Îëîí íèéòýä 
¿éë÷ëýõ ãîë ºðãºí íýâòð¿¿ëýã ýðõëýã÷äýä ñºðºã 
íºëººã¿éãýýð õýðýãëýæ áîëíî ãýäãèéã Äàíè 
óëñ íîòëîí õàðóóëñàí þì. 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ºðãºí íýâòð¿¿ëãèéí õóâüä òºñâèéí 
ñàíõ¿¿æèëòèéí ìåõàíèçìûí ñòðàòåãèòàé
 Îëîí íèéòýä ¿éë÷ëýõ ºðãºí íýâòð¿¿ëýãò çîðèóëàí 
ºðõèéí õóðààìæèéí òîäîðõîé õýñãèéã õóâààðèëäàã
 ¯éë àæèëëàãàà, íýâòð¿¿ëýã áýëòãýõ çàðäëûí àëü 
àëèéã íü ñàíõ¿¿æ¿¿ëäýã.
 Õàðààò áóñ çîõèöóóëàã÷ ýòãýýä ýíý õºðºíãºº 
çàõèðàí çàðöóóëäàã
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CORAPE íü Ýêâàäîð óëñàä õ¿éí ðàäèîãèéí 
ñàëáàðûã òºëººëºõ, äýìæëýã ¿ç¿¿ëýõ, 
áýõæ¿¿ëýõèéí òóëä 1990 
îíä ¿íäýñíèé çîõèöóóëàõ 
áàéãóóëëàãà áîëæ ¿¿ññýí. 
Öýðãèéí äýãëýìä áàéõ 
¿åä áóþó 20 æèëèéí ºìíº 
áàòëàãäñàí Ðàäèî, òåëåâèçèéí 
õóóëèàð (Ley de Radiodi-
fusión y Televisión) õ¿éí 
ðàäèîã 1995 îí õ¿ðòýë õ¿ëýýí 
çºâøººðäºãã¿é áàéâ. Õýâëýë ìýäýýëëèéí 
õóóëèéí øèíýòãýëèéí õ¿ðýýíä 1995 îíû õ¿é 
îëîíä ¿éë÷ëýõ ºðãºí íýâòð¿¿ëãèéí (esta-
ciones de servicio público las destinadas al 
servicio de la comunidad) ¿çýë áàðèìòëàëûã 

ECUADOR: CORAPE - national alliance 
for community radio

SUMMARY

CORAPE, the Coordinating Committee for Popular Educational Radio in Ecuador (La 
Coordinadora de Radio Popular Educativa de Ecuador) groups together community 
radio stations throughout Ecuador and works to strengthen the popular, community 
and educational radio sector. It has played an instrumental role in achieving improved 
legal and regulatory recognition for community radio. Among other activities 
it provides news and information services, organizes thematic networks, holds 
consultative events, produces broadcast campaigns and provides training and capacity 
building support

CORAPE was formed in 1990 
as a national coordinating 
body to represent, support and 
strengthen the community 
radio sector in Ecuador. Until 
1995 community radio was 
not recognised in the Law on 
Radio and Television (Ley de 
Radiodifusión y Televisión), which 
was approved twenty years earlier when the country 
was under military rule. Media law reform in 1995 
introduced a concept of community service broadcasters 
(estaciones de servicio público las destinadas al servicio 
de la comunidad) but this was accompanied by several 
restrictions prohibiting all commercial activity, limiting 
transmission power and requiring prior approval by 
the army for “reasons of national security”. CORAPE 
argued that the new law remained contrary to the 

right to freedom of opinion and 
expression and that further reform 
was needed to fully recognise 
community radio and its dynamic 
role in promoting the rights 
of people and communities. 
In 2002 CORAPE presented 
a constitutional demand for 
modification of the law which 

was supported by the Economic Commission of the 
National Congress and led to further reform. The 
amendment (Law 89-2002) to the media law recognises 
the distinct character of community stations (estaciones 
comunitarias) and affirms that they have the same 
rights as private commercial broadcasters, including 
access to channels and frequencies and the right to seek 
commercial revenue. CORAPE now has 34 community 
radio stations affiliated, present in 21 of the 24 provinces 
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ÝÊÂÀÄÎÐ ÓËÑ: CORAPE – Õ¿éí 
ðàäèîãèéí ¿íäýñíèé íýãòãýë

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ýêâàäîð óëñàä Íèéòèéí áîëîâñðîëûí ðàäèîãèéí çîõèöóóëàõ çºâëºë (La Coordinadora de 
Radio Popular Educativa de Ecuador) áîëîõ CORAPE íü óëñ äàÿàð ðàäèî ñòàíöóóäûã íýãòãýæ, 
íèéòèéí, õ¿é îëîíä çîðèóëñàí, áîëîâñðîëûí ðàäèîãèéí ñàëáàðûã áýõæ¿¿ëýõèéí òºëºº 
àæèëëàäàã. Ýíý çºâëºë íü õ¿éí ðàäèîãèéí ýðõ ç¿é, çîõèöóóëàëòûã áîëîâñðîíãóé áîëãîõîä 
òîäîðõîé ¿¿ðýã ã¿éöýòãýñýí þì. ªºð áóñàä ¿éë àæèëëàãààíû çýðýãöýý ìýäýý, ìýäýýëëèéí 
¿éë÷èëãýýãýýð õàíãàõ, ñýäýâ÷èëñýí ñ¿ëæýý çîõèîí áàéãóóëàõ, çºâëºëäºõ àðãà õýìæýý 
àâàõ, ºðãºí íýâòð¿¿ëãèéí êàìïàíèò àæèë ÿâóóëàõ, ñóðãàëò çîõèîí áàéãóóëàõ, ÷àäàâõûã 
áýõæ¿¿ëýõýä äýìæëýã ¿ç¿¿ëýõ çýðýã ¿éë àæèëëàãàà ÿâóóëäàã.

òàíèëöóóëñàí. Ãýñýí õýäèé ÷ àðèëæààíû á¿õèé 
ë ¿éë àæèëëàãààã õîðèãëîæ, äàìæóóëàëòûí 
õ¿÷èí ÷àäàëä õÿçãààðëàëò òîãòîîí,“¯íäýñíèé 

àþóëã¿é áàéäàë ãýñýí 
øàëòãààí”-ààð àðìèàð 
óðüä÷èëàí çºâøººðºë 
àâàõûã øààðäàõ çýðýã 
çàðèì õÿçãààðëàëòòàé 
áàéâ. Øèíý õóóëü íü 
¿çýë áîäëûí ýðõ ÷ºëºº, 
ò¿¿íèéã èëýðõèéëýõ ýðõýä 
õàðøèëæ áóé àñóóäëààð 

CORAPE ìàðãààí ¿¿ñãýñýí áºãººä õ¿éí 
ðàäèî áîëîí ò¿¿íèé àðä ò¿ìýí, õ¿é îëíû 
ýðõèéã õºõè¿ëýí äýìæèõ èäýâõòýé ¿¿ðãèéã 
á¿õýëä íü õ¿ëýýí çºâøººðºõºä öààøäûí 
øèíýòãýë øààðäëàãàòàé áàéëàà. 2002 îíä 
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

-  Davíla, G (2004) Una Utopía Convertida en Realidad 
http://legislaciones.item.org.uy/index?q=node/308 
-  IICD (2007) Radios Comunitarias: Situación en el Ecuador 
http://legislaciones.item.org.uy/files/Situacion%20Ecuador%20 
2007.pdf 

 ÕÎËÁÎÎ ÁÀÐÈÕ

La Coordinadora de Radio Popular Educativa de Ecuador   
Óòàñ: +593 2 2523 006 
Ýëåêòðîí øóóäàí: corape@corape.org.ec 

Âýá õóóäàñ: http://www.corape.org.ec 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ºðãºí íýâòð¿¿ëýã ýðõëýã÷èä áîëîí óðàí 
á¿òýýë ¿éëäâýðëýëèéí òºâ¿¿äèéí ¿íäýñíèé àëüÿíñ 
 Ñîíãîãäñîí Óäèðäàõ çºâëºëòýé àðä÷èëñàí 
çàñàãëàëòàé
 Õýâëýë ìýäýýëëèéí õóóëèéí øèíýòãýëèéí 
òºëººõ íºëººëëèéí ¿éë àæèëëàãàà íü ìýäýãäýõ¿éö 
àìæèëòàä õ¿ðñýí 
 Íèéãìèéí õºãæèëä àíõààðëàà õàíäóóëñàí òºñºë 
õýðýãæ¿¿ëæ, ¿éë÷èëãýý ¿ç¿¿ëäýã

CORAPE ¯íäñýí õóóëüä çààñíû äàãóó õóóëèà 
ººð÷ëºí øèíý÷ëýõ õýðýãöýý øààðäëàãûã 
ãàðãàæ òàâüñàíûã ¯íäýñíèé Êîíãðåññèéí 
Ýäèéí çàñãèéí êîìèññûí äýìæëýã àâ÷, 
äàðààãèéí øèíýòãýëèéí àæëóóäàà óäèðäàí 
ÿâóóëæýý. Õýâëýë ìýäýýëëèéí õóóëèéí 
íýìýëò ººð÷ëºëò (89-2002 òîîò õóóëü)-ººð 
õ¿éí ñòàíöóóäûí îíöëîã øèíæèéã (esta-
ciones comunitarias) õ¿ëýýí çºâøººð÷, ñóâàã, 
äàâòàìæèéí õ¿ðòýýìæ, àðèëæààíû îðëîãî 
õàéõ ýðõ çýðãýýðýý õóâèéí àðèëæààíû ºðãºí 
íýâòð¿¿ëýã ýðõëýã÷èäòýé àäèë ýðõòýé ãýäãèéã 
áàòàëãààæóóëñàí. CORAPE îäîîãîîð Ýêâàäîð 
óëñûí 24 ìóæèéí 21-èéã òºëººëºõ 34 õ¿éí 
ðàäèî ñòàíöûã ãèø¿¿íýýð íýãòãýæ, õîòûí 
õ¿í àìûí 30 õóâü, õºäººãèéí 60 õóâüä õ¿ð÷ 
¿éë÷èëäýã. 

CORAPE íü Ýêâàäîð óëñ äàÿàð õ¿éí ðàäèî 
ñòàíö, óðàí á¿òýýë ¿éëäâýðëýã÷ á¿ëã¿¿äèéã 
íýãòãýñýí àðä÷èëñàí õîëáîî þì. Á¿õèé ë 
ãèø¿¿í áàéãóóëëàãûí òºëººëëººñ á¿ðäýõ 

of Ecuador, and reaching 30 per cent of Ecuador’s urban 
population and 60 per cent of the rural population. 

CORAPE is a democratic association that brings together 
community radio stations and production groups 
throughout Ecuador. Its General Assembly, consisting 
of representatives of all affiliates, elects the Board of 
Directors who in turn appoints the Executive Secretary, 
responsible for day-to-day operations and management 
of the staff team. CORAPE places the democratisation 
of communication at the centre of its activities and 
has pursued a participatory approach that has led to 

significant legal reform. It has developed a diverse 
portfolio of projects and services to support community 
radio in Ecuador that reflects its core commitment to 
rights and development. With a much improved legal 
framework, the work of the alliance is increasingly 
focussed on social development goals with much of its 
activities organised around a series of thematic networks 
focussing on the Amazon region, Kichwa speakers, 
cross-border co-operation (with Peru), migration, 
children and youth, and environment. The alliance 
also operates a national news service with three daily 
bulletins in Spanish and one in Kichwa. 

KEY CHARACTERISTICS

 → National alliance of community broadcasters 
and production centres

 → Democratic governance structure with an 
elected Board

 → Demonstrable success in advocacy for media 
law reform

 → Delivering projects and services focused on 
social development

REFERENCES AND LINKS

 ⎯ Davíla, G (2004) Una Utopía Convertida en Realidad 
http://legislaciones.item.org.uy/index?q=node/308

 ⎯ IICD (2007) Radios Comunitarias: Situación en el Ecuador 
2007 
http://legislaciones.item.org.uy/files/Situacion%20Ecuador%20
2007.pdf

CONTACT INFORMATION

La Coordinadora de Radio Popular Educativa de Ecuador 
Tel: +593 2 2523 006 
Email: corape@corape.org.ec 
Web: http://www.corape.org.ec

Åðºíõèé Àññàìáëåéãààñ àæèë÷äàà óäèðäàí, 
ºäºð òóòìûí àæëàà õàðèóöàõ ¿¿ðýãòýé 
Ã¿éöýòãýõ íàðèéí áè÷ãèéí äàðãûã òîìèëäîã 
Çàõèðëóóäûí Çºâëºëèéã ñîíãîíî. CORAPE íü 
àðä÷èëñàí õàðèëöààã ¿éë àæèëëàãààíûõàà 
ãîë öºì áîëãîí, à÷ õîëáîãäîë á¿õèé ýðõ 
ç¿éí øèíýòãýëèéã õèéõäýý îðîëöîîíû àðãûã 
àøèãëàäàã. Óã õîëáîî íü Ýêâàäîð óëñàä õ¿éí 
ðàäèîã äýìæèõ ¿éë÷èëãýý, òºñëèéí áàðèìò 
áè÷ãèéã îëîí òàëò áàéäëààð õºãæ¿¿ëäýã áà 
ýðõ, õºãæëèéí òºëºº ººðñäèéíõ íü õ¿ñýë 
çîðèã èëýðäýã. Åðºíõèéäºº ýðõ ç¿éí õ¿ðýý 
èë¿¿ ñàéæèðñíààð íýãòãýëèéí àæëóóä íü 
íèéãìèéí õºãæëèéí çîðèëòóóäàä àíõààð÷, ãîë 
¿éë àæèëëàãàà íü Àìàçîíû á¿ñ íóòàã, Êè÷âà 
õýëýýð ÿðèã÷èä, (Ïåðóòàé õèëëýæ, õàìòðàí 
àæèëëàäàã) öàãàà÷, õ¿¿õýä, çàëóóñ áîëîí 
áàéãàëü îð÷íû àñóóäàëä ÷èãëýñýí ñýäýâ÷èëñýí 
öóâðàë ñ¿ëæýýãýýð çîõèîí áàéãóóëàõ 
áîëîìæ îëãîñîí. Íýãòãýëýýñ Èñïàíè õýëýýð 
õî¸ð, Êè÷âà õýëýýð íýã, íèéò ãóðâàí ºäºð 
òóòìûí òîâõèìîë ãàðãàí ¿íäýñíèé ìýäýýíèé 
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¿éë÷èëãýý ¿ç¿¿ëäýã. 

