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Õ¿éí õýâëýë ìýäýýëëèéí áàéãóóëëàãóóäàä 
ýäèéí çàñãèéí õóâüä îðøèí òîãòíîõîä 
õýö¿¿ áîëîõ ¿å áàéíãà òóëãàðäàã. 

Øîîâäîðëîãäñîí, ãàäóóðõàãäñàí õ¿é îëîí, 
õ¿ì¿¿ñò õ¿ðýõ, òýäíèéã òàòàí îðîëöóóëàõ 
÷àäâàðòàé áàéõ íü ýíý ñàëáàðûí íýã îíöëîã 
øèíæ þì. Èéì ìàÿãààð õ¿éí õýâëýë ìýäýýëýë 
íü íèéãýì, ýäèéí çàñãèéí ¿éë àæèëëàãàà 
ýðõýëäýã áà çºâõºí àðèëæààíû õýëáýðò 
ñóóðèëàí àæèëëàñíààð àìüäðàõ ÷àäâàð áèé 
áîëæ, òîãòâîðòîé áàéäàë íü õàíãàãääàãã¿é. 
Òºëáºðèéí ÷àäâàðòàé ñîíñîã÷äûã îíèëîí 
îðëîãî îëäîã õ¿éí õýâëýë ìýäýýëëèéí õýðýãñ
ëèéí ýðãýí òîéðîíä òºëáºðèéí ÷àäâàðã¿é 
ñîíñîã÷ îëíîîð áàéäàã. Ó÷èð íü, òýð õ¿ì¿¿ñò 
ãîë ãîë õýâëýë ìýäýýëëèéí õýðýãñëèéí 
õ¿ðòýýìæ ìóó áàéäàã. Òýä õºäººãèéí àëñëàãä
ñàí ãàçàð íóòàãò îðøèí ñóóã÷, ýñâýë õîòûíõíû 
ãàäóóðõàãäñàí õýñýã, ýñâýë øîîâäîðëîãäñîí 
öººíõèéí á¿ëýã áàéäàã òóë äèéëýíõýä íü äóó 
õîîëîéãîî ñîíñãîõ, ìýäýýëýëòýé áàéõ õýðýãöýý 
øààðäëàãà áàéäàã þì. 

Õ¿éí õýâëýë ìýäýýëëèéí õýðýãñýë áîë 
íèéãìèéí ¿éëäâýðèéí õýëáýð þì. ªìíºº 
òàâüñàí íèéãìèéí çîðèëòóóäàä àìæèëòòàé 
õ¿ðýõèéí òóëä òýäãýýð íü òîãòâîðòîé 
áàéäëûã õàíãàõ ýäèéí çàñãèéí çàãâàðòàé 
áîëîõûã ýðýëõèéëäýã. ¯¿íèé çýðýãöýý àëèâàà 
¿éëäâýðèéí íýãýí àäèë ¿ã¿éäýý óðñãàë çàðäëàà 
íºõºõºä íü õ¿ðýëöýõ¿éö õýìæýýíèé îðëîãî 
îëîõûí òóëä ýäèéí çàñãèéí ¿éë àæèëëàãààíä 
îðîëöîæ, ñàíõ¿¿ãèéí àñóóäëàà øèéäâýðëýõ 
áîëäîã áèëýý. 

Õ¿éí õýâëýë ìýäýýëëèéí ñàëáàðûíõàà àäèë 
ýäèéí çàñãèéí òîãòâîðòîé áàéäëûí çàãâàð 
íü ÿíç á¿ð áàéãàà õýäèé ÷ áàòòàé ñóóðüòàé 
áîëñîí èõýíõ áàéãóóëëàãàä õýä õýäýí íèéòëýã 
øèíæ áàéíà. ªºðèéí ¿éë÷èëæ áóé õ¿é îëíîîñ 
õàíäèâ öóãëóóëàõ, ãèø¿¿í÷ëýëèéí õóðààìæ 
àâàõ, çàðëàë ÿâóóëàõ, òºëáºðòýé ¿éë÷èëãýý 
ÿâóóëàõ ãýõ çýðãýýð õºðºíãº õóðèìòëóóëàõ 
äýìæëýãèéí ñòðàòåãè áàéõààñ ãàäíà áóñàä ýõ 
ñóðâàëæààñ õºðºíãº áîñãîõ, äàé÷ëàõàä áýëýí 
áàéõ ¸ñòîé. Òºðèéí õºãæëèéí àãåíòëàãóóä, 
òºðèéí áóñ áàéãóóëëàãà, ìºí íèéãìèéí 
õàðèëöààíû áîëîí áóñàä àðãààð îëíûã 
òàòàí îðîëöóóëàõ õýëáýð ñàíàë áîëãîõ çýðýã 
íü ¿¿íä õàìðàãäàõ áºãººä ìºí çàðäàëäàà 

õÿíàëò òàâèõ, áàãà çàðäëààð ¿éë àæèëëàãàà 
ÿâóóëàõ ÷àäâàð ÷ õýðýãòýé áîëäîã. Õ¿éí 
õýâëýë ìýäýýëëèéí õýðýãñýëä àæèëëàæ áóé 
õ¿ì¿¿ñ õºëñ ìºíãº øààðäàõã¿éãýýð öàãàà 
çîðèóëàõ, ýñâýë ìàø áàãà õºëñººð àæèëëàõ 
õýðýãòýé áîëäîã. Ó÷èð íü òýð õ¿ì¿¿ñ õ¿éí 
õýâëýë ìýäýýëýë íü íèéãýìä àøèã òóñàà ºãäºã 
òýð ¿íýò ç¿éëèéã óõààð÷, òóõàéí õ¿é îëîíä 
¿éë÷ëýõýä îðóóëæ áóé õóâü íýìðýý ¿íýëýìæ, 
øàãíàë ãýæ îéëãîäîã. 

Ãýñýí õýäèé ÷ òîãòâîðòîé áàéäàë ãýäýã áîë 
çºâõºí ýäèéí çàñãèéí àñóóäëààñ èë¿¿ ºðãºí 
îéëãîëò áîëîõûã Äàãðîí (2004) áîëîí áóñàä 
õ¿ì¿¿ñ òýìäýãëýñýí þì. ¯¿íä íèéãìèéí 
òîãòâîðòîé áàéäàë, ò¿¿í÷ëýí áàéãóóëëàãûã 
áýõæ¿¿ëæ, òîãòâîðòîé áàéäëûã õàíãàõ 
àñóóäàë õàìðàãäàíà. ¯¿íèé çýðýãöýý õ¿éí 
õýâëýë ìýäýýëëèéíõýí òåõíèêèéí áîëîí 
áàéãàëü îð÷íû òîãòâîðòîé áàéäëûí ñîðèë 
áýðõøýýëèéã àíõààðàëäàà àâàõ øààðäëàãàòàé. 

Íèéãìèéí òîãòâîðòîé áàéäàë ãýäýã íü 
õýâëýë ìýäýýëëèéí áàéãóóëëàãà, ººðèéí 
¿éë÷èëãýý ¿ç¿¿ëæ áóé õ¿é îëîí, ýñâýë 
ñîíñîã÷äûí õîîðîíäûí õàðèëöàà þì. Õ¿éí 
ºðãºí íýâòð¿¿ëýã ýðõëýã÷äýä èéì õàðèëöàà 
õîëáîî òóéëûí ÷óõàë. Ó÷èð íü, õ¿éí õýâëýë 
ìýäýýëëèéí õýðýãñýëä îëãîñîí ýðõ, ò¿¿íèé 
çîðèëãî íü òýðõ¿¿ õàðèëöàà õîëáîîíä 
òóëãóóðëàí íèéòèéí õýðýãöýýíýýñ ¿¿äñýí àøèã 
ñîíèðõîëä ¿éë÷ëýõ ¿¿ðýã áèëýý. Õ¿éí õýâëýë 
ìýäýýëëèéí îëîí áàéãóóëëàãà íèéãìèéí 
ºðãºí õ¿ðýýòýé õºäºëãººíººñ ñàëáàðëàñàí 
áºãººä òýäãýýðèéí ìýäýãäýõ¿éö, ìºí ¿ë 
àæèãëàãäàõóéö äýìæëýã äîð ¿éë àæèëëàãààãàà 
¿ðãýëæ¿¿ëæ áàéíà. 

Áàéãóóëëàãûã áýõæ¿¿ëýí, òîãòâîðòîé áàéäëûã 
õàíãàõ ãýäãèéã ¿éë àæèëëàãààíû óäèðäëàãà, 
çàñàãëàëûã áýõæ¿¿ëýõýä ÷èãëýãäñýí á¿òöèéí 
àñóóäàë ãýæ îéëãîíî. Õîîðîíäîî òîõèð÷ 
á¿ðä¿¿ëñýí, òºëººëºë á¿õèé óäèðäàõ ýòãýýä 
áàéõ ¸ñòîé. Õ¿éí ºðãºí íýâòð¿¿ëãèéí 
õýðýãñëèéí óäèðäàõ áàéãóóëëàãà, ìºí óðàí 
á¿òýýë òóóðâèõ ÿâöàä àðä èðãýäèéã òàòàí 
îðîëöóóëàõ íü íýí ÷óõàë. Èíãýñíýýð “áèä 
¿¿íèéã ýçýìøèæ, ¿¿íä îðîëöîæ áóé” ãýñýí 
ìýäðýìæ õ¿ì¿¿ñò èë¿¿ òºðäºã. 
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Òåõíèêèéí òîãòâîðòîé áàéäàë íü òåõíèêèéí 
äýìæëýã, ìºí òîõèðñîí òåõíîëîãè ñîíãîõ 
ìýäëýã øààðäëàãàòàé ãýñýí ¿ã. Òåõíîëîãè íü 
ýäýëãýý äààõóéö, õÿìä òºñºð, àæèëëóóëàõàä 
õÿëáàð, øààðäëàãàòàé ¿åä îðëóóëàõ 
áîëîìæòîé áàéíà. Õ¿éí õýâëýë ìýäýýëëèéí 
õýðýãñýë òåõíèêèéí íàéäâàðòàé ñèñòåìã¿é 
áàéõ íü ñîíñîã÷, àæèëòàí, äýìæèã÷äýý àëäàõ 
ýðñäýë äàãóóëíà. Òåõíèêèéí òîãòâîðòîé 
áàéäëûí ¿¿äíýýñ àâ÷ ¿çâýë õàðèëöàà 
õîëáîîíû òåõíîëîãèéí õºãæëèéí õóðäàö íü 
ãàð óòàñ, èíòåðíåò çýðýã çîõèñòîé øèíý àðãà 
õýðýãñëèéã àøèãëàõ ÷àäâàðûã øààðäàæ áóé 
õýðýã þì. 