1995 îíä Ýëü Ñàëüâàäîð äàõü Öàõèëãààí 
õîëáîîíû çîõèöóóëàõ òºðèéí àãåíòëàã (AN-
TEL) íü Ñàëüâàäîðûí ¯íäýñíèé èðãýíèé 
öàãäààãèéí àëáàíä õ¿éí ðàäèîãèéí àðâàí 
ñòàíöûã òàòàí áóóëãàõ òóøààë ºãñºí áàéíà. 
Òýäãýýð ðàäèî ñòàíö á¿ãä íèéãìèéí íºõöºë 
áàéäëûã ñàéæðóóëàõûí òºëºº ñàíàà òàâüäàã 
òºðèéí áóñ, õàðààò áóñ áàéãóóëëàãà áàéñàí 
áà íóòàã îðíûõîî õàìãèéí ÿäóó îðøèí 
ñóóã÷äàä ¿éë÷èëãýý ¿ç¿¿ëäýã, íýâòð¿¿ëýã õèéõ, 
ñîëèëöîõäîî îðîëöîîíû àðãûã äýìæäýã, á¿ãä 
ARPAS-ûí ãèø¿¿í áàéñàí ãýýä íèéòëýã äýã 
æàÿãòàé áàéñàí þì. Ýäãýýð àðâàí ðàäèîã óðüä 
æèë íü Segundo Montes ðàäèî ìàíëàéëæ, 
õ¿÷ýý íýãòãýí àæèëëàõààð áîëñîí áàéíà. Ó÷èð 
íü ARPAS-ûí Æîéñ Àëåìýí “Ðàäèîíóóä íü 
¿íäñýí çàð÷ìóóäàà õàíãàëòòàé óõàìñàðëàæ 

áàéíà. Õýðýâ áèä íýãäýõã¿é, õàìòäàà ¿éëäýë 
õèéõã¿é áîë á¿õ áîëîìæîî àëäàæ, ÿëàãäàõ 
áîëíî” ãýæýý. 

1998 îíä 92.1 áîãèíî äîëãèîíûã õóäàëäàõ 

EL SALVADOR:  
ARPAS – a frequency that enabled a network

SUMMARY

In 1998, the Association of Participatory Radios and Programmes of El Salvador 
(Asociación de Radios y Programas Participativos de El Salvador – ARPAS) purchased 
the 92.1 FM frequency and redistributed bandwidth to low powered community 
radio stations threatened with extinction. The purchase was a crucial move after a 
long battle with the Salvadoran authorities for legislation to reserve frequencies for 
community based, non-profit broadcasting.

In 1995 ANTEL, the state agency responsible for 
telecommunications regulations in El Salvador, ordered 
the Salvadoran National Civil Police Service to shut down 
ten community radio stations. All of the targeted stations 
had common denominators: they were independent, 
non-government organisations concerned with improving 
social conditions; they served the poorest residents 
in their municipalities; they encouraged participatory 
approaches to making and sharing content and all 
were members of ARPAS. These ten radios, with Radio 
Segundo Montes at the forefront, had joined forces the 
previous year because, in the words of Jose Aleman of 
ARPAS: “The radios realized a pretty basic principle. If 
we are not united, if we don’t act together, we will miss 
the opportunity and we will fail.” 

One such opportunity, to which ARPAS responded 
quickly in 1998, was the sale of the frequency 92.1FM. 
After six years of advocacy, including the submission of 
amendments to El Salvador’s draft telecommunications 
law proposing the reservation of frequencies for 

community radio, the government recognized ARPAS 
in 2000, including its acquisition of broadcasting 
spectrum for use by its member stations. Since then, 
the network has expanded to include 28 community 
radios services and six production centres, facilitated 
by the organisation’s purchase of the 92.1 FM frequency 
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ÝËÜ ÑÀËÜÂÀÄÎÐ ÓËÑ: ARPAS 
– Ñ¿ëæýý áàéãóóëàõ áîëîìæ îëãîñîí äîëãèîí

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
1998 îíä Ýëü Ñàëüâàäîðûí Îðîëöîî á¿õèé ðàäèî, õºòºëáºðèéí õîëáîî (Asociación 
de Radios y Programas Participativos de El Salvador – ARPAS) íü 92.1 áîãèíî äîëãèîí 
õóäàëäàí àâ÷, çîãñîõîä õ¿ð÷ áàéñàí áàãà õ¿÷èí ÷àäàë á¿õèé õ¿éí ðàäèî ñòàíöóóäàä 
ºðãºí çóðâàñûí äàâòàìæèéã äàõèí õóâààðèëñàí áàéíà. Èéíõ¿¿ õóäàëäàí àâñàí íü 
äîëãèîíûã õ¿é îëîíä òóëãóóðëàñàí, àøãèéí áóñ ºðãºí íýâòð¿¿ëýã÷äýä çîðèóëàí 
íººöëºõèéã çºâøººðñºí õóóëü òîãòîîìæ áàòëóóëàõûí òºëºº Ñàëüâàäîðûí ýðõ 
ìýäýëòí¿¿äòýé õèéñýí óðò óäààí òýìöëèéí äàðààõ ãîë ººð÷ëºëò áàéâ.
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áîëîìæ ãàðñàíä ARPAS ìàø õóðäàí õàðèó 
¿éëäýë ¿ç¿¿ëæýý. Ýëü Ñàëüâàäîðûí Öàõèëãààí  
õîëáîîíû õóóëèéí òºñºëä õ¿éí ðàäèîä 
çîðèóëàí äàâòàìæ íººöëºõ òóõàé íýìýëò 
îðóóëàõ ñàíàë áîëîâñðóóëæ, õ¿ðã¿¿ëñýí çýðýã 
çóðãààí æèëèéí íºëººëëèéí àæëûí ¿ð ä¿íä 
2000 îíä Çàñãèéí ãàçàð ARPAS-ûã õ¿ëýýí 
çºâøººð÷, ìºí ãèø¿¿í ðàäèîíóóäàä çîðèóëàí 
àøèãëàõ ºðãºí íýâòð¿¿ëãèéí äàâòàìæèéí 
çóðâàñ õóäàëäàí àâàõûã çºâøººðñºí áàéíà. 
Ò¿¿íýýñ õîéø, áàéãóóëëàãà 92.1 áîãèíî 
äîëãèîí õóäàëäàí àâñàí íü àøèã òóñàà ºã÷, 
ñ¿ëæýý õ¿éí ðàäèîãèéí 28 ¿éë÷èëãýý, óðàí 
á¿òýýëèéí 6 òºâòýé áîëîí ºðãºæñºí áàéíà. 
ARPAS íü ãèø¿¿í õ¿éí ðàäèî ñòàíöóóääàà 
àøèãëóóëàõààð äàâòàìæèéí äàõèí 
õóâààðèëàëò õèéõ áîëîìæòîé áîëæýý.   

ARPAS íü íºëººëëèéí íýãäìýë àæèë, 
øèíýëýã àðãà õýìæýý, óäààí õóãàöààíä ÷àäàâõ 
áýõæ¿¿ëýõ ¿éë àæèëëàãààãààð äàìæóóëàí õ¿éí 

and its subsequent redistribution to be used by ARPAS 
community radio station members.

ARPAS stands out as a successful example of how 
community media can sustain itself through united 
advocacy, innovative action and long term capacity 
building. Access to radio spectrum is essential to the 
establishment and sustainability of community radio 

broadcasters. In El Salvador, in the face of political 
and commercial resistance to the development of 
community radio, ARPAS successfully negotiated the 
acquisition of a part of the FM spectrum, sufficient to 
enable its members to gain protection from closure. 
Without this intervention it is likely that many of El 
Salvador’s community radios would have disappeared 
and along with them the opportunity for ordinary citizens 
to participate in democracy building. ARPAS continues 
to be engaged in media reform advocacy as part of the 
civil society Movement for Democratic Communication 
(Movimiento para la Comunicación Democratica), but is 
also engaged in practical capacity building relating to 
financial sustainability, organisational and management 
skills, and support for community radio programme 
content and cultural expression. In the national election 
of 2004 ARPAS members were able to create a local and 
regional news gathering network of election reporters, 
involving over 150 correspondents providing polling 
information across El Salvador far surpassing the reach 
of commercial media. 

KEY CHARACTERISTICS

 → Association of community radio stations and production groups

 → Engaged in advocacy for legal and regulatory recognition

 → Collective action to secure part of the FM radio spectrum

 → Support for capacity building and content development

REFERENCES AND LINKS

 ⎯ Movimiento para la Comunicación Democratica 
http://www.movimientocomunica.blogspot.com/

CONTACT INFORMATION

Asociación de Radios y Programas Participativos de El Salvador (ARPAS) 
Tel: +503 22604427 
Web: http://www.arpas.org.sv

ðàäèî ººðèéíõºº òîãòâîðòîé áàéäëûã õýðõýí 
õàíãàæ áîëîõûã õàðóóëñàí àìæèëòòàé æèøýý 
þì. Ðàäèî äàâòàìæèéí çóðâàñûí õ¿ðòýýìæ 
áîë õ¿éí ðàäèî ºðãºí íýâòð¿¿ëýã ýðõëýã÷äèéí 
õóâüä ò¿¿íèéã áàéãóóëàõ, òîãòâîðòîé áàéäëûã 
õàíãàõ ¿íäýñ þì. Ýëü Ñàëüâàäîð óëñàä õ¿éí 
ðàäèîã õºãæ¿¿ëýõ ÿâöàä óëñ òºð, àðèëæààíû 
ýñýðã¿¿öýëòýé òóëãàðñàí ÷, ARPAS íü ãèø¿¿í 
ðàäèîíóóäàà õààãäàõààñ íü ñýðãèéëýõ 
áîëîìæ îëãîõîä õ¿ðýëöýõ¿éö õýìæýýãýýð 
áîãèíî äîëãèîíû õýñãýýñ õóäàëäàí àâàõ 
àìæèëòòàé õýëýëöýý õèéñýí þì. Õºíäëºíãèéí 
èéì îðîëöîîã¿éãýýð Ýëü Ñàëüâàäîðûí õ¿éí 
ðàäèîíóóäûí èõýíõ íü ¿ã¿é áîëæ, ¿¿íòýé 
öóã ýíãèéí èðãýä àðä÷èëëûí ¿éë ÿâöàä 
îðîëöîõ áîëîìæã¿é áîëîõ áàéñàí. ARPAS íü 
èðãýíèé íèéãìèéí Àðä÷èëñàí Õàðèëöààíû 
Õºäºëãººí (Movimiento para la Comuni-
cación Democratica)-íèé íýã õýñãèéí õóâüä 
õýâëýë ìýäýýëëèéí øèíýòãýëèéí òºëºº 
íºëººëëèéí àæëàà ¿ðãýëæë¿¿ëæ áàéíà. 
Ò¿¿í÷ëýí ñàíõ¿¿ãèéí òîãòâîðòîé áàéäàë, 
çîõèîí áàéãóóëàëò, óäèðäëàãûí óð ÷àäâàðòàé 
õîëáîîòîé ïðàêòèê ÷àäàâõûã õºãæ¿¿ëýõ, õ¿éí 
ðàäèîãèéí õºòºëáºðèéí àãóóëãà, ñî¸ëûí 
èëýðõèéëýëä äýìæëýã ¿ç¿¿ëýõýä ÷ àíõààð÷ 
áàéãàà þì. 2004 îíû ¯íäýñíèé ñîíãóóëèéí 
¿åýð ARPAS-ûí ãèø¿¿ä ñîíãóóëü ñóðâàëæëàõ 
ñýòã¿¿ë÷äèéí îðîí íóòàã, á¿ñ íóòàãò ìýäýý 
áýëòãýõ ñ¿ëæýýã áàéãóóëæýý. ¯¿íäýý Ýëü 
Ñàëüâàäîð äàÿàð ñàíàë õóðààëòûí ä¿í 
ìýäýý äàìæóóëàõ ¿¿ðýã á¿õèé 150 ãàðóé 
ñóðâàëæëàã÷èéã õàìðóóëñàí íü õ¿ðòýýìæèéí 
õóâüä àðèëæààíû õýâëýë ìýäýýëëýýñ õîë 
äàâæýý. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Movimiento para la Comunicación Democratica 
http://www.movimientocomunica.blogspot.com/ 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Asociación de Radios y Programas Participativos de El Salvador (ARPAS) 
Óòàñ: +503 22604427 

Öàõèì õóóäàñ: http://www.arpas.org.sv

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ðàäèî ñòàíö, óðàí á¿òýýëèéí á¿ëã¿¿äèéí õîëáîî 
 Ýðõ ç¿é, çîõèöóóëàëòûí õóâüä õ¿ëýýí çºâøººð¿¿ëýõ íºëººëëèéí àæèë õèéñýí 
 Áîãèíî äîëãèîíû õýñãèéã áàòàëãààòàé áîëãîõîä õàìòûí õ¿÷èí ÷àðìàéëò ãàðãàñàí 
 ×àäàâõ áýõæ¿¿ëýõ, àãóóëãà áîëîâñðóóëàõàä äýìæëýã ¿ç¿¿ëäýã 
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Ôðàíö óëñàä õ¿éí ðàäèîãèéí ò¿¿õ òºðèéí 
ìýäëèéí ºðãºí íýâòð¿¿ëýã ìîíîïîëü íî¸ðõñîí 
1970-ààä îíû ¿åä òóñãàé çºâøººðºëã¿é 
àæèëëàæ áàéñàí “÷ºëººò” ðàäèî ñòàíöóóä 
(radios libres)-ààñ ýõýëäýã. 1982 îíä Äóó, ä¿ðñ 
áè÷ëýãèéí õàðèëöàà õîëáîîíû òóõàé õóóëü 
(82-652 òîîò) áàòëàãäàæ, ºðãºí íýâòð¿¿ëýã 
ëèáåðàëü÷ëàãäàí, õóâèéí ðàäèî ýðõëýã÷äýä 
çîðèóëàí äîëãèîíûã íýýëòòýé áîëãîñîí áàéíà. 
Ýíý õóóëèàð ìºí îðîí íóòãèéí àðèëæààíû 
áóñ ðàäèî ¿éë÷èëãýýã ººðñäèéí íèéãìèéí 
çîðèëãîî áèåë¿¿ëýõýä íü äýìæëýã ¿ç¿¿ëýõ 
çîðèëãîîð FSER áàéãóóëàãäñàí àæýý. FSER íü 
àðèëæààíû ºðãºí íýâòð¿¿ëýã ýðõëýã÷äèéí çàð 
ñóðòàë÷èëãààíààñ îëñîí îðëîãîîñ íîãäóóëñàí 
øèìòãýëýýð ñàíõ¿¿æäýã. 
  
1986 îíä Õàðèëöààíû ýðõ ÷ºëººíèé 
õóóëü (86-1067 òîîò)-èàð õóâèéí ºðãºí 

FRANCE: FSER -  support fund for non-
commercial local radio

SUMMARY

France was one of the first European countries to introduce a regulatory and funding 
framework for community radio. Over 500 community radios (radios associatives) 
benefit from a cross-subsidy funding mechanism. Commercial radio and television 
stations pay a levy on their commercial revenue into the Support Fund for Local Radio 
Expression (Fonds de soutien à l’expression radiophonique locale - FSER). Community 
radio stations are eligible for support from the fund, amounting to some 50 per cent of 
their revenue, provided they do not take more than 20 per cent of their revenue from 
commercial sources.

Community radio in France dates back to unlicensed 
“free” radio stations (radios libres) in the 1970s, when 
there was a state broadcasting monopoly. In 1982 the 
Law on Audio-Visual Communication (No 82-652) was 
adopted providing for the liberalisation of broadcasting 
and opening up of the airwaves to private radio operators. 
The same law provided for the creation of the FSER to 
support local non-commercial radio services in achieving 
their social objectives. Funding for the FSER is derived 
from a levy on the advertising revenue of the commercial 
broadcasters. 

In 1986 the Law on Freedom of Communication (No 86-
1067) provided for the creation of the Conseil Superieur 
Audiovisuel (CSA) tasked with licensing and regulation 
of private broadcasting services. According to this 
law the services eligible for support from the FSER 
are those which receive less than 20 per cent of their 

revenue from advertising 
and sponsorship.  In 
Communiqué 34 of 29 
August 1989, the CSA 
defined five categories 
of private radio service. 
Category A services are 
non-commercial services 
eligible for support from the FSER. The characteristics 
of Category A service licensees include that less than 20 
per cent of their revenue is drawn from advertising or 
sponsorship; at least 4 hours of local programming is 
broadcast between 0600 and 2200; the licence holder is a 
non profit association; and the programming is made by 
the licence holder or its member associations.

The rules for distribution of funds from the FSER are 
set out in decree No 2006-1067 of 25 August 2006, 
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ÔÐÀÍÖ ÓËÑ: FSER - Àðèëæààíû áóñ, 
íóòãèéí ðàäèîã äýìæèõ ñàí

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ôðàíö íü õ¿éí ðàäèîãèéí çîõèöóóëàëò, ñàíõ¿¿æèëòèéí õ¿ðýý áèé áîëãîñîí Åâðîïûí 
àíõíû óëñ þì. 500 ãàðóé õ¿éí ðàäèî (radios associatives)-ä ñàíõ¿¿æèëòèéí ñîëáèëöëûí 
òàòààñûí ìåõàíèçìààð äýìæëýã ¿ç¿¿ëäýã. Àðèëæààíû ðàäèî, òåëåâèçèéí ñòàíöóóä 
àðèëæààíûõàà îðëîãîîñ Îðîí íóòãèéí ðàäèî èëýðõèéëëèéã äýìæèõ ñàí (Fonds de sout-
ien à l’expression radiophonique locale - FSER)-ä øèìòãýë òºëäºã. Õ¿éí ðàäèî ñòàíöóóä 
íü, îðëîãûíõîî õîðèí õóâèàñ èë¿¿ õóâèéã àðèëæààíû ýõ ¿¿ñâýðýýñ îëäîãã¿é òîõèîëäîëä 
îðëîãûíõîî 50 îð÷èì õóâüòàé òýíöýõ äýìæëýãèéã ñàíãààñ àâàõ áîëîìæòîé. 

íýâòð¿¿ëãèéí ¿éë÷èëãýýíèé òóñãàé çºâøººðºë, 
çîõèöóóëàëòûã õàíãàõ ¿¿ðýã á¿õèé Conseil 
Superieur Audiovisuel (CSA) áàéãóóëàãäàâ. Ýíý 
õóóëèàð çàð ñóðòàë÷èëãàà, èâýýí òýòãýëãýýñ  
20-èîñ äîîø õóâèéí îðëîãî îëäîã ¿éë÷èëãýý 
ýðõëýã÷èä FSER-ààñ 
ñàíõ¿¿ãèéí äýìæëýã 
àâàõ áîëîìæòîé 
àæýý. 1989 îíû 
íàéìäóãààð ñàðûí 
29-íä áàòëàãäñàí 34 
òîîò Communiqué 
õýìýýõ áàðèìò áè÷èãò 
CSA íü õóâèéí ðàäèî 
¿éë÷èëãýýíèé òàâàí 
àíãèëëûã òîäîðõîéëñîí áàéíà. À àíãèëëûí 
¿éë÷èëãýýíä àøãèéí áóñ ¿éë÷èëãýý áàãòàõ 
áà FSER-ààñ äýìæëýã àâàõ áîëîìæòîé. À 
àíãèëëûí ¿éë÷èëãýýíèé òóñãàé çºâøººðºë 
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ýçýìøèã÷èä íü îðëîãûíõîî 20-èîñ äîîø 
õóâèéã çàð ñóðòàë÷èëãàà, èâýýí òýòãýëãýýñ 
îëäîã, 06.00-22.00 öàãèéí õîîðîíä äºðâººñ 
áàãàã¿é öàãèéí îðîí íóòãèéí õºòºëáºðòýé, 
òóñãàé çºâøººðºë ýçýìøèã÷ íü àøãèéí 
áóñ õîëáîî áàéäàã, õºòºëáºðèéã òóñãàé 
çºâøººðºë ýçýìøèã÷, 
ò¿¿íèé ãèø¿¿í õîëáîîä 
áýëòãýäýã ãýõ ìýò øèíæèéã 
àãóóëñàí áàéõ ¸ñòîé.  

FSER-ààñ ñàíõ¿¿æèëò 
õóâààðèëàõ æóðìûã 2006 
îíû íàéìäóãààð ñàðûí 25-
íû ºäðèéí 2006-1067 òîîò 
òóøààëààð áàòàëæ, FSER-èéí 
¿éë àæèëëàãààíä ººð÷ëºëò îðóóëñàí áàéíà. 
2007 îíû æèëèéí òàéëàíä äóðäñàíààð FSER íü 
íèéòäýý 25.49 ñàÿ åâðî (36,6 ñàÿ àì.äîëëàð)-
ãèéí ñàíõ¿¿ãèéí äýìæëýã îëãîæýý. ¯¿íèé 80 
õóâèéã 588 õ¿éí ðàäèîãèéí ¿éë àæèëëàãààíû 
çàðäàëä (òóñ á¿ðò íü äóíäæààð 49,500 àì 
äîëëàð), ¿ëäñýí õýñãèéã ¿éë àæèëëàãàà 
ýõëýõ çàðäàë, òîíîã òºõººðºìæ øèíý÷ëýõ, 
ñàéæðóóëàõ, ìºí ºðñºëä¿¿ëýí øàëãàðóóëàõ 
çàìààð íèéãìèéí òºñë¿¿ä, áàéãóóëëàãûí 
õºãæëèéã äýìæèõýä çîðèóëñàí áàéíà. 

which also reformed the functioning of the FSER.  The 
2007 annual report of the FSER indicates total funding 
receipts of Euro 25.49 million 
(36.6 million US dollars), of 
which 80 per cent was applied 
towards the functioning costs of 
588 community radio services 
(average 49,500 US dollars each), 
with the remainder being applied 
to start-up costs, equipment 
upgrades and discretionary 
support - through a competitive awards mechanism - for 
social projects and organisational development. 

The FSER is the longest established public funding 
mechanism for community media in Europe. Funding 
from the FSER meets around 50 per cent of the 

operating costs of community radio stations in France, 
with the amount provided being based on a formula 

that encourages stations to 
generate funds from other non-
commercial sources. The Fund 
has provided economic stability 
to the sector over more than 25 
years. The historic settlement in 
which non-commercial stations 
forego advertising revenue in 
return for cross-subsidy through 

a levy on the commercial sector is largely accepted by 
private commercial broadcasters and has retained public 
policy support across changes of government. An eleven 
person commission that oversees the FSER includes four 
representatives from the community radio sector. 

KEY CHARACTERISTICS

 → Strategic cross-subsidy funding mechanism for community broadcasting

 → Drawn from an annual levy on commercial broadcasting sector revenue

 → Distribution based on match funding to other non-commercial sources

 → Administered by a commission that includes sector representatives

REFERENCES AND LINKS

 ⎯ Conseil supérieur de l’audiovisuel 
http://www.csa.fr

 ⎯ Syndicat national des radios libres 
http://www.snrl.org

 ⎯ Confédération Nationale des Radios Associatives 
http://www.cnra.fr

 ⎯ Fonds de soutien à l’expression radiophonique locale: Rapport d’activité 2007 
http://www.ddm.gouv.fr/IMG/pdf/Rapport_d_activite_2007_FSER_HQ.pdf

CONTACT INFORMATION

Fonds de soutien à l’expression radiophonique locale 
Ministère de la culture et de la communication 
– Direction du développement des médias 
Tel: +33 1 40 15 73 57  
Email: fser@culture.gouv.fr  
Web: http://www.ddm.gouv.fr

FSER íü õ¿éí õýâëýë ìýäýýëëèéí õýðýãñýëä 
çîðèóëàãäñàí, òºðèéí ñàíõ¿¿æèëòèéí 
Åâðîïäîî õàìãèéí óäààí õýðýãæèæ áóé 
ìåõàíèçì þì. FSER-èéí ñàíõ¿¿æèëò íü Ôðàíö 
äàõü õ¿éí ðàäèîãèéí ¿éë àæèëëàãààíû 
çàðäëûí 50 îð÷èì õóâèéã äààäàã áà 

àðèëæààíû áóñ áóñàä 
ýõ ¿¿ñâýðýýñ ñàíõ¿¿æèëò 
îëîõûã íü äýìæèõ 
¿íäñýí äýýð ýíý õýìæýýã 
òîãòîîñîí áàéíà. Òóñ ñàí 
íü 25 ãàðóé æèë ýíýõ¿¿ 
ñàëáàðûí ýäèéí çàñãèéí 
òîãòâîðòîé áàéäëûã 
õàíãàæ áàéãàà áèëýý. 
Àðèëæààíû áóñ ñòàíöóóä 

çàð ñóðòàë÷èëãààíû îðëîãîîñ òàòãàëçñàíû 
õàðèóä àðèëæààíû ñàëáàðò íîãäóóëñàí 
øèìòãýëýýð äàìæóóëàí ñîëáèëöëûí òàòààñò 
õàìðàãäàõ ýíý ò¿¿õýí òîõèðîëöîîã õóâèéí 
ºðãºí íýâòð¿¿ëýã ýðõëýã÷èä ºðãºíººð 
õ¿ëýýí çºâøººð÷, ýíý íü çàñãèéí ãàçðûí 
ººð÷ëºëò¿¿äèéí ¿åä ÷ òºðèéí áîäëîãûí 
äýìæëýã õýâýýð ¿ëäñýí áèëýý. FSER-ä õÿíàëò 
òàâüäàã 11 õ¿íòýé çºâëºëèéí äºðºâ íü õ¿éí 
ðàäèîãèéí ñàëáàðûí òºëººëºë áàéäàã.

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Conseil superieur de l’audiovisuel http://www.csa.fr 
- Syndicat national des radios libres  http://www.snrl.org 
- Confederation Nationale des Radios Associatives http://www.cnra.fr 
- Fonds de soutien à l’expression radiophonique locale: Rapport d’activite 2007 
http://www.ddm.gouv.fr/IMG/pdf/Rapport_d_activite_2007_FSER_HQ.pdf 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Fonds de soutien à l’expression radiophonique locale Ministere de la culture et de la communication – Direction du 
developpement des medias 
Óòàñ: +33 1 40 15 73 57 
Ýëåêòðîí øóóäàí:  fser@culture.gouv.fr  
Öàõèì õóóäàñ: http://www.ddm.gouv.fr 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ºðãºí íýâòð¿¿ëýãò çîðèóëñàí ñîëáèëöëûí òàòààñûí ñàíõ¿¿æèëòèéí ñòðàòåãèòàé
 Àðèëæààíû ºðãºí íýâòð¿¿ëãèéí ñàëáàðûí îðëîãîîñ æèëèéí øèìòãýë íîãäóóëäàã 
 Àðèëæààíû áóñ ººð áóñàä ýõ ¿¿ñâýðò òîõèðóóëàí ñàíõ¿¿æèëòèéã õóâààðèëäàã 
 Ñàëáàðûí òºëººëëèéã îðîëöóóëñàí çºâëºë çàõèðàí çàðöóóëäàã 
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NEPAL: ACORAB - defending the community 
radio sector

SUMMARY

The mission of ACORAB is to promote, protect and sustained the development 
of community radios in Nepal. ACORAB aims to provide services to its member 
organisations through information exchange, knowledge sharing and skills 
development. It also provides support to community radio stations to get established 
and to assure their sustainability through capacity building, equipment provision, 
technical support and assistance with organisational development.

Community radio in Nepal commenced in 1997 with 
Radio Sagarmatha, based in Kathmandu and established 
by the Nepal Forum of Environmental Journalists 
(NEFEJ). Radio Sagaramatha was the first community 
radio in South Asia and a pioneer for independent 
broadcasting in Nepal. Within five years of its launch 
there were some 15 private FM stations in Nepal, of 
which a handful were not-for-profit community radio 
stations including Radio Lumbini, Radio Madhanpokhara 
and Himchuli FM. To support this embryonic sector 
NEFEJ established the Community Radio Support Centre 
and the stations themselves came together to set up 
a representative body that could advocate for their 
interests and further community radio development.