Áàéãàëü îð÷íû òîãòâîðòîé áàéäàë íü õ¿ì¿¿ñ 
öàã óóðûí ººð÷ëºëòòýé òóëãàðàõ áîëñîíòîé 
óÿëäàí èë¿¿ òîä ÿðèãäàõ áîëæýý. Õ¿éí õýâëýë 
ìýäýýëëèéí õóâüä áàéãàëü îð÷íû òîãòâîðòîé 
áàéäëûí ñòðàòåãè ýäèéí çàñãèéí, òåõíèêèéí 
òîãòâîðòîé áàéäàëä õóâü íýìýð áîëíî. Æèøýý 
íü, íàðíû ýð÷èì õ¿÷ çýðýã ñýðãýýãäýõ ýð÷èì 
õ¿÷èéã àøèãëàæ áîëíî. Ìºí äàõèí àøèãëàõ, 
äàõèí áîëîâñðóóëàõ, õàÿãäàë àøèãëàõ, 
ýëåêòðîí õàÿãäëààñ àíãèæðàõ çýðýã ñòðàòåãè 
áàéãàëü îð÷íû òîãòâîðòîé áàéäàëä áàãòàíà. 

Ýíý õýñýãò õ¿éí õýâëýë ìýäýýëëèéí õýðýãñëèéí 
òîãòâîðòîé áàéäëûã õàíãàõ ÿíç á¿ðèéí 
ñòðàòåãèéí òóõàé îíöëîí ºã¿¿ëñýí áîëíî. 
×èëèéí Ñàíòúÿãî äàõü Òèåðà (Tierra) ðàäèî, 
Ñåíåãàëûí Äàêàð õîò äàõü Íäåô Ëåíã (Ndef 
Leng) ðàäèî çýðýã íü íèéãìèéí õºäºëãººíººñ 
¿¿ñýëòýé. Ñëîâåíèé Ëþáëÿíà äàõü 1969 îíä 

áàéãóóëàãäñàí Ñòóäåíò (Student) ðàäèî, 1976 
îíîîñ õîéø ýôèðòýé áàéãàà Àâñòðàëèéí 
Ìåëüáóðí õîòûí 3CèÀð (3CR) ðàäèîãèéí 
õ¿÷òýé õàìãààëàãäñàí õàðààò áóñ áàéäàë 
íü óäààí õóãàöààíä îðøèí òîãòíîõîä íü 
ìàðãàøã¿é õóâü íýìýð îðóóëñíû òîä æèøýý 
ìºí. Íèéãýì, óëñ òºðèéí çºð÷èëäººíèé 
íºõöºë áàéäàë îíöãîé ñîðèë áýðõøýýë 
áîëäãèéã Êîëóìáèéí Ìàãäàëåíà Ìåäåî á¿ñ 
íóòàã äàõü õ¿éí õýâëýë ìýäýýëëèéí AREDMAG 
ñ¿ëæýý, Õîéò Óãàíäà äàõü Àïàê (Apac) ðàäèî, 
õºäººãèéí õºãæëèéí çîðèëòóóäàä õ¿ðýõèéí 
òóëä òåëå òºâèéí òåõíîëîãèéã ðàäèî ºðãºí 
íýâòð¿¿ëýãòýé õîñëóóëæ áóé Áóðóíäèãèéí 
Ãèõåòà õ¿éí õýâëýë ìýäýýëëèéí òºâèéí (Gi-
heta CMC) æèøýý õàðóóëíà. Éîðäàí óëñûí 
Àììàí õîò äàõü Àëü Áàëàä (Al Balad) ðàäèî 
íü ðàäèî, òåëåâèçèéí òóñãàé çºâøººðëèéã 
õàòóó õÿíàëòäàà áàéëãàäàã Îéðõè Äîðíîäîä 
èíòåðíåòèéã ºðãºí íýâòð¿¿ëýãò àøèãëàõ àíõíû 
ãàðàà áîëñíû æèøýý. Ýíýòõýãèéí àíõíû õ¿éí 
ðàäèî áîëîõ Ïàñòàïóðûí Ñàíãõàì (Sangham) 
ðàäèî íü ººðòºº òóñëàõ á¿ëýã õýñã¿¿äèéí 
ñ¿ëæýý áºãººä õ¿é îëíû áèå äààñàí áàéäàë, 
áàéãàëü îð÷íû òîãòâîðòîé áàéäëûã õàíãàõûí 
òóëä õýðýãæ¿¿ëäýã ðàäèî òºñë¿¿äèéã äýìæèõ 
ºðãºí õ¿ðýýòýé ñòðàòåãèéíõ íü íýã õýñýã þì. 
Ìàíàãóà õîò äàõü Ëà Ïðèìåðèñèìà (La Prim-
erisima) íü Íèêàðàãóàäàà òýðã¿¿ëýã÷, ìýäýý, 
öàã ¿åèéí ¿éë ÿâäëûí ðàäèî ñòàíö áºãººä 
õ¿é îëíû ñàíàà÷èëãà áîëîõûí õóâüä õàðààò 
áóñ áàéäëàà áýõæ¿¿ëýõèéí òºëºº àæèëòàí, 
ñîíñîã÷, äýìæèã÷äýýñ á¿ðäñýí ãèø¿¿í÷ëýëòýé 
õîëáîî áàéãóóëæýý. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Dagron, A.G. (2004) Sustainability of CMCs, in Hughes, S., S.Eashwar and Jnnings, V.. (2004) A guide to community multi-media 
centres: How to get started and keep going. Paris: UNESCO
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Àâñòðàëè óëñàä õ¿éí ðàäèîãèéí ºðãºí 
íýâòð¿¿ëýã 1972 îíä Àäåëåé äàõü èõ 
ñóðãóóëèéí 5UV ðàäèîãîîð ýõýëæýý. 1974 
îíä áîãèíî äîëãèîíû ºðãºí çóðâàñ íýýëòòýé 
áîëñíîîð õóðäàöòàé õºãæèõ áîëñîí áàéíà. 
Õºãæìèéí ºðãºí íýâòð¿¿ëãèéí íèéãýìëýãèéí 
Ñèäíåé äýõ (2MBS, 2004 îíû àðâàíõî¸ðäóãààð 
ñàðä áàéãóóëàãäñàí), Ìåëüáóðí äýõ (3MBS, 
1975 îíû äîëäóãààð ñàðä áàéãóóëàãäñàí) 
ñîíãîäîã õºãæìèéí áèøðýí ø¿òýã÷èä àíõíû 
áîãèíî äîëãèîíû ñòàíöóóäûã áàéãóóëæýý. 
Õàðèí 1976 îíû äîëäóãààð ñàðä ºðãºí 
íýâòð¿¿ëãýý ýõýëñýí 3CR ðàäèî íü ¿¿íýýñ 
òýñ ººð áàéñàí áà òýä õýâëýë ìýäýýëëèéí 
çîíõèëîõ ãîë õýðýãñë¿¿äèéí óëàìæëàë ¸ñîîð 
ãàäóóðõàí òîîäîãã¿é íèéãìèéí òýð á¿ëã¿¿ä, 

AUSTRALIA:  
3CR - powered by the people

SUMMARY

3CR is a community radio based in Melbourne, Australia. 
It was established to provide a voice for those who lacked 
access to the mainstream media, particularly working class 
people, women and indigenous people as well as local 
community groups and the issues they represent. 3CR has 
been broadcasting since 1976. Despite limited funding and 
a policy not to carry advertising it has sustained a dynamic alternative broadcasting 
service that provides a platform for over 130 programmes every week produced by and 
for a diversity of social and cultural interest groups.

Community broadcasting commenced in Australia in 
1972, with the university-based radio, 5UV, in Adelaide 
and accelerated with the opening up of the FM band in 
1974. The earliest FM stations were set up by classical 
music enthusiasts who had formed Music Broadcasting 
Societies in Sydney (2MBS, which launched in December 
2004) and Melbourne (3MBS, which launched in July 
1975). 3CR, which commenced broadcasting in July 
1976, was radically different, with a focus on giving voice 
through community radio to social groups who had 
traditionally faced marginalisation by the mainstream 
media, particularly working class people, indigenous 
people and women. 

3CR broadcasts for both a general audience and for 
specific interest groups including programming in 
around 20 different languages and covering themes such 

as social justice, environment, culture and music, and 
trade unions. Many of 3CR’s broadcasters are community 
activists engaged in social movements and well placed 
to provide alternative perspectives on news and current 
affairs. Programmes such as ‘Girls on Air’, ‘Disability 
Day’ and ‘Beyond the Bars’, which looks at the lives of 
indigenous men and women in Australia’s prisons, have 
won national awards.

3CR fiercely guards its independence through a policy of 
not carrying advertising or commercial sponsorship and 
through a broad-based community ownership structure. 
The station is financially independent, relying primarily 
on membership and donations, including an annual 
‘radiothon’ which is the station’s major fundraiser and 
provides around one-third of the station’s total annual 
operating budget of Aus$ 500,000 (US$ 500,000). The 
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ÀÂÑÒÐÀËÈ ÓËÑ: 
3CR - àðä ò¿ìíèé õ¿÷

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
3CR íü Àâñòðàëè óëñûí Ìåëüáóðí õîò äàõü õ¿éí ðàäèî þì. 
Òóñ ðàäèî íü õýâëýë ìýäýýëëèéí çîíõèëîõ ãîë õýðýãñë¿¿äèéí 
õ¿ðòýýìæ äóòìàã, ÿëàíãóÿà àæèë÷èí àíãèéíõàí, ýìýãòýé÷¿¿ä, 
íóòãèéí óóãóóë èðãýä, ò¿¿í÷ëýí íóòãèéí îðøèí ñóóã÷äûí äóó 
õîîëîéã õ¿ðãýõ, òýäýíä òóëãàìäàæ áóé àñóóäëûã õºíäºõèéí òóëä 
áàéãóóëàãäñàí. 3CR íü 1976 îíîîñ ºðãºí íýâòð¿¿ëãýý ÿâóóëæ 
áàéíà. Õÿçãààðëàãäìàë ñàíõ¿¿æèëò, çàð ñóðòàë÷èëãààã ¿ë ÿâóóëàõ áîäëîãîòîé õýäèé 
÷ òýä äîëîî õîíîã òóòàì 130 ãàðóé íýâòð¿¿ëãèéã íèéãýì, ñî¸ëûí ÿíç á¿ðèéí àøèã 
ñîíèðõîë á¿õèé á¿ëýã õýñã¿¿äýä çîðèóëàí, òýäíèé õ¿÷ýýð áýëòãýí ÿâóóëàõ òàëáàð áèé 
áîëãîñîí ýð÷ õ¿÷òýé, àëüòåðíàòèâ ºðãºí íýâòð¿¿ëãèéí ¿éë÷èëãýýã òîãòâîðæóóëñàí áàéíà.  

òóõàéëáàë àæèë÷èí àíãèéíõàí, íóòãèéí 
óóãóóë èðãýä, ýìýãòýé÷¿¿äýä õ¿éí ðàäèîãîîð 
äàìæóóëàí äóó õîîëîéãîî õ¿ðãýõýä ãîë 
àíõààðëàà òºâëºð¿¿ëäýã. 