The Association of Community Radio Broadcasters 
of Nepal (ACORAB) was established in 2002 as a 
common forum for strengthening the capacity of 
community radios, enabling them to contribute to 
building democracy, enhancing people’s participation 
in the political process and supporting community-

led development. By promoting solidarity between 
community radios it has played a key role in defense of 
the right to freedom of expression of community radio 
broadcasters and against the suppression of the voices 
of marginalized people, notably in the face of attacks and 
threats from both State and non-State actors. 
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Õ¿éí ðàäèî Íåïàë óëñàä 1997 îíä Êàòìàíäó 
õîòîä Ñàãàðìàòà (Sagarmatha) ðàäèî 
áàéãóóëñíààð ýõýëæýý. ¯¿íèéã Íåïàëûí 
Áàéãàëü îð÷íû ñýòã¿¿ë÷äèéí ôîðóì (NEFEJ) 
áàéãóóëñàí áàéíà. Ñàãàðìàòà 
Ðàäèî íü ªìíºä Àçè äàõü àíõíû 
õ¿éí ðàäèî áºãººä Íåïàë óëñûí 
õàðààò áóñ ºðãºí íýâòð¿¿ëãèéí 
àíõäàã÷ þì. ¯¿íýýñ õîéø òàâàí 
æèëèéí õóãàöààíä Íåïàë óëñàä 
õóâèéí áîãèíî äîëãèîíû 15 
îð÷èì ñòàíö, Ëþìáèíè (Lum-
bini), Ìàäõàíïîõàðà (Madhan-
pokhara), Õèì÷óëè FM (Himchuli 
FM) çýðýã íü àøãèéí áóñ õ¿éí 
ðàäèî áàéæýý.Äºíãºæ ¿¿ñ÷ áóé ñàëáàðûã 
äýìæèõèéí òóëä Íåïàëûí Áàéãàëü îð÷íû 
ñýòã¿¿ë÷äèéí ôîðóì íü Õ¿éí ðàäèîã äýìæèõ 
òºâ áàéãóóëæ, ýðõ àøãàà õàìãààëàõ, õ¿éí 
ðàäèîã öààøèä õºãæ¿¿ëýõ ÷àäâàð á¿õèé 

ÍÅÏÀË ÓËÑ: ACORAB-õ¿éí 
ðàäèîãèéí ñàëáàðûã õàìãààëæ áóé íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
ACORAB-ûí ýðõýì çîðèëãî íü Íåïàë óëñàä õ¿éí ðàäèîã äýìæèõ, õàìãààëàõ, òîãòâîðòîé 
õºãæ¿¿ëýõýä îðøèíî. ACORAB íü ìýäýýëýë ñîëèëöîõ, ìýäëýã õóâààëöàõ, óð ÷àäâàðûã íü 
õºãæ¿¿ëýõ çàìààð ãèø¿¿í áàéãóóëëàãóóääàà ¿éë÷èëãýý ¿ç¿¿ëýõ çîðèëãîòîé. Ìºí õ¿éí 
ðàäèî ñòàíö áàéãóóëàõ, ÷àäàâõûã íü áýõæ¿¿ëýõ, òîíîã òºõººðºìæ íèéë¿¿ëýõ, òåõíèêèéí 
òóñëàëöàà ¿ç¿¿ëýõ, áàéãóóëëàãûã õºãæ¿¿ëýõýä òóñëàõ çýðãýýð äýìæëýã ¿ç¿¿ëäýã.  

NEPAL: ACORAB - defending the community 
radio sector

SUMMARY

The mission of ACORAB is to promote, protect and sustained the development 
of community radios in Nepal. ACORAB aims to provide services to its member 
organisations through information exchange, knowledge sharing and skills 
development. It also provides support to community radio stations to get established 
and to assure their sustainability through capacity building, equipment provision, 
technical support and assistance with organisational development.

Community radio in Nepal commenced in 1997 with 
Radio Sagarmatha, based in Kathmandu and established 
by the Nepal Forum of Environmental Journalists 
(NEFEJ). Radio Sagaramatha was the first community 
radio in South Asia and a pioneer for independent 
broadcasting in Nepal. Within five years of its launch 
there were some 15 private FM stations in Nepal, of 
which a handful were not-for-profit community radio 
stations including Radio Lumbini, Radio Madhanpokhara 
and Himchuli FM. To support this embryonic sector 
NEFEJ established the Community Radio Support Centre 
and the stations themselves came together to set up 
a representative body that could advocate for their 
interests and further community radio development.

The Association of Community Radio Broadcasters 
of Nepal (ACORAB) was established in 2002 as a 
common forum for strengthening the capacity of 
community radios, enabling them to contribute to 
building democracy, enhancing people’s participation 
in the political process and supporting community-

led development. By promoting solidarity between 
community radios it has played a key role in defense of 
the right to freedom of expression of community radio 
broadcasters and against the suppression of the voices 
of marginalized people, notably in the face of attacks and 
threats from both State and non-State actors. 
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òºëººëëèéí ýòãýýä áèé áîëãîõûí òóëä ðàäèî 
ñòàíöóóä ººðñäºº íýãäæýý.  

Íåïàëûí Õ¿éí ðàäèî ºðãºí íýâòð¿¿ëýã÷äèéí 
õîëáîî (ACORAB) íü õ¿éí 
ðàäèîãèéí ÷àäàâõûã áýõæ¿¿ëýõ, 
òýäãýýðò àðä÷èëëûã á¿òýýí 
áàéãóóëàõàä õóâü íýìðýý 
îðóóëàõ áîëîìæ îëãîõ, 
õ¿ì¿¿ñèéã óëñ òºðèéí ¿éë ÿâö 
äàõü îðîëöîîã äýýøë¿¿ëýõ, 
àðä èðãýäýýð õºòë¿¿ëñýí 
õºãæëèéã äýìæèõèéí òóëä 
åðºíõèé ôîðóìûí õýëáýðýýð 
2000 îíä áàéãóóëàãäñàí 

áàéíà. Õ¿éí ðàäèî õîîðîíäûí ýâ ñàíààíû 
íýãäëèéã õºõè¿ëýí äýìæñýíýýð òýä õ¿éí 
ðàäèî ºðãºí íýâòð¿¿ëýã ýðõëýã÷äèéí /¿çýë 
áîäëîî èëýðõèéëýõ ýðõ ÷ºëººã õàìãààëàõ, 
ãàäóóðõàãäñàí* èðãýäèéí äóó õîîëîéã 

* Ãàäóóðõàãäñàí èðãýä (ãàäóóðõàãäñàí á¿ëýã)- ¿íäýñòíèé öººíõ, óãñààòíû öººíõ, ýðõòíèé áýðõøýýëòýé õ¿ì¿¿ñ,   
  ýìýãòýé÷¿¿ä çýðýã íèéãýì, ýäèéí çàñãèéí õóâüä ÿëãàâàðëàí ãàäóóðõàëòàä ºðòºìõèé á¿ëýã (Îð÷.)   
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íóõ÷èí äàðàõ, ÿëàíãóÿà òºðèéí, ò¿¿íýýñ 
ãàäóóð ýòãýýä¿¿äèéí õàëäëàãà, çàíàëõèéëëýýñ 
õàìãààëàõàä ãîë ¿¿ðýã ã¿éöýòãýæ áàéíà. 

2005 îíû 2 ñàðä Ãÿíåíäðà õààí ñîíãîãäñîí 
ïàðëàìåíòûã òàðààæ, çàñãèéí ýðõèéã áóëààí 
àâàõàä õàðààò áóñ ºðãºí íýâòð¿¿ëýã÷èä áîäèò 
àþóë çàíàëõèéëýëòýé òóëãàðñàí þì. Öýðã¿¿ä 
ðàäèî ñòàíöóóäàä èðæ, óäèðäëàãóóäàä ìýäýý, 
öàã ¿å ¿éë ÿâäëûí á¿õ ºðãºí íýâòð¿¿ëãèéã 
çîãñîîõ òóøààë ºã÷ýý. Õ¿éí ºðãºí íýâòð¿¿ëýã 
ýðõëýã÷èä àðä÷èëàë, õ¿íèé ýðõ, ¿çýë áîäëîî 
èëýðõèéëýõ ýðõ ÷ºëºº, ìýäýýëýëòýé áàéõ 
ýðõèéã õàìãààëàõûí òºëºº àÿíû ìàíëàéä ÿâæ 
áàéâ. Øèíý ¯íäñýí õóóëüòàé áîëæ, õîæèì íü 
ìîíàðõ äýãëýìèéã òàòàí áóóëãàõóéö ¿ð ä¿íä 
õ¿ðãýñýí 2006 îíû Àðä ò¿ìíèé õºäºëãººíèé 
äàðàà÷ààñ èõ áàãà õýìæýýíèé øààðäëàãûí 
äàãóó áîãèíî äîëãèîíû òóñãàé çºâøººðºë 
îëãîæ ýõýëñýí áàéíà. Øèíý ¯íäñýí õóóëüòàé 
áîëñîí ýõíèé íýã æèëä ãýõýä 150 ãàðóé òóñãàé 
çºâøººðºë îëãîñíû 65 ãàðóé íü àøãèéí 
áóñ ñòàíöóóä áàéâ. Àøãèéí áóñ ñòàíöûí 
äèéëýíõ íü ACORAB-ûí ãèø¿¿í áºãººä õýâëýë 

In February 2005, when King Gyanendra dismissed the 
elected parliament and seized direct rule, independent 
broadcasters faced an existential threat. Soldiers were 
deployed to radio studios and station managers were 
ordered to cease all broadcasting of news and current 
affairs. Community broadcasters were among the first to 
rally in defence of democracy, human rights, freedom of 
expression and access to information. After the success 
of the People’s Movement of 2006 which resulted in a 
new constitution and later the abolition of the monarchy, 
FM radio licences were awarded more or less on 
demand, with some 150 licences issued in the first year 
alone of the new constitution, of which more than 65 
were for not-for-profit stations. Most of the non-for-
profit stations are members of ACORAB which continues 
to advocate for media law reform and strengthened 
recognition of community radio.

ACORAB is a values-led organisation whose policies 
and strategies are rooted in the defense of human 
rights and democratic norms. The organisations 

own rules, procedures, operations and governance 
arrangements strive to reflect these values facilitating 
the democratic participation of member stations and 
the periodic election of board members and officials. 
Since its establishment it has promoted a model of 
community radio which is not-for-profit and operates 
in the public interest, promoting respect for freedom of 
opinion and expression, ensuring a diversity of views and 
perspectives, facilitating people’s access to information 
and combating discrimination whether on the grounds of 
class, caste, gender, ethnic or religious background.

KEY CHARACTERISTICS

 → National representative association for community 
broadcasting

 → Democratic governance structure with an elected 
Board

 → Promotes solidarity, mutual support and joint action 

 → Values rooted in defense of human rights and 
democracy

REFERENCES AND LINKS

 ⎯ Pringle, I and Subba, B (2007) Ten years on: The state of community 
radio in Nepal Paris: UNESCO

 ⎯ http://portal.unesco.org/geography/en/
files/7991/11966615215State_of_Community_Radio_in_Nepal_
abridged.pdf/State+of+Community+Radio+in+Nepal_abridged.pdf

CONTACT INFORMATION

Association of Community Radio Broadcasters of Nepal (ACORAB) 
Tel: + 977 1 5551161 / 5551171 
Email: info@acorab.org.np 
Web: http://www.acorab.org.np

ìýäýýëëèéí ýðõ ç¿éí øèíýòãýëèéí òºëºº 
íºëººëëèéí àæëàà ¿ðãýëæë¿¿ëæ, õ¿éí ðàäèîã 
õ¿ëýýí çºâøººð¿¿ëæýý. 

ACORAB-èéí áîäëîãî, ñòðàòåãè íü õ¿íèé 
ýðõ, àðä÷èëëûí õýì õýìæýýã õàìãààëàõàä 
¿íäýñëýãäñýí ¿íýò ç¿éëèéã óäèðäëàãà 
áîëãîäîã áàéãóóëëàãà þì. Ãèø¿¿í ñòàíöóóäûí 
àðä÷èëñàí îðîëöîî, óäèðäàõ çºâëºëèéí 
ãèø¿¿ä, àæèëòíóóäûí òîãòìîë ñîíãóóëèéã 
äýìæñýíýýð áàéãóóëëàãûí ä¿ðýì, æóðàì, 
¿éë àæèëëàãàà, óäèðäëàãûí òîãòîëöîîíäîî 
ýäãýýð ¿íýò ç¿éëýý òóñãàõûã òýä ýðìýëçäýã. 
Áàéãóóëàãäñàíààñàà õîéø òýä àøãèéí 
áóñ, íèéòèéí ýðõ àøèãò ¿éë÷èëäýã, ¿çýë 
áîäîëòîé áàéæ, ò¿¿íèéãýý èëýðõèéëýõ ýðõ 
÷ºëººã äýýäëýõèéã õºõè¿ëýí äýìæèõ, ñàíàà 
áîäîë, õýòèéí òºëâèéí îëîí òàëò áàéäëûã 
áàòàëãààæóóëàí, õ¿ì¿¿ñèéí ìýäýýëëèéí 
õ¿ðòýìæèä òóñ äºõºì áîëîõ, íèéãìèéí 
äàâõàðãà, ãàðàë óãñàà, õ¿éñ, ÿñ ¿íäýñ, øàøèí 
ø¿òëýãýýð ÿëãàâàðëàí ãàäóóðõàõûí ýñðýã ¿éë 
àæèëëàãàà ÿâóóëäàã õ¿éí ðàäèîãèéí çàãâàðûã 
õºõè¿ëýí äýìæñýýð èðñýí þì.

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Pringle, I and Subba, B (2007) Ten years on: The state of community radio in 
Nepal Paris: UNESCO 
- http://portal.unesco.org/geography/en/ files/7991/11966615215State_of_Community_
Radio_in_Nepal_ abridged.pdf/State+of+Community+Radio+in+Nepal_abridged.pdf 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Íåïàë óëñûí Õ¿éí ðàäèîãèéí ºðãºí íýâòð¿¿ëýã ýðõëýã÷äèéí õîëáîî 
(ACORAB) 
Óòàñ: + 977 1 5551161 / 5551171 
Ýëåêòðîí øóóäàí: info@acorab.org.np 
Öàõèì õóóäàñ: http://www.acorab.org.np 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ºðãºí íýâòð¿¿ëãèéí ¿íäýñíèé òºëººëëèéí 
õîëáîîòîé 
 Ñîíãîãäñîí Óäèðäàõ çºâëºëèéí àðä÷èëñàí 
óäèðäëàãûí á¿òýöòýé
 Ýâ ñàíààíû íýãäýë, õàðèëöàí òóñëàëöàõ, õàìòûí 
¿éë àæèëëàãààã õºõè¿ëýí äýìæäýã 
 Õ¿íèé ýðõ, àðä÷èëëûã õàìãààëàõàä ¿íäýñëýãäñýí 
¿íýò ç¿éëòýé 

In February 2005, when King Gyanendra dismissed the 
elected parliament and seized direct rule, independent 
broadcasters faced an existential threat. Soldiers were 
deployed to radio studios and station managers were 
ordered to cease all broadcasting of news and current 
affairs. Community broadcasters were among the first to 
rally in defence of democracy, human rights, freedom of 
expression and access to information. After the success 
of the People’s Movement of 2006 which resulted in a 
new constitution and later the abolition of the monarchy, 
FM radio licences were awarded more or less on 
demand, with some 150 licences issued in the first year 
alone of the new constitution, of which more than 65 
were for not-for-profit stations. Most of the non-for-
profit stations are members of ACORAB which continues 
to advocate for media law reform and strengthened 
recognition of community radio.

ACORAB is a values-led organisation whose policies 
and strategies are rooted in the defense of human 
rights and democratic norms. The organisations 

own rules, procedures, operations and governance 
arrangements strive to reflect these values facilitating 
the democratic participation of member stations and 
the periodic election of board members and officials. 
Since its establishment it has promoted a model of 
community radio which is not-for-profit and operates 
in the public interest, promoting respect for freedom of 
opinion and expression, ensuring a diversity of views and 
perspectives, facilitating people’s access to information 
and combating discrimination whether on the grounds of 
class, caste, gender, ethnic or religious background.

KEY CHARACTERISTICS

 → National representative association for community 
broadcasting

 → Democratic governance structure with an elected 
Board

 → Promotes solidarity, mutual support and joint action 

 → Values rooted in defense of human rights and 
democracy

REFERENCES AND LINKS

 ⎯ Pringle, I and Subba, B (2007) Ten years on: The state of community 
radio in Nepal Paris: UNESCO

 ⎯ http://portal.unesco.org/geography/en/
files/7991/11966615215State_of_Community_Radio_in_Nepal_
abridged.pdf/State+of+Community+Radio+in+Nepal_abridged.pdf

CONTACT INFORMATION

Association of Community Radio Broadcasters of Nepal (ACORAB) 
Tel: + 977 1 5551161 / 5551171 
Email: info@acorab.org.np 
Web: http://www.acorab.org.np
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Àðüñ ºíãººð ÿëãàâàðëàí ãàäóóðõàõ ¿çýë 
òºãñãºë áîëñíû äàðàà 1990-ýýä îíû ¿åä 
àðä÷èëñàí ºðãºí íýâòð¿¿ëãèéí îð÷íû òºëºº 
èðãýíèé íèéãìèéí èäýâõòýé êàìïàíèò 
àæëûí ¿ð ä¿íä ªìíºä Àôðèêò õ¿éí ºðãºí 
íýâòð¿¿ëýã õóðäàöòàé õºãæèæ ýõýëæýý. 
ªìíºõ òºðèéí ìîíîïîëü÷ëîë òºãñãºë áîëîõ 
¿åä ªìíºä Àôðèêèéí ªðãºí íýâòð¿¿ëãèéí 
êîðïîðàöè (SABC) íü îëîí íèéòèéí, 
àðèëæààíû, õ¿éí ºðãºí íýâòð¿¿ëýã õýìýýõ 
àíãèëëûí òîãòîëöîîíä øèëæèæ, SABC-ûã 
øèíý÷ëýí áàéãóóëæýý. Õóó÷èí óëàìæëàëûí 
ãàéãààð øîîâäîðëîãäñîí õ¿é îëíû õýðýãöýý 
øààðäëàãàä ¿éë÷ëýõ õýðýãñëèéí õóâüä 
õ¿éí ºðãºí íýâòð¿¿ëãèéã àðèëæààíû ºðãºí 
íýâòð¿¿ëýã ýðõëýã÷äýýñ äàâóóä ¿çñýí òóñãàé 
çºâøººðºë îëãîæ ýõýëñýí áàéíà. Îäîî 

òýíä 100 ãàðóé õ¿éí ðàäèî ñòàíö áàéäàã. 
Õ¿éí ºðãºí íýâòð¿¿ëýã íü àøãèéí òºëºº áóñ 
àæèëëàõ áà ªìíºä Àôðèêèéí Õàðààò áóñ 
õàðèëöàà õîëáîîíû áàéãóóëëàãà (ICASA)-
ààñ 2005 îíä 
áàòëàãäñàí 
Ýëåêòðîí 
õàðèëöàà 
õîëáîîíû òóõàé 
õóóëèéí äàãóó 
çîõèöóóëàëò 
õèéäýã.   

Øîîâäîðëîãäñîí, òºëººëºë áàãàòàé á¿ëýã 
õýñãèéí õýðýãöýý øààðäëàãûã õàíãàõóéö õ¿éí 
ºðãºí íýâòð¿¿ëãèéí ñàëáàð, áóñàä õýâëýë 
ìýäýýëëèéí õýðýãñëèéí òîãòâîðòîé áàéäëûã 

SOUTH AFRICA: MDDA - funding 
media development and diversity

SUMMARY

South Africa’s Media Development and Diversity Agency (MDDA) was formed to redress 
historical imbalances in the media environment and to promote media diversity. The 
agency provides grant funding to community media and small commercial media and 
also funds training and industry research. The MDDA is a public body governed by an 
independent board and funded by contributions from mainstream media as well as 
from government grants.

Community broadcasting emerged rapidly in South 
Africa in the 1990s after the end of apartheid and 
as a result of an active civil society campaign for a 
democratic broadcasting environment. The previous 
state monopoly of the South African Broadcasting 
Corporation (SABC) was replaced by a three tier system 
of public, commercial and community broadcasting 
including a reformed SABC. The licensing of community 
broadcasting was prioritized over commercial 
broadcasting as a means to serve the needs of 
historically disadvantaged communities. There are 
now over 100 community radio stations. Community 
broadcasting is not run for profit and is regulated by 
the Independent Communications Authority of South 
Africa (ICASA) under the terms of the Electronic 
Communications Act 2005.

In order to support the sustainability and continuing 
development of the community broadcasting sector and 
of other media that meet the needs of disadvantaged and 
under-represented groups, the Media Development and 

Diversity Agency (MDDA) was established in 2003. It is a 
public body whose 
responsibilities 
and governance 
arrangements 
are set out in the 
MDDA Act No 14 
of 2002. The MDDA 
is partly funded 
by government 
but also by 
contributions from the private media sector and the 
SABC. It started providing grants in 2004. Since its 
inception, according to its Annual Report 2009/10, it has 
funded over 284 projects and disbursed around R103 
million (US$ 15 million) in grant funding.

The mandate of the MDDA is to create an enabling 
environment for media development and diversity 
which reflects the needs and aspirations of all South 
Africans and, in particular, to redress exclusion and 
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ªÌÍªÄ ÀÔÐÈÊ: MDDA - õýâëýë 
ìýäýýëëèéí ñàíõ¿¿æèëò áà îëîí òàëò áàéäàë

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
ªìíºä Àôðèêèéí Õýâëýë ìýäýýëëèéí õºãæèë, îëîí òàëò áàéäëûí àãåíòëàã 
(MDDA) íü õýâëýë ìýäýýëëèéí îð÷èí òýíöâýðã¿é áàéäàã ò¿¿õýí óëàìæëàëûã õàëæ, 
õýâëýë ìýäýýëëèéí îðîí òàëò áàéäëûã õºõè¿ëýí äýìæèõèéí òóëä áàéãóóëàãäæýý. 
Òóñ àãåíòëàã íü õ¿éí õýâëýë ìýäýýëýë, àðèëæààíû æèæèã õýâëýë ìýäýýëëèéí 
õýðýãñýëä ñàíõ¿¿æèëòèéí òýòãýëýã îëãîæ, ìºí ñóðãàëò, ñàëáàðûí ñóäàëãààíû àæëûã 
ñàíõ¿¿æ¿¿ëäýã. Õýâëýë ìýäýýëëèéí õºãæèë, îëîí òàëò áàéäëûí àãåíòëàã íü õàðààò 
áóñ óäèðäàõ çºâëºëººð óäèðäóóëäàã íèéòèéí áàéãóóëëàãà áºãººä õýâëýë ìýäýýëëèéí 
çîíõèëîõ ãîë õýðýãñë¿¿äèéí õàíäèâ, ò¿¿í÷ëýí çàñãèéí ãàçðûí òýòãýëãýýð ñàíõ¿¿æäýã. 

SOUTH AFRICA: MDDA - funding 
media development and diversity

SUMMARY

South Africa’s Media Development and Diversity Agency (MDDA) was formed to redress 
historical imbalances in the media environment and to promote media diversity. The 
agency provides grant funding to community media and small commercial media and 
also funds training and industry research. The MDDA is a public body governed by an 
independent board and funded by contributions from mainstream media as well as 
from government grants.

Community broadcasting emerged rapidly in South 
Africa in the 1990s after the end of apartheid and 
as a result of an active civil society campaign for a 
democratic broadcasting environment. The previous 
state monopoly of the South African Broadcasting 
Corporation (SABC) was replaced by a three tier system 
of public, commercial and community broadcasting 
including a reformed SABC. The licensing of community 
broadcasting was prioritized over commercial 
broadcasting as a means to serve the needs of 
historically disadvantaged communities. There are 
now over 100 community radio stations. Community 
broadcasting is not run for profit and is regulated by 
the Independent Communications Authority of South 
Africa (ICASA) under the terms of the Electronic 
Communications Act 2005.

In order to support the sustainability and continuing 
development of the community broadcasting sector and 
of other media that meet the needs of disadvantaged and 
under-represented groups, the Media Development and 
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public body whose 
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by government 
but also by 
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million (US$ 15 million) in grant funding.

The mandate of the MDDA is to create an enabling 
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Media Development and Diversity Agency Act (2002) 
http://www.mdda.org.za/gifs/MDDA%20Act.pdf 
- Media Development and Diversity Agency Annual Report 2009/10 
http://www.mdda.org.za/MDDA%20Annual%20Report2009_2010%20.pdf 
- National Community Radio Forum http://www.ncrf.org.za 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Õýâëýë ìýäýýëëèéí õºãæèë, îëîí òàëò áàéäëûí àãåíòëàã 
Óòàñ: +27 11 643 11 00 
Ýëåêòðîí øóóäàí: info@mdda.org.za 
Öàõèì õóóäàñ: http://www.mdda.org.za

 ÎÍÖËÎÃ ØÈÍÆ

 Õýâëýë ìýäýýëëèéí õºãæèëä çîðèóëàí ñàíõ¿¿æèëò 
îëãîäîã íèéòèéí áàéãóóëëàãà íü õóóëèéí äàãóó 
áàéãóóëàãäñàí
 Øîîâäîðëîãäñîí á¿ëýã õýñýã, õ¿é îëîíä õ¿ðòýýìæòýé áàéõûã õºõè¿ëýí äýìæäýã
 Õ¿éí õýâëýë ìýäýýëýë, àðèëæààíû æèæèã õýâëýë ìýäýýëëèéí õýðýãñýëä àíõààðëàà òºâëºð¿¿ëäýã 
 Çîíõèëîõ ãîë õýâëýë ìýäýýëëèéí õýðýãñýë áà çàñãèéí ãàçðûí òýòãýëãýýð ñàíõ¿¿æäýã 

õàíãàõ, òàñðàëòã¿é õºãæ¿¿ëýõèéí òóëä 2003 
îíä MDDA-ã áàéãóóëæýý. Ýíý áîë íèéòèéí 
áàéãóóëëàãà áà õàðèóöëàãà, óäèðäëàãûí 
òîãòîëöîîã íü MDDA-èéí 2002 îíû 14 òîîò 
òîãòîîëîîð áàòàëñàí áàéíà. MDDA íü çàðèì 
ñàíõ¿¿æèëòýý Çàñãèéí ãàçðààñ, çàðèìûã íü 
õóâèéí õýâëýë ìýäýýëëèéí ñàëáàð, ìºí 
ªìíºä Àôðèêèéí ªðãºí íýâòð¿¿ëãèéí 
êîðïîðàöûí õàíäèâààð á¿ðä¿¿ëäýã. Òýä 
2004 îíîîñ òýòãýëýã îëãîæ ýõýëñýí áàéíà. 
¯¿íýýñ õîéø, 2009-2010 îíû æèëèéí 
òàéëàíä äóðäñàíààð áîë 284 ãàðóé òºñºë 
ñàíõ¿¿æ¿¿ëñýí áà 103 ñàÿ îð÷èì ãàíä (15 
ñàÿ àì.äîëëàð)-ûã òýòãýëãèéí ñàíõ¿¿æèëòýä 
çàðöóóëæýý. 

MDDA íü á¿õèé ë ªìíºä Àôðèê÷óóäûí 
õ¿ñýë ýðìýëçýë, õýðýãöýý øààðäëàãûã 
òóñãàõ, ÿëàíãóÿà øîîâäîðëîãäñîí õ¿é îëíû 
ãàäóóðõàãäñàí, õàÿãäñàí áàéäëûã çàñ÷ 
çàëðóóëàõûí òóëä õýâëýë ìýäýýëëèéí õºãæèë, 
îëîí òàëò îð÷èíã á¿ðä¿¿ëýõ á¿ðýí ýðõòýé. Ýíý 
ýðõ ìýäëýý õ¿éí õýâëýë ìýäýýëýë, ò¿¿í÷ëýí 
ñîíèí õýâëýë, ðàäèî, òåëåâèçèéã õàìðóóëàí 
àðèëæààíû æèæèã õýâëýë ìýäýýëýëä òºñëèéí 
òýòãýëýã îëãîõ õýëáýðýýð äýìæëýã ¿ç¿¿ëýí 
õýðýãæ¿¿ëäýã áàéíà. Àãåíòëàãò îðëîãûíõîî 
20-èîñ èë¿¿ õóâèéã çàõèðãààíû çàðäàëä 

marginalisation of disadvantaged communities. It does 
so, primarily, by providing support in the form of project 
grants to community media and small commercial 
media, including print, radio and television. The Agency 
is required not to spend more than 25 per cent of its 
revenue on administration. At least 60 per cent of grant 
funding is to be spent on community media; 25 per cent 
on small commercial media; 5 per cent on research; and 
the remainder for other initiatives.

The MDDA is overseen by an independent 
Board which provides leadership and 
strategic direction. The Chief Executive 

heads a staff team of 22 who oversee fundraising and 
stakeholder relations, grants management, research, 
capacity building and training delivery. In its seven 
years of existence the MDDA has contributed to the 
sustainability and the growth of the community radio 
sector, it has supported the emergence of community 
newspapers in indigenous languages and it has assisted 
in building foundations for community television.

KEY CHARACTERISTICS

 → Public body set up by statute to fund 
media development

 → Promotes access for disadvantaged 
groups and communities

 → Focus on community media and small 
commercial media

 → Draws funding from mainstream media and government grants

REFERENCES AND LINKS

 ⎯ Media Development and Diversity Agency Act (2002) 
http://www.mdda.org.za/gifs/MDDA%20Act.pdf

 ⎯ Media Development and Diversity Agency Annual Report 2009/10 
http://www.mdda.org.za/MDDA%20Annual%20Report2009_2010%20.pdf

 ⎯ National Community Radio Forum  
http://www.ncrf.org.za

CONTACT INFORMATION

Media Development and Diversity Agency 
Tel: +27 11 643 11 00 
Email: info@mdda.org.za 
Web: http://www.mdda.org.za

çàðöóóëàõã¿é áàéõ øààðäëàãà òàâèãääàã. 
Òýòãýëãèéí ñàíõ¿¿æèëòèéí 60-ààñ áàãàã¿é 
õóâèéã õ¿éí õýâëýë ìýäýýëëèéí õýðýãñýëä, 25 
õóâèéã àðèëæààíû æèæèã õýâëýë ìýäýýëëèéí 
õýðýãñýë, 5 õóâèéã ñóäàëãàà, ¿ëäñýí õýñãèéã 
áóñàä ñàíàà÷èëãàä çîðèóëàí çàðöóóëäàã àæýý. 