3CR ðàäèî íèéò ñîíñîã÷, ò¿¿í÷ëýí òóñãàé 
àøèã ñîíèðõîë á¿õèé á¿ëýã, õýñã¿¿äèéí àëü 
àëèíä íü çîðèóëàí ºðãºí íýâòð¿¿ëýã ÿâóóëäàã 
áà 20 îð÷èì õýë äýýð õºòºëáºð áýëòãýæ, 
íèéãìèéí øóäàðãà ¸ñ, áàéãàëü îð÷èí, ñî¸ë, 
õºãæèì, ¿éëäâýð÷íèé ýâëýë çýðýã ñýäâèéã 
òóñãàäàã áàéíà. Èíãýõäýý 3CR-ãèéí îëîí 
ºðãºí íýâòð¿¿ëýã÷ íü íèéãìèéí õºäºëãººíä 
îðîëöäîã õ¿é îëíû èäýâõòí¿¿ä áºãººä ìýäýý, 
öàã ¿å, ¿éë ÿâäàëä àëüòåðíàòèâ áàéäëààð 
õàíäàõäàà ãàðàìãàé õ¿ì¿¿ñ þì. “Îõèä ýôèðò”, 

AUSTRALIA:  
3CR - powered by the people

SUMMARY

3CR is a community radio based in Melbourne, Australia. 
It was established to provide a voice for those who lacked 
access to the mainstream media, particularly working class 
people, women and indigenous people as well as local 
community groups and the issues they represent. 3CR has 
been broadcasting since 1976. Despite limited funding and 
a policy not to carry advertising it has sustained a dynamic alternative broadcasting 
service that provides a platform for over 130 programmes every week produced by and 
for a diversity of social and cultural interest groups.

Community broadcasting commenced in Australia in 
1972, with the university-based radio, 5UV, in Adelaide 
and accelerated with the opening up of the FM band in 
1974. The earliest FM stations were set up by classical 
music enthusiasts who had formed Music Broadcasting 
Societies in Sydney (2MBS, which launched in December 
2004) and Melbourne (3MBS, which launched in July 
1975). 3CR, which commenced broadcasting in July 
1976, was radically different, with a focus on giving voice 
through community radio to social groups who had 
traditionally faced marginalisation by the mainstream 
media, particularly working class people, indigenous 
people and women. 

3CR broadcasts for both a general audience and for 
specific interest groups including programming in 
around 20 different languages and covering themes such 

as social justice, environment, culture and music, and 
trade unions. Many of 3CR’s broadcasters are community 
activists engaged in social movements and well placed 
to provide alternative perspectives on news and current 
affairs. Programmes such as ‘Girls on Air’, ‘Disability 
Day’ and ‘Beyond the Bars’, which looks at the lives of 
indigenous men and women in Australia’s prisons, have 
won national awards.

3CR fiercely guards its independence through a policy of 
not carrying advertising or commercial sponsorship and 
through a broad-based community ownership structure. 
The station is financially independent, relying primarily 
on membership and donations, including an annual 
‘radiothon’ which is the station’s major fundraiser and 
provides around one-third of the station’s total annual 
operating budget of Aus$ 500,000 (US$ 500,000). The 
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“Ýðõòíèé áýðõøýýëòýé õ¿ì¿¿ñèéí ºäºð”, 
Àâñòðàëèéí øîðîíä õîðèãäîæ áóé íóòãèéí 
óóãóóë ýð÷¿¿ä, ýìýãòýé÷¿¿äèéí àìüäðàëûã 
õàðóóëñàí “Òîðíû öààíà” çýðýã íýâòð¿¿ëýã íü 
¿íäýñíèé õýìæýýíèé øàãíàë õ¿ðòñýí àæýý. 

3CR íü çàð ñóðòàë÷èëãàà, àðèëæààíû èâýýí 
òýòãýëýã àâàõã¿é áàéõ áîäëîãî, ìºí ºðãºí 
õ¿ðýýòýé õ¿é îëíû ýçýìøëèéí á¿òöýýðýý 
õàðààò áóñ áàéäëàà õ¿÷òýé õàìãààëäàã. Óã 
ñòàíö íü ãîë÷ëîí ãèø¿¿äèéí òàòâàð, õàíäèâò 
ò¿øèãëýí ñàíõ¿¿ãèéí õóâüä õàðààò áóñ 
áàéäàã. ¯¿íýýñ ãàäíà ðàäèî íü æèë òóòàì 
ººðèéí ãîë õºðºíãº áîñãîã÷ áîëîõ “ðàäèîòîí 
(radiothon)”-íîîðîî äàìæóóëàí 500000 
àâñòðàëè äîëëàð (500000 àì.äîëëàð)-òàé 
òýíöýõ ¿éë àæèëëàãààíû íèéò òºñâèéíõºº 
ãóðàâíû íýãèéã îëäîã àæýý. Ìºí ñòàíö íü 

Õ¿éí ºðãºí íýâòð¿¿ëãèéí ñàíãààñ òîäîðõîé 
òºñºë, õºòºëáºðò çîðèóëñàí íýã óäààãèéí 
òýòãýëýã àâäàã áàéíà.  

1976 îíä àíõ áàéãóóëàãäàõàä íü ãèø¿¿í÷ëýëòýé 
ýòãýýä áîëîõ Õ¿éí ðàäèîãèéí íýãäñýí õîëáîî 
(CRF)-ãîîð äàìæóóëàí 3CR-ã ýçýìøèí ºì÷ëºõ 
áîëñîí áà íýãäñýí ãèø¿¿ä, ñòàíöûí àæèë÷èä, 
äýìæèí õýðýãëýã÷äèéí òºëººëºë ò¿¿íä áàãòäàã. 
CRF íü ñòàíöûí õóâüä øèéäâýð ãàðãàõ ýðõ 
ìýäýë á¿õèé óäèðäàõ äýýä ýòãýýä áà æèëä 
äºðâºí óäàà õóðàëäàíà. ªäºð òóòìûí ¿éë 
àæèëëàãààíûõ íü òºëºº äîëîîí àæèëòàíòàé 
áàãàà óäèðääàã ñòàíöûí ìåíåæåð õàðèóöëàãà 
õ¿ëýýõ áà Óäèðäëàãûí õîðîî õÿíàëò òàâüäàã. 
400 îð÷èì ñàéí äóðûí àæèëòàí íýâòð¿¿ëýã 
õºòëºõ, ñòàíöûí àæèëëàãààíä òóñëàõ çýðãýýð 
òîãòìîë îðîëöîæ àæèëëàíà. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Community Broadcasting Association of Australia http://www.
cbaa.org.au 
- Community Broadcasting Foundation 
http://www.cbf.com.au 
- Lobato, H. (2010) Community radio: the independent alterna-
tive http://www.upstart.net.au/2010/06/07/community-radio-the-
independent-alternative/

 ÕÎËÁÎÎ ÁÀÐÈÕ

3CR Õ¿éí ðàäèî
Óòàñ: + 61 394198377 
Ýëåêòðîí øóóäàí: stationmanager@3cr.org.au 
Öàõèì õóóäàñ: http://www.3cr.org.au 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ðàäèî íü ãàäóóðõàãäñàí á¿ëãèéí äóó 
õîîëîéã õ¿ðãýäýã
 Õºòºëáºð íü íèéãýì, ñî¸ë, îëîí õýëíèé 
èëýðõèéëýë áîëäîã 
 Ãèø¿¿í÷ëýëèéí òàòâàð, õàíäèâààð áèå äààí 
ñàíõ¿¿æäýã
 Õ¿é îëîíä ñóóðèëñàí ýçýìøèë, óäèðäëàãàòàé

station also receives one-off grants for specific projects 
or programmes through the Community Broadcasting 
Foundation. 

Ownership of 3CR is through the Community Radio 
Federation (CRF), a membership body set up when 
the station launched in 1976 and consisting of 
representatives of affiliate members, station workers and 

supporting subscribers. The CRF is the highest decision 
making body at the station and meets four times a year. 
Day-to-day operations are the responsibility of a team of 
seven staff led by the Station Manager and overseen by a 
Committee of Management. Around 400 volunteers are 
involved on a regular basis, presenting programmes and 
assisting station operations.

KEY CHARACTERISTICS

 → Community radio providing a voice for marginalized 
groups

 → Programming reflects social, cultural and linguistic 
diversity

 → Independently financed through membership and 
donations

 → Community-based ownership and management

REFERENCES AND LINKS

 ⎯ Community Broadcasting Association of Australia 
http://www.cbaa.org.au

 ⎯ Community Broadcasting Foundation 
http://www.cbf.com.au

 ⎯ Lobato, H. (2010) Community radio: the independent alternative  
http://www.upstart.net.au/2010/06/07/community-radio-the-
independent-alternative/

CONTACT INFORMATION

3CR Community Radio 
Tel: + 61 394198377 
Email: stationmanager@3cr.org.au 
Web: http://www.3cr.org.au
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Ãèõåòà íü Áóðóíäè óëñûí òºâ, Ãèøåãà ìóæèä 
îðøäîã õºäººãèéí ä¿¿ðýã þì. Ýíý íü 
íèéñëýë Áóæóìáóðà õîòîîñ 100 îð÷èì êì-
ûí çàéä îðøäîã. Áóðóíäè óëñûí õºäººãèéí 
áóñàä íóòàãò ÷ ò¿ãýýìýë áàéäàã÷ëàí ò¿¿íèé 
õ¿í àìûí 90 ãàðóé õóâü íü ôåðìåðèéí 
æèæèã àæ àõóéòàé áà èõýíõäýý õºäºº àæ 
àõóéí ýðõëýã÷ áàéäàã. Ãèõåòà Õ¿éí õýâëýë 
ìýäýýëëèéí òºâ (ÕÕÌÒ)-èéã Áóðóíäè óëñûí 
îðîí íóòãèéí õºãæëèéí Dushirehamwe 
ÒÁÁ ÞÍÅÑÊÎ-ãèéí ñàíõ¿¿ãèéí äýìæëýãýýð 
áàéãóóëæýý. Dushirehamwe ÒÁÁ íü Áóðóíäè 
óëñûí 13 ìóæèä îðøäîã õ¿é îëíû ñàíãóóäûí 
ñ¿ëæýý áºãººä çºð÷èëäººíèé äàðàà ýâëýðýë, 
ýíõ òàéâíû á¿òýýí áîñãîëò, õºãæëèéí òºëºº 
¿éëñò òýðã¿¿ëýõ ¿¿ðýã ã¿éöýòãýõ õºäººãèéí 

BURUNDI: Giheta CMC - promoting peace 
and development

SUMMARY

Giheta Community Media Centre, a project of Dushirehamwe, a local development 
NGO in Burundi, employs telecommunications and broadcast media to promote rural 
and women’s development. Combining a rural telecentre, with training courses in 
computer skills, and a community radio station - Radio Ijwi ry’Umukemyezi - operated 
by rural women, the project has played a leading role in post conflict reconciliation and 
peace building. Dushirehamwe uses a system of participatory needs assessment to 
maintain a clear focus on development outcomes.

Giheta is a rural district situated in Gitega Province, 
in the heart of Burundi. It is about 100 km from the 
capital, Bujumbura. In common with most other rural 
areas of Burundi, in which more than 90 per cent of the 
rural population are smallholders, it is a predominantly 
agricultural community. The Giheta Community Media 
Centre (CMC) was established by Dushirehamwe, a 
local development NGO in Burundi, with support from 
UNESCO. Dushirehamwe is a network of community 
foundations in thirteen provinces of the country which 
seeks to empower rural women to play a leading role 
in post conflict reconciliation, peace building and 
development. Its projects focus on issues such as gender 
equality and women’s rights, conflict mediation and 
reconciliation, and combating violence against women. 

The Giheta CMC consists of a telecentre that provides 
local people with access to telephone and the Internet, 
a computer skills training facility, and a community 
radio station. Radio Ijwi ry’Umukemyezi (RIU) serves 

a community that has been severely impoverished by 
the civil war that occurred in the early 1990s. It means 
‘Voice of Women’ and it is operated by rural women from 
the local community. The community radio station was 
installed at the time of the signing of peace agreements 
between Burundi and the various rebel movements. 
RIU progamme content was designed to contribute to 
the revival of agricultural activity, fostering of peaceful 
cohabitation among groups that were formerly in conflict, 
instilling respect for human rights, and promoting local 
democracy, health and education. 

The Dushirehamwe network has a mature governance 
structure, with provincial and municipal committees 
for each of its community foundations, and a clear 
organisational vision, focused on development outcomes 
rather than the technological platforms. A system of 
participatory community-based needs assessment 
is used to identify local development priorities and 
to assure local ownership in the implementation of 
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ÁÓÐÓÍÄÈ ÓËÑ: Ãèõåòà õ¿éí õýâëýë 
ìýäýýëëèéí òºâ (Giheta CMC) - ýíõ òàéâàí, 
õºãæëèéã õºõè¿ëýí äýìæèõ íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ãèõåòàãèéí Õ¿éí õýâëýë ìýäýýëëèéí òºâ áîë Áóðóíäè óëñûí îðîí íóòãèéí õºãæëèéí 
Dushirehamwe ÒÁÁ-ãèéí òºñºë áà õºäººãèéí áîëîí ýìýãòýé÷¿¿äèéí õºãæëèéã õºõè¿ëýí 
äýìæèõèéí òóëä öàõèëãààí õîëáîî, ºðãºí íýâòð¿¿ëãèéí õýâëýë ìýäýýëýë àæèëëóóëäàã. 
Êîìïüþòåðèéí ÷àäâàð ýçýìø¿¿ëýõ ñóðãàëò ÿâóóëäàã õºäººãèéí òåëå òºâèéã, õºäººãèéí 
ýìýãòýé÷¿¿äèéí àæèëëóóëäàã Radio Ijwi ry’Umukemyezi õ¿éí ðàäèîòîé õîðøóóëàí 
àæèëëóóëñíààðàà ýíýõ¿¿ òºñºë íü ºìíºõ çºð÷èëäººíèé äàðàà ýâëýðýë, ýíõ òàéâíûã 
á¿òýýí áîñãîõîä òýðã¿¿ëýõ ¿¿ðýã ã¿éöýòãýñýí. Dushirehamwe ÒÁÁ íü õºãæëèéí ¿ð ä¿íä 
õ¿ðýõ òîäîðõîé ÷èãëýëòýé áîëîõûí òóëä îðîëöîîíä òóëãóóðëàí õýðýãöýý øààðäëàãà 
òîäîðõîéëîõ ñèñòåìèéã àøèãëàæýý.

ýìýãòýé÷¿¿äèéã õ¿÷èðõýãæ¿¿ëýõèéã ÷àðìàéí 
àæèëëàäàã. Òýäíèé òºñë¿¿ä æåíäåðèéí òýãø 
áàéäàë, ýìýãòýé÷¿¿äèéí ýðõ, çºð÷èëäººíèé 
çóó÷ëàë, ýâëýðëèéí àñóóäàëä òºâëºðºí, 
ýìýãòýé÷¿¿äèéí õ¿÷èðõèéëëèéí ýñðýã òýìöäýã.  

Ãèõåòà ÕÕÌÒ íü îðîí íóòãèéí õ¿ì¿¿ñò óòàñ, 
èíòåðíåòýýð ¿éë÷èëæ, êîìïüþòåðèéí ÷àäâàð 
ýçýìø¿¿ëýõ ñóðãàëòûí òîíîã òºõººðºìæ 
á¿õèé òåëå òºâ, ìºí õ¿éí ðàäèî ñòàíöòàé. 
Ijwi ry’Umukemyezi Ðàäèî (RIU) íü 1990-
ýýä îíû ýõýí ¿åä áîëñîí èðãýíèé äàéíààð 
ÿäóóðàë ãóéëàí÷ëàëä õ¿÷òýé íýðâýãäñýí 
èðãýäýä ¿éë÷èëäýã. Ýíý íü “Ýìýãòýé÷¿¿äèéí 
äóó õîîëîé” ãýñýí ¿ã áºãººä íóòãèéí õ¿é 
îëîí äóíäààñ, õºäººãèéí ýìýãòýé÷¿¿ä ¿éë 
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àæèëëàãààã íü ÿâóóëäàã áàéíà. Õ¿éí ðàäèî 
ñòàíöûã Áóðóíäè óëñ, áîñîã÷äûí ÿíç á¿ðèéí 
õºäºëãººí¿¿äèéí õîîðîíä ýíõ òàéâíû ãýðýýíä 
ãàðûí ¿ñýã çóðñàí òýð ¿åä ñóóðèëóóëñàí àæýý. 
Õºäºº àæ àõóéã äàõèí ñýðãýýõ, óðüä ºìíº 
íü ñºðãºëäºæ áàéñàí á¿ëã¿¿ä ýíõ òàéâíààð 
çýðýãöýí îðøèõ, ýðõ ÷ºëººòýé õàìòðàí 
àìüäðàõàä òóñëàõ, õ¿íèé ýðõèéã õ¿íäýòãýõèéã 
óõààðóóëàõ, îðîí íóòãèéí àðä÷èëàë, ýð¿¿ë 
ìýíä, áîëîâñðîëûã õºõè¿ëýí äýìæèõýä 
õóâü íýìðýý îðóóëàõàä çîðèóëàí RIU-èéí 
õºòºëáºðèéí àãóóëãûã áîëîâñðóóëñàí áàéíà. 

Dushirehamwe ÒÁÁ-ûí ñ¿ëæýý íü õ¿é îëíû ñàí 
á¿ð íü ìóæ, õîòûí çàñàã çàõèðãààíû õîðîîã 
õàìðóóëñàí ñàéòàð áîäîæ áîëîâñðóóëñàí 
çàñàãëàëûí á¿òýöòýé, áàéãóóëëàãûí òîâ 
òîä, àëñûí õàðààòàé, òåõíîëîãèéí òàëáàð 
ãýõýýñýý èë¿¿ õºãæëèéí ¿ð ä¿íä ãîë àíõààðëàà 
òºâëºð¿¿ëäýã. Îðîí íóòãèéíõàà õºãæëèéí 
òýðã¿¿ëýõ ÷èãëýëèéã òîäîðõîéëîõ, õºãæëèéí 
òºñë¿¿äèéí õýðýãæèëòýä îðîí íóòãèéí 

ýçýìøëèéã áàòàëãààæóóëàõûí òóëä õ¿é îëîíä 
ñóóðèëñàí, îðîëöîî á¿õèé õýðýãöýý øààðäëàãà 
òîäîðõîéëîõ ñèñòåì àøèãëàäàã áàéíà. ªìíºº 
òàâüñàí çîðèëòóóääàà õ¿ðýõ áîëîìæ îëãîõûí 
òóëä Dushirehamwe ÒÁÁ-ä îðîí íóòàã, îëîí 
óëñûí ç¿ãýýñ ñàíõ¿¿, òåõíèêèéí òóñëàìæ èðñýí 
áàéíà. 

Ãèõåòà ÕÕÌÒ íü õºãæëèéí çîðèëãîî 
áèåë¿¿ëýõèéí òóëä òåëå òºâèéí òåõíîëîãèéã 
õ¿éí ðàäèîòîé õîñëóóëàõûí àøèã òóñûã 
õàðóóëæ ÷àäñàí þì. Çºð÷èëäººíò áàéäëààñ 
ñýðãýýí áîñãîëòîä øèëæñýí óëñ îðîíä íóòãèéí 
õ¿é îëîíä ñóóðèëñàí õàðèëöàà õîëáîîãîîð 
äàìæóóëàí ÿðèà õýëýëöýý ºðí¿¿ëýõ íü íàéðñàã 
õàðèëöàà òîãòîîõ, ýâëýð¿¿ëýõ, ýíõ òàéâíûã 
á¿òýýí áîñãîõ ¿éë ÿâöàä àìèí ÷óõàë ç¿éë þì. 

Ãèõåòàä ýìýãòýé÷¿¿ä îðîí íóòãèéí õºãæèëä 
ºðãºí õ¿ðýýíä ¿ð íºëºº ¿ç¿¿ëæ áóé õ¿éí 
õýâëýë ìýäýýëëèéí ñàíàà÷ëàãûã òýðã¿¿ëýí, ýíý 
¿éë ÿâöàä ìàíëàéëæ áàéíà.

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Nkurunziza, J.P. (2009) Radio Ijwi ry’Umukenyezi (Voice of the woman) of Giheta 
http://www.telecentre.org/profiles/blogs/radio-ijwi-ry-umukenyezi-voice 

 XÎËÁÎÎ ÁÀÐÈÕ

Radio Ijwi ry’ Umukenyezi “R.I.U 104.1 FM” 
Óòàñ: +257 29554706 
Ýëåêòðîí øóäàí:  ijwi.umukenyezi@yahoo.fr

 ÎÍÖËÎÃ ØÈÍÆ

 Öàõèëãààí õîëáîî, õ¿éí ðàäèîã õîñëóóëñàí Õ¿éí õýâëýë ìýäýýëëèéí òºâ 
 Çºð÷ëèéí äàðààõ ýâëýðýë, ýíõ òàéâíû á¿òýýí áîñãîëò, õºãæèëä ãîë àíõààðëàà òºâëºð¿¿ëäýã 
 Ñàéòàð áîëîâñðóóëñàí çàñàãëàëûí á¿òýö, áàéãóóëëàãûí òîâ òîäîðõîé àëñûí õàðààòàé 
 Çîðèëòóóäàà õ¿é îëîíä ñóóðèëñàí, îðîëöîî á¿õèé õýðýãöýý øààðäëàãûí ñóäàëãààãààð òîäîðõîéëäîã
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×èëè óëñàä àðä÷èëëûã ñýðãýýí áîñãîñíîîñ 
õîéø íýã æèëèéí äàðàà áóþó 1991 îíä 
áàéãóóëàãäñàí Òèåðà ðàäèî íü ×èëèéí 
Ñàíòüÿãî õîòûí îðøèí ñóóã÷äàä AM äóíä 
äîëãèîíîîð ºäºð á¿ð 4 öàãèéí õàðààò áóñ, 
õ¿é îëîíä òóëãóóðëàñàí ºðãºí íýâòð¿¿ëãèéí 
¿éë÷èëãýý ¿ç¿¿ëæ áàéíà. Ò¿¿í÷ëýí 2004 îíîîñ 
õýâëýë ìýäýýëëèéí àãóóëãûí øèíý õýëáýð¿¿ä 
áèé áîëãîõ áîëîìæ îëãîñîí, ìºí äîòîîä, 
ãàäààäûí ñîíñîã÷äîä çîðèóëñàí ðàäèî 
äîõèîíû ºðãºí íýâòð¿¿ëýã öàöàõ èíòåðíåòèéí 
áîëîìæèä òóëãóóðëàí àæèëëàæ áàéíà. Òèåðà 
ðàäèî íü èðãýíèé äóíäààñ ¿¿ññýí áºãººä 
õ¿íèé ýðõèéã õºõè¿ëýí äýìæèõ, ¿çýë áîäëîî 
èëýðõèéëýõ ýðõ ÷ºëºº, õàðèëöàõ ýðõýý ýäëýõ 
íü àðä÷èëñàí àëèâàà íèéãìèéí ãîë ¿íäýñ 
õýìýýí ¿íýò ç¿éëñýý òîäîðõîéëæýý. Ò¿¿í÷ëýí, 