MDDA-ä ñòðàòåãèéí ÷èãëýëèéã òîäîðõîéëäîã 
õàðààò áóñ Óäèðäàõ çºâëºë õÿíàëò òàâüäàã. 
Ã¿éöýòãýõ óäèðäëàãà íü 22 õ¿íòýé àæëûí 
áàãèéã òîëãîéëîõ áà õºðºíãº áîñãîõ àæèë, 
ò¿íøëýã÷èéí õàðèëöàà, òýòãýëãèéã õýðõýí 
çàõèðàí çàðöóóëæ áóé, ñóäàëãàà, ÷àäàâõ 
áýõæ¿¿ëýõ, ñóðãàëòûí ¿éë àæèëëàãààíä õÿíàëò 
òàâüäàã. MDDA íü 7 æèëèéí ¿éë àæèëëàãààíû 
òóðø õ¿éí ðàäèîãèéí òîãòâîðòîé áàéäàë, 
ºñºëò õºãæèëòºä õóâü íýìýð îðóóëæ, íóòãèéí 
óóãóóë õýë äýýðõ õ¿éí ñîíèíóóäàä øóóðõàé 
äýìæëýã ¿ç¿¿ëæ, õ¿éí òåëåâèçèéí ñóóðèéã 
òàâèõàä òóñëàëöàà ¿ç¿¿ëñýí áàéíà. 
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THAILAND: CPMR - civil society 
campaign for media reform

SUMMARY

The Campaign for Popular Media Reform (CPMR) is an alliance of civil society 
organisations, academics and media professionals working for media and 
communications reform in Thailand. Combining policy 
monitoring and public interest advocacy, CPMR has been 
influential in the development of media and communications 
law and regulation and has played a central role in 
promoting and defending the reservation of broadcast 
frequencies for community radio. The reservation of 20 per 
cent of the FM spectrum for community radio has enabled 
more than 5000 community radio services.

The political crisis in Thailand of May 1992, when popular 
protests were met by a bloody military crackdown, led 
to demands for media reform that inspired provisions 
for freedom of expression and media freedom in the 
Constitution of 1997. Section 40 states that “transmission 
frequencies for radio or television broadcasting and 
radio telecommunications are national communication 
resources for public interest” and provides for the 
establishment of an independent regulatory body to 
distribute such frequencies and to supervise media and 
communication services. The Thai Volunteer Service 
subsequently set up a monitoring committee on Article 
40 to push forward media reform and to promote 
its practical implementation. This group was later 
reorganised to become the Campaign for Popular Media 
Reform. 

CPMR advocacy 
was influential 
in achieving, in 
2000, the Act on 
Organisation for 
Allocation of Transmission Frequencies and Regulating 
Broadcasting and Telecommunication Businesses which 
reserved 20 per cent of the broadcasting spectrum 
for non-profit community broadcasting. The law 
reserving frequencies for community radio was never 
fully implemented because the independent regulatory 
body that it proposed was not put in place. Claiming 
a right to use the reserved spectrum, community 
radios started without formal authorisation but gained 
tacit government acceptance in 2005.  In 2008 a new 
Broadcasting Law made it illegal to operate a broadcast 
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ÒÀÉËÀÍÄ ÓËÑ: CPMR – Õýâëýë 
ìýäýýëëèéí øèíýòãýëèéí òºëºº èðãýíèé íèéãìèéí àÿí

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Íèéòèéí õýâëýë ìýäýýëëèéí øèíýòãýëèéí àÿí (CPMR) íü Òàéëàíä óëñûí õýâëýë ìýäýý
ëýë, õàðèëöàà õîëáîîíû øèíýòãýëèéí òºëºº àæèëëàäàã èðãýíèé íèéãìèéí áàéãóóëëàãà, 
áàãø, õýâëýë ìýäýýëëèéí ìýðãýæèëòí¿¿äèéí íýãòãýë þì. Áîäëîãûí ìîíèòîðèíãèéã 
îëîí íèéòèéí àøèã ñîíèðõëûí òºëºº íºëººëëèéí àæèëòàé õîñëóóëñíààðàà CPMR íü 
õýâëýë ìýäýýëýë, õàðèëöàà õîëáîîíû ýðõ ç¿é, çîõèöóóëàëòûã áîëîâñðîíãóé áîëãîõîä 
íºëºº ¿ç¿¿ëæ, õ¿éí ðàäèîä çîðèóëàí ºðãºí íýâòð¿¿ëãèéí äàâòàìæ íººöëºõºä äýìæëýã 
¿ç¿¿ëýõ, õàìãààëàõàä ãîë ¿¿ðýã ã¿éöýòãýñýí. Áîãèíî äîëãèîíû 
äàâòàìæèéí çóðâàñûí 20 õóâèéã õ¿éí ðàäèîä çîðèóëàí íººöºëñºí 
íü 5000 ãàðóé õ¿éí ðàäèî ¿éë÷èëãýý ýðõëýõ áîëîìæ á¿ðä¿¿ëæýý. 

1992 îíû 5 ñàðûí èðãýäèéí ýñýðã¿¿öëèéã 
öýðãèéí õ¿÷èí öóñ óðñãàí íàì äàðñíààð 
Òàéëàíäàä ¿¿ññýí óëñ òºðèéí õÿìðàë íü 1997 
îíû ¯íäñýí õóóëèéí ¿çýë áîäëîî èëýðõèéëýõ 
ýðõ ÷ºëºº, õýâëýë ìýäýýëëèéí ýðõ ÷ºëººíèé 
òóõàé ç¿éë çààëòûí òóõàé àñóóäàë õºíäºãäºæ, 
õýâëýë ìýäýýëëèéí øèíýòãýë õèéõ øààðäëàãà 
òàâèõàä õºòºëñºí þì. ¯íäñýí õóóëèéí 40-ð 
ç¿éëä “ðàäèî, òåëåâèçèéí ºðãºí íýâòð¿¿ëãèéí 
äàìæóóëàëòûí äàâòàìæ, ðàäèî öàõèëãààí 
õîëáîî íü îëîí íèéòèéí àøèã ñîíèðõîë 
á¿õèé ¿íäýñíèé õàðèëöàà õîëáîîíû íººö 
ìºí” ãýýä äîëãèîí õóâààðèëàõ, õýâëýë 
ìýäýýëýë, õàðèëöàà õîëáîîíû ¿éë÷èëãýýã 
çîõèöóóëàí õÿíàõ õàðààò áóñ çîõèöóóëàõ 
áàéãóóëëàãûí ýðõ ç¿éí ¿íäñèéã òîãòîîæýý. 

Òàé ñàéí äóðûíõíû 
¿éë÷èëãýý (The Tai Vol-
unteer Service) íü õýâëýë 
ìýäýýëëèéí øèíýòãýëèéã 
ò¿ðãýòãýõ, ò¿¿íèé ïðàêòèê 
õýðýãæèëòèéã õºõè¿ëýí 
äýìæèõèéí òóëä 40-ð 
ç¿éëä ìîíèòîðèíã õèéõ êîìèññ áàéãóóëæýý. 
Ýíý á¿ëýã õîæèì íü Íèéòèéí õýâëýë 
ìýäýýëëèéí øèíýòãýëèéí òºëºº àÿí áîëîí 
øèíý÷ëýãäýí çîõèîí áàéãóóëàãäñàí. 

CPMR-ûí íºëººëëèéí àæèë íü 2000 îíä 
Äàìæóóëàëòûí äàâòàìæ õóâààðèëàõ, ºðãºí 
íýâòð¿¿ëýã, öàõèëãààí õîëáîîíû áèçíåñèéã 
çîõèöóóëàõ áàéãóóëëàãûí òóõàé õóóëüòàé áîëî

THAILAND: CPMR - civil society 
campaign for media reform

SUMMARY

The Campaign for Popular Media Reform (CPMR) is an alliance of civil society 
organisations, academics and media professionals working for media and 
communications reform in Thailand. Combining policy 
monitoring and public interest advocacy, CPMR has been 
influential in the development of media and communications 
law and regulation and has played a central role in 
promoting and defending the reservation of broadcast 
frequencies for community radio. The reservation of 20 per 
cent of the FM spectrum for community radio has enabled 
more than 5000 community radio services.

The political crisis in Thailand of May 1992, when popular 
protests were met by a bloody military crackdown, led 
to demands for media reform that inspired provisions 
for freedom of expression and media freedom in the 
Constitution of 1997. Section 40 states that “transmission 
frequencies for radio or television broadcasting and 
radio telecommunications are national communication 
resources for public interest” and provides for the 
establishment of an independent regulatory body to 
distribute such frequencies and to supervise media and 
communication services. The Thai Volunteer Service 
subsequently set up a monitoring committee on Article 
40 to push forward media reform and to promote 
its practical implementation. This group was later 
reorganised to become the Campaign for Popular Media 
Reform. 

CPMR advocacy 
was influential 
in achieving, in 
2000, the Act on 
Organisation for 
Allocation of Transmission Frequencies and Regulating 
Broadcasting and Telecommunication Businesses which 
reserved 20 per cent of the broadcasting spectrum 
for non-profit community broadcasting. The law 
reserving frequencies for community radio was never 
fully implemented because the independent regulatory 
body that it proposed was not put in place. Claiming 
a right to use the reserved spectrum, community 
radios started without formal authorisation but gained 
tacit government acceptance in 2005.  In 2008 a new 
Broadcasting Law made it illegal to operate a broadcast 
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õîä íºëººëæýý. ¯¿íèé äàãóó àøãèéí áóñ õ¿éí 
ºðãºí íýâòð¿¿ëýãò çîðèóëàí ºðãºí íýâòð¿¿ëãèéí 
äàâòàìæèéí çóðâàñûí 20 õóâèéã íººöºëñºí 
áàéíà. Õ¿éí ðàäèîä çîðèóëàí äàâòàìæ 
íººöëºõ õóóëü íü õýçýý ÷ á¿ðýí õýðýãæýýã¿é 
þì. Ó÷èð íü, ñàíàë áîëãîñîí õàðààò áóñ çîõè
öóóëàõ áàéãóóëëàãà áàéãóóëàãäààã¿é àæýý. 
Íººöºëñºí äàâòàìæèéí çóðâàñ àøèãëàõ ýðõäýý 
òóëãóóðëàí õ¿éí ðàäèî ñòàíöóóä àëáàí ¸ñíû 
çºâøººðºëã¿éãýýð ¿éë àæèëëàãààãàà ýõýë
ñýí áà 2005 îí ãýõýä çàñãèéí ãàçàð ¿¿íèéã 
äóóã¿é ë õ¿ëýýí çºâøººðäºã áàéâ. 2008 îíû 
ªðãºí íýâòð¿¿ëãèéí òóõàé øèíý õóóëèàð 
òóñãàé çºâøººðºëã¿éãýýð ºðãºí íýâòð¿¿ëãèéí 
¿éë÷èëãýý ýðõëýõèéã õóóëü áóñ ãýæ ¿çæýý. 
Ò¿ð çîõèöóóëàëòûí äàãóó 5500 õ¿éí ðàäèîã, 
ò¿¿íèé ¿éë àæèëëàãààã òîãòìîëæóóëàõ çîðèëãî 
á¿õèé ¿éë ÿâöûí íýã õýñýã ãýæ ¿çýí ¯íäýñíèé 
öàõèëãààí õîëáîîíû êîìèññ á¿ðòãýæ àâñàí 
áàéíà. 

Òîãòâîðã¿é, òóéëøèðñàí óëñ òºðèéí îð÷èí 
Òàéëàíäûí õýâëýë ìýäýýëëèéí øèíýòãýëä 
ìàø èõ íºëººëñºí þì. Ýíý íü ýðãýýä ¿éë÷èë
ãýýíèé òîî õýò îëøðîõîä õ¿ðãýæ, àðèë
æààíû áîëîí óëñ òºðèéí àøèã ñîíèðõîë 
á¿õèé á¿ëã¿¿äèéí ñàíàà÷èëãààð îëîí òîîíû 
¿éë÷èëãýý áèé áîëæýý. CPMR íü õýâëýë 
ìýäýýëýëä îëîí íèéòèéí îðîëöîîã õàíãàõûí 

service without a licence. Under temporary regulations, 
5500 community radios have registered with the National 
Telecommunications Commission as part of a process 
intended to regularise their existence.

Media reform in Thailand has been greatly affected by 
an unstable and polarised political environment. This in 
turn has encouraged a proliferation of services, many 
initiated by commercial or political interest groups. 
CPMR has maintained consistent advocacy for public 
participation in the media while recognising that effective 
media reform requires not only changes in law and 
regulation but practical policy implementation together 

with encouragement and support for community media 
at the grassroots level. Working with the Federation 
of Community Radio, academics and broadcasters, 
CPMR has continued to monitor the development of 
community radio policies, defending community radio 
stations threatened with closure and promoting the 
drafting of legal provisions and regulatory guidelines to 
recognise and encourage community radio development. 
CPMR campaigns in parliament and the media have 
achieved social and political recognition of media and 
communication rights in Thailand and have contributed 
to conditions that have enabled thousands of community 
radio services to establish and operate. 

KEY CHARACTERISTICS

 → Sustained civil society campaign to deepen media law 
reform

 → Broad alliance of practitioners, civil society activists 
and academics

 → Success in gaining frequency reservation and licences

 → Values rooted in people’s media and communication 
rights
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ìýäýýëëèéí õýðýãñëýýð ÿâóóëñàí CPMR-ûí 
êàìïàíèò àæèë íü Òàéëàíä óëñàä õýâëýë 
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Óðóãâàé óëñàä õ¿éí ºðãºí íýâòð¿¿ëýã íü àëáàí 
¸ñíû ýðõ ç¿éí õ¿ðýýíýýñ ãàäóóð ¿¿ññýí áà 
ýðõ áàðèã÷èä ñòàíöóóäûã õààõàä ìàø õÿëáàð 
áàéëàà. 2000 îíä Óðóãâàéí Çàñãèéí ãàçðààñ 
õ¿éí ðàäèîãèéí ¿éë àæèëëàãààã õóóëü ¸ñíû 
áîëãîõîä áýëýí áàéãààãàà ìýäýãäæýý. AMARC-
ûí Óðóãâàé äàõü ñàëáàð çàðèì õ¿éí ðàäèîã 
òºëººëºí õ¿éí ðàäèîãèéí òóñãàé çºâøººðºë 
îëãîõ, ðàäèîã õààõ ÿâäëûã òºãñãºë áîëãîõûã 
ýðìýëçýæ, çàñãèéí ãàçàð, èðãýíèé íèéãìèéí 
õîîðîíä ÿðèà õýëýëöýý õèéõèéã óðèàëñàí 
áàéíà. 2002 îíä õàðèëöààíû çîõèöóóëàã÷ 
áàéãóóëàãà URSEC (Unidad Reguladora de 
Servicios de Comunicaciones)-ààñ õ¿éí ºðãºí 
íýâòð¿¿ëãèéã çîõèöóóëàõ õóóëèéí òºñºë 
áîëîâñðóóëàâ. ¯¿íèéã õ¿éí ðàäèîíóóä õ¿ëýýí 
çºâøººðºõ áîëîìæã¿é ãýæ ¿çýí, ýñýðã¿¿öñýí 
áàéíà. Ó÷èð íü òºñºëä äàìæóóëàëòûí 
á¿ñ õýòýðõèé õÿçãààðëàãäìàë, ºðãºí 

URUGUAY: Equitable access 
for community broadcasting

SUMMARY

The Uruguayan Law on Community Broadcasting, approved in December 2007, 
provides clear recognition and support for the development of community 
broadcasting in both the analogue and digital environment. The law provides for 
an equitable allocation of frequencies between public, commercial and community 
broadcasting services. It also assures a fair and transparent process for the award 
of licences including oversight by an independent advisory committee involving civil 
society organisations.

Community broadcasting in Uruguay commenced outside 
a formal legal framework and stations were vulnerable 
to closure by the authorities. In 2000 the Uruguayan 
government indicated it was prepared to legalise 
community radio activity. AMARC-Uruguay, representing 
some of the community radio stations, called for 
government – civil society dialogue on community radio 
licensing and sought an end to the closures. In 2002 the 
communications regulator, URSEC (Unidad Reguladora 
de Servicios de Comunicaciones) published a draft bill 
to regulate community broadcasting. This was rejected 
by community broadcasters as unacceptable because 
of the very limited transmission areas, the exclusion of 
radio stations that were already broadcasting, prison 
sentences of up to two years for unlicensed broadcasters 
and the retention of executive discretion in the granting 
of frequencies. 

In 2005, following a change of government, a new 
draft law on community broadcasting was prepared 

by a coalition of community broadcasters, civil society 
organisations, journalists and academics. The law was 
tabled in parliament by a group of legislators and gained 
further momentum following an official mission to 
Uruguay in 2006 by the Special Rapporteur on Freedom 
of Expression of the Inter-American Commission for 
Human Rights. The Special Rapporteur, Ignacio Alvarez, 
urged “immediate consideration” of the draft law and 
affirmed that the Bill, entitled “Use of the Radioelectric 
Spectrum and Community Radio Media” was consistent 
with international standards.  

In 2007 a revised Community Broadcasting Law was 
passed by Uruguayan legislators to formally recognise 
and regulate community radio and television. The law 
stipulates that one third of the AM and FM airwaves and 
television spectrum be reserved for community-based 
media and set out a transparent and non-discriminatory 
process for the allocation of frequencies, including 
oversight by an independent council of which the majority 
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ÓÐÓÃÂAÉ ÓËÑ: Õ¿éí ºðãºí 
íýâòð¿¿ëãèéí òýãø õ¿ðòýýìæ

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
2007 îíû àðâàíõî¸ðäóãààð ñàðä áàòëàãäñàí Óðóãâaé óëñûí Õ¿éí ºðãºí íýâòð¿¿ëãèéí 
òóõàé õóóëèàð àíàëîã, òîîí ñèñòåìèéí àëü àëü îð÷èíä õ¿éí ºðãºí íýâòð¿¿ëãèéã òîâ òîä 
õ¿ëýýí çºâøººð÷, ò¿¿íèéã äýìæäýã. Õóóëèàð îëîí íèéòèéí, àðèëæààíû, õ¿éí ºðãºí 
íýâòð¿¿ëãèéí ¿éë÷èëãýýíä ðàäèî äàâòàìæèéã òýãø õóâààðèëàõààð çîõèöóóëñàí. Ìºí 
òóñãàé çºâøººðºë îëãîõ íü øóäàðãà, èë òîä ¿éë ÿâö áàéõ áºãººä èðãýíèé íèéãìèéí 
áàéãóóëëàãóóäûã õàìðóóëñàí õàðààò áóñ çºâëºõ õîðîî õÿíàëò òàâèíà. 

íýâòð¿¿ëãýý ÿâóóëæ áàéãàà ðàäèî ñòàíöóóäûã 
õàìðóóëààã¿é, òóñãàé çºâøººðºëã¿éãýýð ºðãºí 
íýâòð¿¿ëýã ýðõýëñýí òîõèîëäîëä õî¸ð æèë 
õ¿ðòýë õóãàöààãààð õîðèõ ÿëààð øèéòãýõ, 
ò¿¿í÷ëýí äîëãèîíû çºâøººðëèéã àëáàí 
õààã÷äûí ¿çýìæýýð îëãîí àøèãëóóëàõààð 
çààñàí áàéâ. 

2005 îíä Çàñãèéí ãàçðûí ººð÷ëºãäñºíèé äàðàà 
õ¿éí ºðãºí íýâòð¿¿ëýã ýðõëýã÷, ñýòã¿¿ë÷, áàãø 
íàðûí ýâñýë Õ¿éí ºðãºí íýâòð¿¿ëãèéí òóõàé 
õóóëèéí øèíý òºñºë áîëîâñðóóëæýý. Òºñëèéã 
õóóëü òîãòîîã÷äûí á¿ëýã Ïàðëàìåíòûí õýëýëöýõ 
àñóóäàëä îðóóëæ, Àìåðèêèéí óëñ äóíäûí Õ¿íèé 
ýðõèéí Êîìèññûí ¯çýë áîäëîî èëýðõèéëýõ ýðõ 
÷ºëººíèé òóñãàé èëòãýã÷ 2006 îíä Óðóãâàéä 
àëáàí ¸ñíû àéë÷ëàë õèéõ ¿éë ÿâöûã öààøèä 
ò¿ðãýòãýæýý. Òóñãàé èëòãýã÷ Èãíàñèî Àëâàðåç 
õóóëèéí òºñëèéã “ÿàðàëòàé õýëýëöýõ”-èéã 
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øààðäàí, “Ðàäèî ýëåêòðîí äàâòàìæèéí çóðâàñ 
áà õ¿éí ðàäèî õýâëýë ìýäýýëëèéí àøèãëàëò” 
íýðòýé õóóëü îëîí óëñûí õýì õýìæýýíä íèéöñýí 
áîëîõûã ìýäýãäñýí áàéíà. 

2007 îíä Óðóãâàé óëñûí õóóëü òîãòîîã÷èä 
õ¿éí ðàäèî, òåëåâèçèéã àëáàí ¸ñîîð 
õ¿ëýýí çºâøººð÷ çîõèöóóëñàí Õ¿éí ºðãºí 
íýâòð¿¿ëãèéí òóõàé õóóëü áàòàëæýý. Óã 
õóóëèàð äóíä, áîãèíî àãààðûí äîëãèîí, 
òåëåâèçèéí äàâòàìæèéí çóðâàñûí ãóðàâíû 
íýãèéã õ¿é îëîíä ñóóðèëñàí õýâëýë ìýäýýëýëä 
íººöëºõ, õýâëýë ìýäýýëýë, èðãýíèé íèéãýì, 
àêàäåìèê áîëîâñðîëûí áàéãóóëëàãóóäààñ 
äèéëýíõ íü á¿ðäñýí, õàðààò áóñ çºâëºëèéí 
õÿíàëò äîð äàâòàìæèéã èë òîä, ÿëãàâàðëàí 
ãàäóóðõàëã¿éãýýð õóâààðèëàõ ¿éë ÿâöûã 
òîãòîîñîí áàéíà. 2008 îíû 8 ñàðä URSEC 
òîîí ñèñòåìèéí òåëåâèçèéí ãàçðûí äàõèí 
äàìæóóëàëò á¿õèé 9 ñóâãèéí ãóðâûã íü õ¿éí 
òåëåâèçýä çîðèóëàí íººöºëæ, ò¿¿íèéã íýýëòòýé, 
íèéòèéí ºðñºëäººíººð õóâààðèëàõààð 
øèéäâýðëýñýí áàéíà. 

Óðóãâàéä Õ¿éí ºðãºí íýâòð¿¿ëãèéí òóõàé 
õóóëü áàòëàãäñàí íü îëîí æèëèéí òóðø, 
çàñãèéí ãàçðóóäûí ººð÷ëºëòèéã äàìæñàí 
íºëººëëèéí ¿éë àæèëëàãààíû îðãèë, õ¿éí 

are to be drawn from media, civil society and academic 
organisations. In August 2008, URSEC indicated, that 
of nine channels to be reserved for digital terrestrial 
television three would be set aside for community 
television, with their allocation to be decided by open and 
public competition.

The passing of the Community Broadcasting Law 
in Uruguay represents the culmination of a process 
of advocacy and coalition building by community 
broadcasters over many years and across changes of 

government. Civil society involvement in the drafting of 
the law is mirrored in the provisions that embed civil 
society oversight in its implementation. The new law 
contains no a priori limits on coverage area or sources of 
income and is considered an important legal precedent 
for the Latin American region. The explicit commitment 
to one third of the broadcast frequency spectrum has 
been applied to future development of digital television. 
In doing so it sets an international precedent in spectrum 
planning for digital television services.

KEY CHARACTERISTICS

 → Legal provision for community radio and television

 → Reservation of one third of analogue and digital 
spectrum

 → Open and transparent process for frequency 
allocation

 → Independent advisory committee involving civil 
society

REFERENCES AND LINKS

 ⎯ AMARC-Uruguay 
http://amarcuruguay.org

 ⎯ IACHR/Office of Special Rapporteur for Freedom of Expression (2006) Observations and recommendations regarding the situation of freedom of 
expression in Uruguay 
http://www.cidh.org/relatoria/showarticle.asp?artID=686&lID=1

 ⎯ IFEX/AMARC (2007) Senate passes approves community broadcasting bill  
http://www.ifex.org/uruguay/2007/11/27/senate_passes_community_broadcasting/

 ⎯ IFEX/AMARC (2008) Community stations given unprecedented access to digital television frequencies  
http://www.ifex.org/uruguay/2008/08/15/community_stations_given_unprecedented/

 ⎯ Rep. of Uruguay (2007) Ley No. 18.232 Servicio Radiodifusión Comunitaria 
http://200.40.229.134/leyes/AccesoTextoLey.asp?Ley=18232

CONTACT INFORMATION

Unidad Reguladora de Servicios de Comunicaciones 
Tel: +598 2902 8082 
Email: ursec@ursec.gub.uy 
Web: http://www.ursec.gub.uy

ºðãºí íýâòð¿¿ëýã÷äèéí áèé áîëãîñîí ýâñëèéí 
õ¿÷ áèëýý. Õóóëèéí òºñºë áîëîâñðóóëàõàä 
èðãýíèé íèéãìèéã òàòàí îðîëöóóëñàí íü 
ò¿¿íèé õýðýãæèëòýä èðãýíèé íèéãýì õÿíàëò 
òàâèõ òóõàé ç¿éë çààëòàä òóñãàëàà îëñîí 
þì. Øèíý õóóëèàð õàìðàõ õ¿ðýý, îðëîãûí 
ýõ ¿¿ñâýðò àëèâàà õÿçãààðëàëò òàâèàã¿éã 
Ëàòèí Àìåðèêèéí á¿ñ íóòàãò à÷ õîëáîãäîë 
á¿õèé ÷óõàë æèøèã ãýæ ¿çýæ áîëíî. ªðãºí 
íýâòð¿¿ëãèéí äîëãèîíû äàâòàìæèéí çóðâàñûí 
ãóðàâíû íýãèéã íººöëºõººð èëýðõèé àìëàñàí 
íü òîîí òåëåâèçèéí èðýýä¿éí õºãæèëä ò¿ëõýö 
áîëîõ þì. Ýíý íü ìºí òîîí òåëåâèçèéí 
¿éë÷èëãýýíä çîðèóëñàí äàâòàìæèéí çóðâàñ 
òºëºâëºëòèéí îëîí óëñûí æèøèã áîëíî. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- AMARC-Uruguay http://amarcuruguay.org 
- IACHR/Office of Special Rapporteur for Freedom of Expression (2006) Observations and recommendations regarding the situation 
of freedom of expression in Uruguay http://www.cidh.org/relatoria/showarticle.asp?artID=686&lID=1 
- IFEX/AMARC (2007) Senate passes approves community broadcasting bill 
http://www.ifex.org/uruguay/2007/11/27/senate_passes_community_broadcasting/ 
- IFEX/AMARC (2008) Community stations given unprecedented access to digital television frequencies 
http://www.ifex.org/uruguay/2008/08/15/community_stations_given_unprecedented/ 
- Rep. of Uruguay (2007) Ley No. 18.232 Servicio Radiodifusión Comunitaria 
http://200.40.229.134/leyes/AccesoTextoLey.asp?Ley=18232 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Unidad Reguladora de Servicios de Comunicaciones 
Óòàñ: +598 2902 8082 
Ýëåêòðîí øóäàí:  ursec@ursec.gub.uy 
Öàõèì õóóäàñ:  http://www.ursec.gub.uy

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ðàäèî, òåëåâèçýä çîðèóëñàí õóóëèéí ç¿éë çààëòòàé 
 Àíàëîã, òîîí äàâòàìæèéí çóðâàñûí ãóðàâíû íýãèéã íººöºëñºí 
 Äàâòàìæ õóâààðèëàõ ¿éë ÿâö íü íýýëòòýé, èë òîä 
 Èðãýíèé íèéãìèéã õàìàðñàí õàðààò áóñ çºâëºõ õîðîîòîé 
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CMA-ã (Õ¿éí ðàäèîãèéí õîëáîîíû õóâüä) 
õ¿éí õýâëýë ìýäýýëëèéí áîäëîãî, ýðõ ç¿éí 
øèíýòãýëèéí òºëºº àÿí çîõèîí áàéãóóëàõûí 
òóëä 1983 îíä áàéãóóëæýý. 1996 îíä îðîí 
íóòãèéí, õ¿éí òåëåâèçèéí øèíý áîëîìæóóä, 
õ¿éí õýâëýë ìýäýýëëèéí èíäýð áîëîõûí 
õóâüä èíòåðíåòèéã ÿàðàëòàé àøèãëàõûí òóëä 
èë¿¿ ºðãºí ÷èãëýëòýé áîëæ, Õ¿éí õýâëýë 
ìýäýýëëèéí õîëáîî ãýæ íýðýý ººð÷èëñºí 
áàéíà. Òîîí õóâààãäàë, øèíý õýâëýë ìýäýýë
ëèéí áîëîìæóóäûí ñîðèëä àíõààðëàà 
òºâëºð¿¿ëýí Õ¿éí õýâëýë ìýäýýëëèéí õîëáîî 
íü “Òîîí ñèñòåìä çîõèöîõ íü” õýìýýõ ñóäàëãàà, 
õºãæèë, ÷àäàâõ áýõæ¿¿ëýõ õºòºëáºð ãàðãàæýý.   