CHILE: Radio Tierra – rooted in 
social movements

SUMMARY

Radio Tierra is a community media project located in Santiago (Chile) which is 
grounded in the political orientation and practical experience of La Morada - a non-
profit association for women’s development with 25 years of engagement in action for 
democracy and social change. Drawing on gender-based perspectives and a focus on 
women’s communication, health and citizenship, Radio Tierra has achieved a national 
and international profile, both as a proponent of rights and social justice, and as a 
platform for social activism. 

Launched the year after the restoration of democracy in 
Chile, Radio Tierra has been operating since 1991 as an 
independent, community-based broadcaster serving the 
city of Santiago (Chile) with four hours per day of radio 
programming on the medium wave (AM) band. Since 
2004 it has also maintained an Internet platform enabling 
new forms of media content as well as the broadcast of 
the radio signal to national and international audiences. 
Radio Tierra describes its values as being rooted in 
citizenship and view the promotion of human rights and 
the exercise of the right to freedom of expression and 
communication as an essential basis of any democratic 
society. It seeks to reflect the distinct interests of civil 
society, to strengthen citizens’ communication and to 
promote women’s participation.

Radio Tierra was established by Corporación Feminista 
La Morada, a Santiago-based women’s organisation, 
with the support of KULU (Kvindernes U-landsudvalg) 
a Danish non-governmental organisation for women 

and development. La Morada provided the management 
experience and the ability to mobilise resources needed 
to develop and to sustain Radio Tierra. It also brought a 
feminist political orientation that informed the direction 
and content of the station as well as its processes for 
management, self-reflection and development. 

Radio Tierra has itself been a terrain for contesting 
views of social communication, with the station seen 
by some as a means to articulate a feminist vision for 
social change and by others as providing a platform for 
direct communication by social movements. In recent 
years the station has aligned itself with the resurgence 
of Chilean social organisations and the growth of new 
social movements in Latin America. A core programme 
strand, ‘Voces de la Ciudadania’, is a space for citizens’ 
association and communication in which, over the last 
ten years, hundreds of people, social organisations, 
collectives and networks have participated. 
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×ÈËÈ ÓËÑ: Òèåðà (Radio Tierra) ðàäèî íü 
îëîí íèéòèéí õºäºëãººíä ¿íäýñëýãäñýí

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Òèåðà (Tierra) ðàäèî íü ×èëè óëñûí Ñàíòüÿãî õîòîä áàéäàã õ¿éí õýâëýë ìýäýýëëèéí 
õºòºëáºð þì. Óã õºòºëáºð íü àðä÷èëëûí ¿éë õýðýã, íèéãìèéí ººð÷ëºëòèéí òºëºº 
25 æèë òàñðàëòã¿é ¿éë àæèëëàãàà ÿâóóëæ áóé ýìýãòýé÷¿¿äèéí õºãæëèéí òºëººõ “Ëà 
Ìîðàäà” àøãèéí áóñ íèéãýìëýãèéí óëñ òºðèéí ÷èã õàíäëàãà áîëîîä ïðàêòèê òóðøëàãà 
äýýð ñóóðèëæýý. Æåíäåðò ñóóðèëñàí òºëºâ áàéäàëòàé, ýìýãòýé÷¿¿äèéí õàðèëöàà, 
ýð¿¿ë ìýíä, èðãýíøëèéí àñóóäàëä àíõààðëàà òºâëºð¿¿ëñýí Òèåðà ðàäèî íü õ¿íèé ýðõ, 
íèéãìèéí øóäàðãà ¸ñûã õàìãààëàã÷ òºäèéã¿é íèéãìèéí èäýâõèéí òàëáàðûí õóâüä 
¿íäýñíèé, ìºí îëîí óëñûí õýìæýýíä õ¿ëýýí çºâøººðºãäñºí áàéíà.

èðãýíèé íèéãìèéí òîäîðõîé ñîíèðõëûã 
òóñãàõ, èðãýä õîîðîíäûí õàðèëöààã áýõæ¿¿ëýõ, 
ýìýãòýé÷¿¿äèéí îðîëöîîã èäýâõæ¿¿ëýí 
õàíãàõûã ýðìýëçäýã áàéíà. 

Ñàíòüÿãî õîòíîî òºâòýé Corporación Femini-
sta La Morada ýìýãòýé÷¿¿äèéí áàéãóóëëàãà 
íü Äàíèéí Ýìýãòýé÷¿¿ä, õºãæëèéí òºëººõ 
KULU (Kvindernes U-landsudvalg) òºðèéí áóñ 
áàéãóóëëàãûí äýìæëýãòýéãýýð Òèåðà ðàäèîã 
¿¿ñãýí áàéãóóëæýý. La Morada áàéãóóëëàãà íü 
òóñ ðàäèîòîé ìåíåæìåíòèéí òóðøëàãààñàà 
õóâààëöàí, ò¿¿íèé òîãòâîðòîé áàéäàë, õºãæèí 
äýâøèõýä øààðäàãäàõ õºðºíãº, íººöòýé áîëîõ 
áîëîìæ îëãîñîí. Òóñ áàéãóóëëàãà íü ìºí 
ðàäèî ñòàíöûí ÷èãëýë, àãóóëãûã òîäîðõîéëîõ 
óëñ òºðèéí ôåìèíèñò ÷èã õàíäëàãà, ò¿¿í÷ëýí 
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ìåíåæìåíò, ººðèéãºº èëýðõèéëýõ, õºãæ¿¿ëýõ 
¿éë ÿâö áèé áîëãîæýý.

Òèåðà ðàäèî íèéãìèéí õàðèëöààí äàõü 
ñàíàà áîäîë óðàëäóóëàõ òàëáàð áîëñîîð 
áàéíà. Çàðèì õ¿ì¿¿ñ ò¿¿íèéã íèéãìèéã 
ººð÷ëºõ ôåìèíèñò ¿çýë áàðèìòëàã÷ ãýäýã 
áîë íºãºº õýñýã íü íèéãìèéí õºäºëãººí¿¿ä 
øóóä õàðèëöàõ òàëáàð õýìýýí ¿çäýã. 
Ñ¿¿ëèéí æèë¿¿äýä òóñ ðàäèî íü ×èëèä îëîí 
íèéòèéí áàéãóóëëàãûí äàõèí ñýðãýõ ¿éë ÿâö 
áîëîîä Ëàòèí Àìåðèê äàõü íèéãìèéí øèíý 
õºäºëãººíèé ºñºëò áîéæèëòîä íºëººëæýý. ‘Vo-
ces de la Ciudadania’ íýâòð¿¿ëãèéí ãîë øóãàì 
íü èðãýä ýâëýëäýí íýãäýõ, õàðèëöàõ îðîí çàé 
áºãººä ñ¿¿ëèéí 10 æèëèéí äîòîð õýäýí çóóí 
õóâü õ¿í, îëîí íèéòèéí áàéãóóëëàãà, õàìò 
îëîí, ñ¿ëæýýã õàìðóóëæýý. 

Òèåðà ðàäèî íü ×èëèä ºðíºñºí óëñ òºðèéí 
àñàð òîì ººð÷ëºëòèéí ¿åýñ ýõòýé þì. Òóñ 
ðàäèî íü íèéãýì, óëñ òºðèéí ¿íýò ç¿éëñ äýýð 
ñóóðèëñàí áºãººä ýíý ¿çýë áàðèìòëàëäàà 
òóóøòàé áàéõûí çýðýãöýý íèéãìèéí 
õàðèëöààíû ñóóðü áîëñîí ¿¿ðýã õàðèóöëàãà, 
¿éë àæèëëàãààíäàà õÿíàëò òàâüæ, ø¿¿ìæëýëòýé 
õàíäàæ ÷àääàã áàéíà. Òèåðà ðàäèîãèéí 
ôåìèíèñò áîëîí îëîí íèéòèéí ºðãºí 
õºäºëãººíèé áàòòàé íèéòý÷ ñóóðü, ãèø¿¿äèéíõ 
íü õàìòà÷ õ¿ñýë çîðèã, òóðøëàãà, ìºí ñóðãàëò 
ÿâóóëàõ, ¿éëäýëä äóóäñàí íèéãìèéí êàìïàíèò 
íýâòð¿¿ëýã áýëäýõ, ò¿ãýýõ, õàìòûí àæèëëàãààíû 
òºñºë áîëîâñðóóëàõ, ò¿¿í÷ëýí çàð ñóðòàë÷èëãàà, 
àðèëæààíû èâýýí òýòãýëýã çýðýã ñàíõ¿¿æèëòèéí 
îëîí çàãâàð íü òîãòâîðòîé áàéäëûí ¿ç¿¿ëýëò¿¿ä 
áîëíî. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Poblete, Juan (2006) Culture, neo-liberalism and citizen com-
munication: the case of Radio Tierra in Chile, Global Media and 
Communication Vol 2(3) pages 315-334. Sage Publications 
- Wilson, Perla (2006) Democracia al débito en las comuni-
caciones, Cara y Señal, Volume 5. AMARC-ALC http://www.
caraysenal.agenciapulsar.org/0.php?cys=5&s=5&n=1 

 XÎËÁÎÎ ÁÀÐÈÕ

Òèåðà ðàäèî 
Óòàñ:+562 7351779 

Öàõèì õóóäàñ: http://www.radiotierra.com/ 

 ÎÍÖËÎÃ ØÈÍÆ

 Èðãýíèé íèéãýì, ýìýãòýé÷¿¿äèéí õºäºëãººí äýõ 
íèéòý÷ ñóóðüòàé 
 Èðãýíøèë, õ¿íèé ýðõ, àðä÷èëëààñ ãàðàëòàé ¿íýò 
ç¿éëñòýé
 Îðîëöîîíû áîëîí ººðºº òàíèãäàõ ìåíåæìåíòèéí 
çàãâàðòàé 
 ¯éë àæèëëàãàà, ýäèéí çàñãèéí ¿íäñèéí îëîí òàëò 
õºãæèëòýé

Radio Tierra has its roots in a time of great political 
change in Chile. It has demonstrated tenacity in holding 
to the social and political values on which it was founded 
while, at the same time, being able to engage in critical 
self-reflection on its role and functioning as a platform 
for social communication. The sustainability of Radio 
Tierra lies in its strong social base in the feminist and 

broader social movements, the collective commitment 
and experience of its members, and a diverse economic 
model which includes training delivery; production and 
broadcast of social action campaigns; and development 
co-operation projects; as well as advertising and 
commercial sponsorship. 

KEY CHARACTERISTICS

 → Social base in civil society and the women’s 
movement

 → Values rooted in citizenship, human rights and 
democracy

 → Participatory and self-reflective management model

 → Diversification of activities and economic base

REFERENCES AND LINKS

 ⎯ Poblete, Juan (2006) Culture, neo-liberalism and citizen 
communication: the case of Radio Tierra in Chile, Global Media and 
Communication Vol 2(3) pages 315-334. Sage Publications

 ⎯ Wilson, Perla (2006) Democracia al débito en las comunicaciones, 
Cara y Señal, Volume 5. AMARC-ALC 
http://www.caraysenal.agenciapulsar.org/0.php?cys=5&s=5&n=1

CONTACT INFORMATION

Radio Tierra 
Tel.: +562 7351779 
Web: http://www.radiotierra.com/
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COLOMBIA: AREDMAG - defending 
media in the face of conflict

SUMMARY

Colombia is among the first countries in Latin America to provide specific legal 
and regulatory provision for community broadcasting, but access is not always 
guaranteed. In the region of Magdaleno Medio, which has faced intractable armed 
conflict, community voices have struggled to be heard. The Network Association of 
Community Radios of Magdalena Medio (La Asociación Red de Emisoras Comunitarias 
del Magdalena Medio – AREDMAG) has played a vital role in advocating their right to 
establish and in building local capacity.

Community broadcasting is recognized and promoted 
by policies, laws and regulation in Colombia that have 
enabled over 1000 community radio stations to be 
established, but in regions affected by armed conflict and 
the influence of paramilitary groups such broadcasting 
laws and regulations have carried little weight. The 
Network Association of Community Radios of Magdalena 
Medio (La Asociación Red de Emisoras Comunitarias del 
Magdalena Medio - AREDMAG) has emerged as a vital 
support for social institutions and movements in this 
conflict-ridden region.

AREDMAG is a civil society association that mobilizes 
participatory community building including local 
development projects through support for community 
radio stations. The network is an off-spring of the 
Communication and Cultural Strategy of the Programme 
of Development and Peace for Magdalena Medio, which 

focuses on reducing armed conflict in the region. Within 
this framework AREDMAG’s main objective is to develop 
forms of social communication that enhance the peace 
process and sustainable development by empowering 
community radios with tools to create cultural and 
information based programmes. The network supports 
content production and technological development, and 
works with local community broadcasters to develop 
skills for self-management, promote cultural identity 
and co-create financially sustainability mechanisms for 
stations within the network. 

Among the successes of the AREDMAG network is its 
contribution to promoting and building recognition for 
community radio through advocacy for the rights of 
access to information of the people of Magdalena Medio. 
On a practical level the network also enables media 
spaces for children by supporting thematic programmes 
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Êîëóìáèéí ýðõ ç¿éí áîäëîãî, çîõèöóóëàëò íü 
õ¿éí ºðãºí íýâòð¿¿ëãèéã õ¿ëýýí çºâøººðäºã. 
Èíãýñíýýð 1000 ãàðóé õ¿éí ðàäèî áàéãóóëàãäàõ 
áîëîìæ îëãîñîí áîëîâ÷ çýâñýãò ìºðãºëäººí, 
õàãàñ öýðýãæèëòèéí á¿ëãèéí íºëººëºëä àâòñàí 
á¿ñ íóòàãò ýäãýýð ºðãºí íýâòð¿¿ëãèéí ýðõ 
ç¿é, çîõèöóóëàëòûí õ¿÷ ñóëàðñàí. Ìàãäàëåíà 
Ìåäèî äàõü AREDMAG íü çºð÷èëäººí 
í¿¿ðëýñýí ýíý á¿ñ íóòãèéí íèéãìèéí èíñòèòóò, 
õºäºëãººí¿¿äýä ÷óõàë äýìæëýã áîëæ áàéíà.
 
AREDMAG íü îðîëöîî á¿õèé õ¿é îëíûã 
èäýâõæ¿¿ëýí, ò¿¿í÷ëýí îðîí íóòãèéí 
õºãæëèéí òºñë¿¿äýýð õ¿éí ðàäèîã äýìæäýã 
èðãýíèé íèéãìèéí õîëáîî þì. Óã ñ¿ëæýý 
íü Ìàãäàëåíà Ìåäèî äàõü Õºãæèë áà 
ýíõèéí õºòºëáºðèéí õàðèëöàà, ñî¸ëûí 
ñòðàòåãèàñ ýõòýé áºãººä òóõàéí á¿ñèéí çýâñýãò 

ÊÎËÓÌÁ ÓËÑ: AREDMAG - çºð÷èëäººíèé 
¿åä õýâëýë ìýäýýëëèéã õàìãààëàõ íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Êîëóìá óëñ íü Ëàòèí Àìåðèêèéí îðíóóäààñ õ¿éí ºðãºí íýâòð¿¿ëãèéí ýðõ ç¿é, 
çîõèöóóëàëòûã òóñãàéëàí õàíãàñàí àíõäàã÷ îðíóóäûí íýã þì. Ãýñýí õýäèé ÷, õ¿ðòýýìæ 
íü òºäèéëýí áàòàëãààæààã¿é áàéíà. Çýâñýãò ìºðãºëäººí í¿¿ðëýñýí Ìàãäàëåíî Ìåäèî 
íóòàã äàõü èðãýä äóó õîîëîéãîî ñîíñãîõûí òºëºº òýìöýõ øààðäëàãà òóëãàðñàí àæ. 
Ìàãäàëåíà Ìåäèî äàõü AREDMAG (La Asociación Red de Emisoras Comunitarias del 
Magdalena Medio) õ¿éí ðàäèîãèéí ñ¿ëæýý íèéãýìëýã ýðõèéíõýý òºëºº íºëººëëèéí ¿éë 
àæèëëàãàà ÿâóóëæ, îðîí íóòàãò ÷àäàâõ áèé áîëãîõîä ÷óõàë ¿¿ðýã ã¿éöýòãýñýí. 

ìºðãºëäººíèéã áàãàñãàõàä ÷èãëýãäæýý. Ýíý 
õ¿ðýýíäýý, AREDMAG ðàäèîãèéí ¿íäñýí 
çîðèëò íü ñî¸ë, ìýäýýëýëä òóëãóóðëàñàí 
õºòºëáºð á¿òýýõ àðãà çàìààð õ¿éí ðàäèîã 
õ¿÷èðõýãæ¿¿ëñíýýð ýíõèéí ¿éë ÿâö, òîãòâîðòîé 
õºãæëèéã õàíãàõ íèéãìèéí õàðèëöààíû 
õýëáýð¿¿äèéã áèé áîëãîí, õºãæ¿¿ëýõ ÿâäàë 
áîëíî. Óã ñ¿ëæýý íü àãóóëãûí ¿éëäâýðëýë, 
òåõíîëîãèéí õºãæëèéã äýìæèæ, ñ¿ëæýýíèéõýý 
õ¿ðýýíä ººðèéí ìåíåæìåíòèéí óð ÷àäâàðûã 
äýýøë¿¿ëýõ, ñî¸ëûí ºâºðìºö øèíæèéã îëîíä 
òàíèóëàõ, ðàäèî ñòàíöóóäûí ñàíõ¿¿ãèéí 
òîãòâîðòîé áàéäëûí ìåõàíèçìûã õàìòðàí áèé 
áîëãîõ ÷èãëýëýýð îðîí íóòãèéí õ¿éí ºðãºí 
íýâòð¿¿ëýã÷èäòýé õàìòðàí àæèëëàäàã. 

AREDMAG ñ¿ëæýýíèé àìæèëòûí íýã õýñýã 
íü Ìàãäàëåíà Ìåäèî íóòãèéí õ¿í àìûí 
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ìýäýýëýëòýé áàéõ ýðõèéã íü õàìãààëàõ 
çàìààð õ¿éí ðàäèîã á¿õ íèéòýýð õ¿ëýýí 
çºâøººðºõ õàíäëàãà áèé áîëãîæ, õºõè¿ëýí 
äýìæèõýä îðóóëæ áóé õóâü íýìýð þì. 
Ïðàêòèê ò¿âøèíä óã ñ¿ëæýý íü õ¿¿õäèéí ýðõ, 
òýäíèé ººðèéãºº èëýðõèéëýõ áîëîìæ ðóó 
÷èãëýñýí ñýäýâ÷èëñýí íýâòð¿¿ëãèéã äýìæèõ 
çàìààð õ¿¿õäýä çîðèóëñàí ìýäýýëëèéí îðîí 
çàé áèé áîëãîäîã. Ñ¿ëæýýíèé äýìæëýã íü 
õ¿éí õýâëýë ìýäýýëëèéí õýðýãñýë îðøèí 
òîãòíîõ, òîãòâîðòîé áàéõàä çàéëøã¿é õýëõýý 
õîëáîî ãýäãèéã AREDMAG õàðóóëñàí. Ñóðãàëò 

that address the rights of children and outlets for 
children’s expression. AREDMAG demonstrates that 
network support is a crucial link to enabling and 
sustaining community media. It places emphasis on 
training and content sharing to raise production levels 
and collaboration among the associated radio stations. 
AREDMAG is unique in its approach to the role of 

community radio as a facilitator in peace-building. This 
goes beyond the instrumental approach of transmitting 
persuasive messages, instead viewing each community 
entity as a peace zone in its own right that can encourage 
tolerance of opposing views by strengthening citizen 
dialogue and participation in decision making. 