Ýäãýýð àæëààñ óðãàí ãàðñàí ñàíààíû íýã 
íü õýâëýë ìýäýýëëèéí øóóä óðñãàë, õýâëýë 

UNITED KINGDOM:  
Canstream - Internet broadcasting made easy

SUMMARY

Canstream is a project of the Community Media Association (CMA), the UK membership 
association for community media. It provides easy and affordable access to live-
streaming and podcasting services. Initially launched as a free service for members, 
and backed by public funding support, Canstream has built 
a substantial user base to the point where it is now a self-
financing service through charges for access and bandwidth. 
Canstream has contributed to the rapid adoption in the UK 
of the Internet as a new distribution platform for community 
media content.

The CMA was established in 1983 (then as the 
Community Radio Association) to campaign for 
community radio through policy and legal reform. In 
1996, in response to new opportunities for local and 
community television and the emergence of the Internet 
as a platform for community media, it adopted a broader 
remit, and changed its name to Community Media 
Association. With a focus on the challenge of the digital 
divide and new media opportunities, the CMA launched 
a programme of research, development and capacity 
building called ‘Adapting to Digital’. 

Among the ideas that emerged from this work was the 
concept for a shared server platform to facilitate live 
media streaming and online media archiving. Funding 
was secured in 2001 from the European Union and 
the Regional Development Agency for Yorkshire and 

The Humber. This 
enabled investment 
in infrastructure and 
technical support, 
and the Internet Media Service (IMS) was launched 
in 2002. Free access was provided to CMA members 
with additional support available to groups located in 
the Yorkshire region. The project commenced using 
proprietary software but was later migrated to an open 
source solution using the Linux operating system and the 
Icecast streaming media server. Additional investment 
was secured to develop an ‘on-demand’ audio and 
video publishing system using an open source content 
management system and a customised metadata set 
based on the Dublin Core Metadata Initiative (DCMI) 
standard. This was launched as ‘The Showcase’ 
community media online archive in 2003, the first of its 
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ÍÝÃÄÑÝÍ ÂÀÍÒ ÓËÑ: Canstream – 
èíòåðíåò ºðãºí íýâòð¿¿ëýã õÿëáàð÷èëñàí íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Canstream íü Íýãäñýí Âàíò óëñûí õ¿éí õýâëýë ìýäýýëëèéã íýãòãýñýí, ãèø¿¿í÷ëýëòýé, 
Õ¿éí õýâëýë ìýäýýëëèéí õîëáîî (CMA)-íû òºñºë þì. Ýíý íü øóóä óðñãàëò, ïîäêàñòèíã 
(podcasting) ¿éë÷èëãýýíèé õÿëáàð, áîëîìæèéí ¿íýòýé õ¿ðòýýìæèéã õàíãàæýý. Ýõýí 
¿åäýý ãèø¿¿ääýý çîðèóëñàí ¿íý òºëáºðã¿é ¿éë÷èëãýý áàéñíàà Canstream íü îäîî îëîí 
íèéòýýñ äýìæëýã àâ÷, òîäîðõîé òîîíû õýðýãëýã÷èéí ñàíòàé áîëæýý. Òýä íýâòðýõ, äàâòàí 
õàíäàõàä òºëáºð àâ÷, ººðèéãºº ñàíõ¿¿æ¿¿ëäýã áîëñîí áàéíà. Canstream íü Íýãäñýí 
Âàíò óëñàä èíòåðíåòèéã õ¿éí õýâëýë ìýäýýëëèéí àãóóëãà ò¿ãýýõ øèíý òàëáàð ãýæ ò¿ðãýí 
õ¿ëýýí çºâøººðºõºä õóâü íýìýð îðóóëñàí þì.   

ìýäýýëëèéí öàõèì 
àðõèâûã õºíãºâ÷ëºõèéí 
òóëä äóíäûí ñåðâåðòýé 
áîëîõ òóõàé óõàãäàõóóí 
áàéâ. Èíãýýä 2001 
îíä Åâðîïûí õîëáîî, 
Éîðêøèð, Õàìáåðèéí 
Á¿ñ íóòãèéí õºãæëèéí 
àãåíòëàãààñ ñàíõ¿¿æèëò àâ÷ýý. Ýíý íü äýä 
á¿òýö, òåõíèêèéí äýìæëýãò õºðºíãº îðóóëàõ 
áîëîìæ îëãîí, 2002 îíä Èíòåðíåò õýâëýë 
ìýäýýëëèéí ¿éë÷èëãýý (IMS) áàéãóóëàãäæýý. 
Õ¿éí õýâëýë ìýäýýëëèéí õîëáîîíû ãèø¿¿äýä 
¿¿íä ÷ºëººòýé íýâòðýõ áîëîìæ îëãîõûí 
çýðýãöýý Éîðêøèð äàõü á¿ëýã õýñã¿¿äýä íýìýëò 
äýìæëýã ¿ç¿¿ëæ áàéâ. Ýíý òºñºë ýçýìøèã÷èéí 
ïðîãðàìì õàíãàìæèéã àøèãëàæ ýõýëñýí 

UNITED KINGDOM:  
Canstream - Internet broadcasting made easy

SUMMARY

Canstream is a project of the Community Media Association (CMA), the UK membership 
association for community media. It provides easy and affordable access to live-
streaming and podcasting services. Initially launched as a free service for members, 
and backed by public funding support, Canstream has built 
a substantial user base to the point where it is now a self-
financing service through charges for access and bandwidth. 
Canstream has contributed to the rapid adoption in the UK 
of the Internet as a new distribution platform for community 
media content.

The CMA was established in 1983 (then as the 
Community Radio Association) to campaign for 
community radio through policy and legal reform. In 
1996, in response to new opportunities for local and 
community television and the emergence of the Internet 
as a platform for community media, it adopted a broader 
remit, and changed its name to Community Media 
Association. With a focus on the challenge of the digital 
divide and new media opportunities, the CMA launched 
a programme of research, development and capacity 
building called ‘Adapting to Digital’. 

Among the ideas that emerged from this work was the 
concept for a shared server platform to facilitate live 
media streaming and online media archiving. Funding 
was secured in 2001 from the European Union and 
the Regional Development Agency for Yorkshire and 

The Humber. This 
enabled investment 
in infrastructure and 
technical support, 
and the Internet Media Service (IMS) was launched 
in 2002. Free access was provided to CMA members 
with additional support available to groups located in 
the Yorkshire region. The project commenced using 
proprietary software but was later migrated to an open 
source solution using the Linux operating system and the 
Icecast streaming media server. Additional investment 
was secured to develop an ‘on-demand’ audio and 
video publishing system using an open source content 
management system and a customised metadata set 
based on the Dublin Core Metadata Initiative (DCMI) 
standard. This was launched as ‘The Showcase’ 
community media online archive in 2003, the first of its 
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áºãººä õîæèì íü Linux ¿éëäëèéí ñèñòåì, Ice-
cast óðñãàëûí ìåäèà ñåðâåð àøèãëàí íýýëòòýé 
ýõ ¿¿ñâýðèéí øèéäýëä (open source solution) 
øèëæñýí áàéíà. Ýðýëòýä òóëãóóðëàñàí àóäèî, 
âèäåî ñèñòåìèéã àãóóëãûí ìåíåæìåíòèéí 
ñèñòåìèéí íýýëòòýé ýõ ¿¿ñâýð, ìºí Dublin 
Core Metadata Initiative (DCMI) ñòàíäàðòàä 
òóëãóóðëàñàí, õýðýãëýã÷èéí õ¿ññýí ìåòà-
ºãºãäºë àøèãëàí õºãæ¿¿ëýõèéí òóëä íýìýëò 
õºðºíãº îðóóëàëò îëñîí àæýý. Èéíõ¿¿ 2003 
îíä õ¿éí õýâëýë ìýäýýëëèéí öàõèì ‘The 
Showcase’ àðõèâ áèé áîëñîí íü YouTube-ã 
á¿òýýõýýñ õî¸ð æèëèéí ºìíº Íýãäñýí Âàíò 
Óëñûí õ¿éí õýâëýë ìýäýýëëèéí ñàëáàðò 
àíõäàã÷ áîëñîí áàéíà. 

2006 îíîîñ RSS ôîðìàò, ïîäêàñòèíã-podcast-
ing (âýá ñèíäèêàò àøèãëàí õýâëýë ìýäýýëëèéí 
ôàéë ò¿ãýýõ)-èéí ºñºëòºä õàðèó àðãà õýìæýý 
áîëãîí ýðýëòýä òóëãóóðëàñàí ¿éë÷èëãýýã ìåäèà 
ïîäêàñòèíãèéí áàéðøóóëàëòûã Ëàóäáëîã-
Loudblog õýìýýõ àãóóëãûí ìåíåæìåíòèéí 
íýýëòòýé ýõ ¿¿ñâýð ð¿¿ øèëæ¿¿ëæýý. Ýíý 
íü øóóä ÿâæ áóé ºðãºí íýâòð¿¿ëãèéí 
õºòºëáºðèéã àðõèâëàí, ïîäêàñòèíãèéã áàãòààí 
õýâëýë ìýäýýëëèéí àãóóëãûã ýð÷èìòýé õ¿ðãýõ 
áîëîìæ á¿ðä¿¿ëñýí áàéíà. 2007 îíä ýíýõ¿¿ 

kind for the UK community media sector and two years 
before the creation of YouTube.

Since 2006, and responding to the growth of RSS formats 
and podcasting (media file distribution using web 
syndication), the on-demand service was moved to the 
Loudblog platform, an open source content management 
system for hosting podcast media. This has enabled the 
dynamic delivery of media content, including archiving 
and podcasting of live broadcast programmes ‘on the fly’. 
In 2007, the project was relaunched as ‘Canstream’ and 
became a paid for service. Within two years, Canstream 
has become self-financing through charges to users, 
with around 150 community media groups using the 
service. Revenue from user charges is supplemented 
by additional services such as website development and 
hosting, and online media support for events.

Canstream enables community broadcasters with an 
Internet connection to provide an online stream of their 
media content and provides a means for new community 

media groups to set up as Internet only projects if they 
wish. It also enables media content archiving and the 
delivery of online on-demand media. It is based, as far 
as possible, on free and open source software and, 
for speed, reliability and scalability it runs on servers 
co-located at the main London Internet exchange. The 
project has accelerated the adoption of the Internet for 
community media content delivery.

KEY CHARACTERISTICS

 → Sector led investment in digital media infrastructure

 → Provides specialist Internet service for community 
media

 → Based primarily on free and open source software

 → Self-financing through fees paid by service users

REFERENCES AND LINKS

 ⎯ Community Media Association 
http://www.commedia.org.uk

CONTACT INFORMATION

Canstream 
Tel.: +44 1142795219 
Email: info@canstream.co.uk 
Web: http://www.canstream.co.uk

òºñºë íü Canstream õýìýýõ øèíý, òºëáºðòýé 
¿éë÷èëãýý áîëæýý. Õî¸ð æèëèéí äîòîð Can-
stream íü òóõàéí ¿éë÷èëãýýã àøèãëàäàã 150 
îð÷èì õ¿éí õýâëýë ìýäýýëëèéí á¿ëãèéã 
õàìðóóëàí õýðýãëýã÷äèéí òºëáºðººð ººðèéãºº 
ñàíõ¿¿æ¿¿ëýõ áîëñîí áàéíà. Õýðýãëýã÷èéí 
òºëáºðèéí îðëîãî äýýð öàõèì õóóäàñ õèéæ 
ºãºõ, áàéðøóóëàõ, àðãà õýìæýýí¿¿äýä äýìæëýã 
¿ç¿¿ëäýã öàõèì õýâëýë ìýäýýëýë çýðýã íýìýëò 
¿éë÷èëãýý äºõºì áîëäîã àæýý. 

Canstream íü õ¿éí ºðãºí íýâòð¿¿ëýã ýðõëýã÷äýä 
õýâëýë ìýäýýëëèéí àãóóëãàà èíòåðíåòòýé 
õîëáîãäîí öàõèì óðñãàëä îðóóëàõ áîëîìæ 
îëãîõ, õýðâýý õ¿ñâýë, õ¿éí øèíý ºðãºí 
íýâòð¿¿ëãèéí á¿ëã¿¿äýä, ãàãöõ¿¿ èíòåðíåòèéí 
òºñºë ìàÿãààð àðãà õýðýãë¿¿ðýýð õàíãàæ 
ºãäºã áàéíà. Òýä õýâëýë ìýäýýëëèéí àãóóëãûã 
àðõèâëàõ, ýðýëòýä òóëãóóðëàñàí öàõèì õýâëýë 
ìýäýýëëèéã õ¿ðãýõ áîëîìæ îëãîäîã. Ýíý íü 
àëü áîëîõîîð òºëáºðã¿é, íýýëòòýé ïðîãðàì 
õàíãàìæèéí ýõ ¿¿ñâýðò òóëãóóðëàí, ò¿¿í÷ëýí 
õóðä, íàéäâàðòàé àæèëëàãàà, õ¿÷èí ÷àäëûã 
õàíãàõûí òóëä Ëîíäîíãèéí ãîë èíòåðíåò 
ñîëèëöîîí äàõü ñåðâåð äýýð àæèëëàäàã. Óã 
òºñºë íü õ¿éí õýâëýë ìýäýýëëèéí àãóóëãûã 
õ¿ðãýõýä èíòåðíåòèéí õýðýãëýýã ò¿ðãýòãýñýí þì.  

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Community Media Association http://www.commedia.org.uk 

 ÕÎËÁÎÎ ÁÀÐÈÕ

Canstream
Óòàñ.: +44 1142795219 
Ý-øóóäàí: info@canstream.co.uk 
Öàõèì õóóäàñ: http://www.canstream.co.uk 

 ÎÍÖËÎÃ ØÈÍÆ

 Öàõèì õýâëýë ìýäýýëëèéí äýä á¿òýö äýõ ñàëáàðò õºòëºãäñºí õºðºíãº 
îðóóëàëò õèéñýí 
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