KEY CHARACTERISTICS

 → Civil society association and network of community 
radios

 → Commitment to peace, conflict reduction and 
development

 → Engaged in advocacy for people’s communication 
rights

 → Provides training, content production and technical 
support

REFERENCES AND LINKS

 ⎯ The Communication Initiative Network Community Radio Network 
Association of Magdalena Medio (Asociación Red de Emisoras 
Comunitarias del Magdalena Medio - AREDMAG) 
http://www.comminit.com/es/node/127870/306

CONTACT INFORMATION

La Asociación Red de Emisoras Comunitarias del Magdalena Medio 
Tel: +57 3123778346 
Email: aredmag@aredmag.org.co 
Web: http://www.aredmag.org.co/
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çîõèîí áàéãóóëàõ, õîîðîíäîî õîëáîî á¿õèé 
ðàäèî ñòàíöóóäûí õîîðîíä íýâòð¿¿ëãýý 
íýìýãä¿¿ëýõèéí òóëä àãóóëãà ñîëèëöîõ, 
õàìòðàí àæèëëàõàä àíõààðäàã. AREDMAG-
ûí õ¿éí ðàäèîãèéí ¿¿ðýã áîë ýíõ òàéâàí 
öîãöëîîõ õºäºëãºã÷ õ¿÷ ãýæ ¿çäýã õàíäëàãà íü 
ºâºðìºö. Ýíý íü èòãýæ ¿íýìø¿¿ëýõ èëãýýëò 
äàìæóóëàõ õàíäëàãààñ èë¿¿òýéãýýð õ¿éí íýãæ 
á¿ðèéã ýíõèéí á¿ñ ãýæ ¿çýæ, ýðõèéíõýý äàãóó 
èðãýäèéí õàðèëöàí ÿðèà, øèéäâýð ãàðãàõ 
îðîëöîîã áýõæ¿¿ëñíýýð ýñðýã òýñðýã ñàíàà 
áîäîëä õ¿ëýýöòýé õàíäàõûã õºõè¿ëýí äýìæäýã. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- The Communication Initiative Network Community Radio 
Network Association of Magdalena Medio (Asociación Red de 
Emisoras Comunitarias del Magdalena Medio - AREDMAG) 
http://www.comminit.com/es/node/127870/306 

 XÎËÁÎÎ ÁÀÐÈÕ

La Asociación Red de Emisoras Comunitarias del 
Magdalena Medio 
Óòàñ: +57 3123778346 
Ýëåêòðîí øóóäàí: aredmag@aredmag.org.co 
Öàõèì õóóäàñ: http://www.aredmag.org.co/ 

 ÎÍÖËÎÃ ØÈÍÆ

 Õ¿éí ðàäèîãèéí èðãýíèé íèéãìèéí íèéãýìëýã áà 
ñ¿ëæýýòýé  
 Ýíõ òàéâàí, çºð÷èë áóóðóóëàõ áà õºãæëèéí 
òºëººõ õ¿ñýë çîðèãòîé
 Õ¿ì¿¿ñèéí õàðèëöàõ ýðõèéí òºëºº íºëººëëèéí 
¿éë àæèëëàãàà ÿâóóëäàã
 Ñóðãàëò, àãóóëãà ¿éëäâýðëýë, òåõíèêèéí 
òóñëàëöàà ¿ç¿¿ëäýã



ÒÎÃÒÂÎÐÒÎÉ ÁÀÉÄËÛÍ ÑÒÐÀÒÅÃÈ 45

2008 îíû 10 ñàðûí 15-íä Ñàíãõàì ðàäèî 
áîãèíî äîëãèîí àøèãëàí õ¿éí ðàäèîãèéí 
õàðààò áóñ ¿éë÷èëãýý ¿ç¿¿ëæ ýõýëñýí íü 
Ýíýòõýãèéí õ¿éí ðàäèîãèéí õºãæèëä ò¿¿õò 
ºäºð áàéâ. Ýíý íü òîñãîíû äàëèò ýìýãòýé
÷¿¿äòýé 20 ãàðóé æèë àæèëëàñàí Äåêêàí 
õºãæëèéí íèéãýìëýã (DDS) òºðèéí áóñ 
áàéãóóëëàãûí äýìæëýãòýéãýýð 10 ãàðóé æèëèéí 
òóðø Ïàñòàïóðûí õ¿éí îëíû õ¿ðýýíä ÿâóóëñàí 
õºãæëèéí ¿éë àæèëëàãààíû îðãèë íü áàéëàà. 

Äåêêàí õºãæëèéí íèéãýìëýã íü 1999 îíä 
îðîí íóòãèéí èðãýäýä çîðèóëñàí àóäèî, 
âèäåî íýâòð¿¿ëýã áýëòãýõ ñóðãàëòûí õºòºëáº
ðèéã ñàíàà÷èëñàí áàéíà. Óã òºñºë íü òîñãî
íû ñàíãõàì (ýìýãòýé÷¿¿äèéí ººðòºº òóñëàõ 
á¿ëã¿¿ä) á¿ëýãò òºâëºðºí, ººðèéí çîõèîí 
áàéãóóëàëò áîëîîä ººðòºº òóñëàõ óëàìæëàë 
äýýð ¿íäýñëýãäæýý. Community Media Trust 
(Õ¿éí õýâëýë ìýäýýëëèéí èòãýëöýë) áàéãóóëëàãà 

INDIA: Sangham Radio – giving voice to the 
excluded

SUMMARY

Sangham Radio is the first community radio station to go on air in India and follows the 
approval of India’s Community Radio Policy in 2006. It is also notable as the first radio 
station in the country to be led by women and the first Dalit (socially marginalized 
castes) radio station.  Located in Machnoor village, Pastapur, in the Medak district of 
Andhra Pradesh, it broadcasts on 90.4 FM for one and a half hours daily, and reaches a 
cluster of about 75 villages. 

The launch, on 15 October 2008, of Sangham Radio 
as an independent community radio service on the 
FM waveband was a historic day for the development 
of community radio in India and the culmination of 
nearly ten years development work in the community of 
Pastapur, supported by the Deccan Development Society 
(DDS), a non-governmental organisation that has been 
working in the villages with Dalit women for more than 
20 years. 

In 1999, DDS had initiated a programme of video and 
audio production training in the local community. The 
project built on a tradition of self-organisation and self-
help centred on the women’s village level sanghams 
(women’s self-help groups). The Community Media 
Trust (of which Sangham Radio is a part) was formed in 
2001 under the management of seven non literate Dalit 
women. The first audio productions of the Trust were 
distributed on audio cassettes. Later, with the support 
of UNESCO and other agencies, the infrastructure for 
a radio station including studios and transmitter was 

completed. By the time India’s Community Radio Policy 
was approved in November 2006, there was a community 
radio facility in place with a bank of 600 hours of 
programmes. All that was needed was permission to on 
the air. A licence application was submitted to the Indian 
Ministry of Information and Broadcasting by DDS in early 
2007. Some 18 months later the application completed 
its final stages of regulatory approval.
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ÝÍÝÒÕÝÃ ÓËÑ: Ñàíãõàì ðàäèî (Sangham 
Radio) íü ãàäóóðõàãäàãñäûí äóó õîîëîéã õ¿ðãýõ íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ñàíãõàì ðàäèî íü Ýíýòõýã óëñàä ýôèðýýð íýâòð¿¿ëãýý öàöñàí õàìãèéí àíõíû õ¿éí ðàäèî 
áºãººä 2006 îíä áàòëàãäñàí Ýíýòõýã óëñûí Õ¿éí ðàäèîãèéí áîäëîãûí ¿ð ä¿í þì. Òóñ 
ðàäèîã ýìýãòýé÷¿¿ä óäèðääàã áºãººä íèéãìèéí  á¿ëýã áîëîõ äàëèò÷óóäàä çîðèóëàãäñàí 
àíõíû ðàäèî ñòàíö ãýäãýýðýý îíöëîã. Àíäðà Ïðàäåø ìóæèéí Ìåäàê ä¿¿ðãèéí Ïàñòàïóð 
äàõü Ìà÷íîð òîñãîíä áàéðëàõ óã ðàäèî ñòàíö íü 90.4 áîãèíî äîëãèîíîîð ºäºðò öàã 
ãó÷èí ìèíóòûí íýâòð¿¿ëýã öàöäàã áà 75 îð÷èì òîñãîíû îðøèí ñóóã÷äàä õ¿ðäýã. 

(Ñàíãõàì ðàäèî ò¿¿íèé íýã õýñýã áîëäîã) íü 
2001 îíä áè÷èã ¿ñýãò òàéëàãäààã¿é 7 äàëèò 
ýìýãòýéí óäèðäëàãà äîð áàéãóóëàãäñàí. Òýä 
àíõíû àóäèî á¿òýýë¿¿äýý äóó áè÷ëýãèéí 
õàëüñàíä áè÷èæ òàðààæýý. Õîæèì íü, ÞÍÅÑÊÎ 
áîëîí áóñàä áàéãóóëëàãûí äýìæëýãýýð ñòóäèéí 
òîíîã òºõººðºìæ, äàìæóóëàã÷òàé áîëæ, ðàäèî 

INDIA: Sangham Radio – giving voice to the 
excluded

SUMMARY

Sangham Radio is the first community radio station to go on air in India and follows the 
approval of India’s Community Radio Policy in 2006. It is also notable as the first radio 
station in the country to be led by women and the first Dalit (socially marginalized 
castes) radio station.  Located in Machnoor village, Pastapur, in the Medak district of 
Andhra Pradesh, it broadcasts on 90.4 FM for one and a half hours daily, and reaches a 
cluster of about 75 villages. 

The launch, on 15 October 2008, of Sangham Radio 
as an independent community radio service on the 
FM waveband was a historic day for the development 
of community radio in India and the culmination of 
nearly ten years development work in the community of 
Pastapur, supported by the Deccan Development Society 
(DDS), a non-governmental organisation that has been 
working in the villages with Dalit women for more than 
20 years. 

In 1999, DDS had initiated a programme of video and 
audio production training in the local community. The 
project built on a tradition of self-organisation and self-
help centred on the women’s village level sanghams 
(women’s self-help groups). The Community Media 
Trust (of which Sangham Radio is a part) was formed in 
2001 under the management of seven non literate Dalit 
women. The first audio productions of the Trust were 
distributed on audio cassettes. Later, with the support 
of UNESCO and other agencies, the infrastructure for 
a radio station including studios and transmitter was 

completed. By the time India’s Community Radio Policy 
was approved in November 2006, there was a community 
radio facility in place with a bank of 600 hours of 
programmes. All that was needed was permission to on 
the air. A licence application was submitted to the Indian 
Ministry of Information and Broadcasting by DDS in early 
2007. Some 18 months later the application completed 
its final stages of regulatory approval.
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ñòàíöûí äýä á¿òöèéí àæèë äóóññàí. 2006 îíû 11 
ä¿ãýýð ñàðä Ýíýòõýãèéí õ¿éí ðàäèîãèéí áîäëî
ãî áàòëàãäàõ ¿åýð 600 öàãèéí áýëýí õºòºëáºð
òýé õ¿éí ðàäèîãèéí õ¿÷èí ÷àäàë áèé áîëñîí 
áàéâ. Çºâõºí ýôèðò ãàðàõ çºâøººðºë ë õýðýãòýé 
áàéâ. DDS íü òóñãàé çºâøººðºë õ¿ññýí ºðãºäëºº 
2007 îíû ýõýýð Ýíýòõýã óëñûí Ìýäýýëýë, ºðãºí 
íýâòð¿¿ëãèéí ÿàìàíä ãàðãàñàí áàéíà. Èíãýýä 
18 ñàðûí äàðàà çîõèöóóëàëòûí çºâøººðºë àâàõ 
ýöñèéí øàò äàìæëàãûã äóóñãàæýý.

Ñàíãõàì ðàäèî íü ãàäíû äýìæëýã àâñàí íü 
àøèãòàé áîëñîí õýäèé ÷ ò¿¿íèé òîãòâîðòîé 
áàéäàë íü îðîí íóòãèéí èðãýäèéí ýäèéí 
çàñàã, íèéãìèéí äýìæëýãýýñ ¿¿ñýëòýé. Ñàíãõàì 
ðàäèîä ñàíõ¿¿ãèéí òóñëàëöàà ¿ç¿¿ëýõ òºëºâ
ëºãºº 2009 îíû äîëäóãààð ñàðä àëáàí ¸ñíû 
áîëñîí áàéíà. Óã òºëºâëºãººíèé äàãóó, 5000 
ñàíãõàì èðãýí òóñ á¿ð ñàð áîëãîí 50 ðóïè 
õàíäèâëàõ áºãººä ðàäèî ñòàíö æèëäýý 250,000 
ðóïè áóþó îéðîëöîîãîîð 5000 àì.äîëëàðûí 
õàíäèâ öóãëàíà ãýñýí ¿ã. 

Ìåäàê áîë òóñ óëñûí õàìãèéí áóóðàé õºãæñºí, 
ãàí ãà÷èãò íýðâýãäñýí ãàçðûí íýã þì. Òýíä ÿäóóð
ëûí ò¿âøèí ºíäºð. ªºðñäèéíõ íü ìýäëèéí õ¿éí 
õýâëýë ìýäýýëëèéí õýðýãñýë íü ÿäóóðëûã àðèëãàõ 
ãîë õ¿÷èí ç¿éë áîëæ ÷àäíà õýìýýí îðîí íóòãèéí 
äàëèò ýìýãòýé÷¿¿äèéí óðò õóãàöààíû òóðø 
ìýäýð÷ áàéñàí òýð õýðýãöýýíèéõ íü îðãèë áîë 
Ñàíãõàì ðàäèî þì. Õ¿éí ðàäèî íü ãàäóóðõàãäñàí 
á¿ëãèéí õýòèéí òºëºâ áàéäàë, õýðýãöýý 
øààðäëàãûí òºëºº äóóãàðäàã. Ò¿¿íèé îëîëò 
àìæèëò íü Ïàñòàïóð äàõü äàëèò ýìýãòýé÷¿¿äèéí 
ººðñäèéí ãýñýí õýâëýë ìýäýýëëèéí õýðýãñýëòýé 
áîëîõ ãýñýí òîì çîðèëãîòîé íÿãò óÿëäààòàé. 
Òîãòâîðòîé áàéäàë íü òîãòâîðòîé õºãæèëä 
çàéëøã¿é øààðäëàãàòàé áèå äààñàí õ¿éí îëîí 
áàéõ àëñûí õàðààòàé õîëáîîòîé. Ñàíãõàì ðàäèîä 
àæèëëàæ áóé ýìýãòýé÷¿¿äèéí õóâüä áèå äààñàí 
áàéäàë ãýäýã íü õîîë õèéõýýñ ãàäíà ìºí õýâëýë 
ìýäýýëëèéí õýðýãñëèéíõ íü áèå äààñàí áàéäàë 
ãýñýí ¿ã þì. Òºñºë íü ¿íäýñíèé õýìæýýíä õ¿éí 
ðàäèîãèéí àíõäàã÷ áîëîõûí çýðýãöýý òóõàéí 
ãàçàð íóòàãòàà ººðòºº òóñëàõ áîëîîä õàðèëöàí 
òóñëàëöàõ áàò áºõ ¿íäýñòýé. 

Although Sangham Radio has benefited from external 
support its sustainability is firmly rooted in the social 
and economic support of the local community. A recent 
plan to provide financial support to Sangham Radio was 
formalized in July 2009. According to this plan, each of 
the 5000 Sangham members will contribute Rs 50 every 
month towards the radio station resulting in an annual 
contribution of Rs 250,000 (approx US$ 5,000).

Medak is one of the least developed and arid regions of 
the country. Poverty levels are high. Sangham Radio was 
the culmination of a long felt need by local Dalit women 
that community media of their own could be a critical 
ingredient for poverty eradication. The community radio 
voices the perspectives and needs of the marginalized. 
Its success is linked to the larger goal of the Dalit women 
in Pastapur to have their own media. Its sustainability 
is linked to a vision of community autonomy as being 
critical for sustainable development. For the women 

involved in Sangham Radio, autonomy means not 
only self sufficiency in food production but also media 
autonomy. The project has been a pioneer for community 
radio at the national level while being firmly rooted in 
local self-help and mutual aid.

KEY CHARACTERISTICS

 → First community radio station to launch in India

 → Centred on Dalit women’s self-help groups (sanghams)

 → Building on a vision of community autonomy

 → Sustained by the support of community members 

REFERENCES AND LINKS

 ⎯ Pavarala, V, and Malik, K (2007) Other Voices: The struggle for community radio in India New Delhi: Sage Publications

CONTACT INFORMATION

Deccan Development Society 
Tel: +91 8451282271 
Email:ddspastapur@gmail.com 
Web: http://www.ddsindia.com
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and economic support of the local community. A recent 
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formalized in July 2009. According to this plan, each of 
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month towards the radio station resulting in an annual 
contribution of Rs 250,000 (approx US$ 5,000).
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only self sufficiency in food production but also media 
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CONTACT INFORMATION

Deccan Development Society 
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Pavarala, V, and Malik, K (2007) Other Voices: The struggle for community radio in India New Delhi: Sage Publications 

 XÎËÁÎÎ ÁÀÐÈÕ

Deccan Development Society
Óòàñ: +91 8451282271 
Ýëåêòðîí øóóäàí: ddspastapur@gmail.com 
Öàõèì õóóäàñ: http://www.ddsindia.com

 ÎÍÖËÎÃ ØÈÍÆ

 Ýíýòõýã óëñàä áàéãóóëàãäñàí àíõíû õ¿éí ðàäèî
 Äàëèò ýìýãòýé÷¿¿äèéí ººðòºº òóñëàõ (Ñàíãõàì) 
á¿ëã¿¿äýä òóëãóóðëàñàí/òºâëºðñºí
 Õ¿é îëíû áèå äààñàí áàéäëûã õàíãàõ àëñûí 
õàðààòàé
 Õ¿é îëíû á¿ëã¿¿äèéí äýìæëýãòýéãýýð òîãòâîðòîé 
àæèëëàäàã 
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2000 îíä ñýòã¿¿ë÷ Äàóä Êóòàá áîëîí õàðààò 
áóñ õýâëýë ìýäýýëëèéí õýñýã àæèëòàí 
ãàçðûí äàìæóóëàëòûí äîëãèîí íü òºðèéí 
ìîíîïîëèéí õÿíàëòàíä áàéäàã óëñàä 
èíòåðíåòýýð ºðãºí íýâòð¿¿ëýã öàöàõ áîëîìæ 
ãàðñàíä çîðèãæèí ÀììàíÍåò ðàäèîã ¿¿ñãýí 
áàéãóóëæýý. Ðàäèî ñòàíöûã àíõëàí ÞÍÅÑÊÎ 
áîëîí Èõ Àììàíû çàñàã çàõèðãàà äýìæñýí 
áàéíà. Òóñ ðàäèî ºðãºí íýâòð¿¿ëãèéí îð÷íûã 
íýýëòòýé áîëãîõîä Éîðäàíû çàñãèéí ãàçàðò 
íºëººëºí õóðäàñãàã÷èéí ¿¿ðýã ã¿éöýòãýæ, 2005 
îíä Éîðäàíä àëáàí ¸ñîîð ýçýìøèã÷èéí òóñãàé 
çºâøººðºë àâñàí àíõíû õ¿éí ºðãºí íýâòð¿¿ëýã 
ýðõëýã÷ áîëñîí áàéíà. 

Áîãèíî äîëãèîíû ºðãºí íýâòð¿¿ëãèéí 
çºâøººðºë ýçýìøäýã áîëñíîîñ ¿¿äýí íýðýý 
Àëü-Áàëàä õýìýýí ººð÷èëæ, îðîí íóòãèéí 
ìýäýý, öàã ¿å ¿éë ÿâäàëä òóñãàéëàí òºâëºð÷ 

JORDAN: Radio Al-Balad - the Internet as 
an entry point

SUMMARY

Radio Al-Balad, formerly Radio AmmanNet FM, is Jordan’s first community radio 
station. It has also been described as the Arab world’s first Internet radio station. 
It started as an Internet broadcaster and website in 2000 to circumvent restrictive 
legislation. In July 2005 it began terrestrial broadcasting on 92.4 FM frequency after 
private radio stations received formal regulatory approval. It has gained a reputation 
as a pioneer for community radio in the region.

Radio AmmanNet was launched in 2000 by journalist 
Daoud Kuttab and a group of independent media 
practitioners, inspired by the opportunity to use the 
Internet as a means to commence broadcasting in 
a country where the terrestrial airwaves remained 
under State monopoly control. The station was initially 
supported by UNESCO and the Greater Amman 
municipality. It has played a catalytic role in persuading 
the Jordanian government to open up the broadcasting 
environment and, in 2005, became the first community 
broadcaster to be licensed in Jordan. 

Following its acquisition of an FM broadcast licence, 
the station was renamed Radio Al-Balad and continued 
to develop its distinctive focus on local news and 
current affairs. Operating in a highly centralized media 
environment, where local issues tend to remain on the 
back burner, the station’s coverage of parliamentary and 
municipal affairs initially met resistance in some official 
quarters. Despite this, the radio station stood its ground 
and was ultimately successful in gaining a licence to 

carry news and political programming. This emphasis 
on news has paid dividends in terms of listenership. In 
the 2009 Jordan Media Survey, Radio Al Balad rated top 
among local news websites.

Radio Al-Balad has an impressive range of programming. 
Apart from local news and current affairs, the station 
encourages local musicians and provides extensive 
sports coverage. Interactive phone-in programming 
is used to facilitate community participation and 
feedback. A high priority is given to promoting women’s 
perspectives and to carrying programming that address 
issues of particular concern to women. The station is 
also popular for its work with schools. Students are 
trained and supported to run weekly broadcasts covering 
young people’s interests.

Lines between public, private and community media 
remain blurred in Jordan.  Radio Al Balad has had 
to reckon with often being treated like a commercial 
radio while its tenets and practices are community 
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ÉÎÐÄÀÍ ÓËÑ: Àëü-Áàëàä 
(Radio Al-Balad)-èíòåðíåò-ýõëýõ öýã áîëîõ íü

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Àëü-Áàëàä áóþó õóó÷íààð ÀììàíÍåò FM ðàäèî íü Éîðäàíû àíõíû õ¿éí ðàäèî þì. 
Ò¿¿íèéã ìºí Àðàáûí åðòºíö äýõ àíõíû èíòåðíåò ðàäèî ãýæ ¿çäýã. 2000 îíä èíòåðíåòýýð 
ºðãºí íýâòð¿¿ëýã ýðõëýã÷, öàõèì õóóäàñ õýëáýðýýð õóóëü òîãòîîìæèéí õÿçãààðëàëòóóäûã 
òîéð÷ ¿éë àæèëëàãààãàà ýõýëæýý. 2005 îíû äîëäóãààð ñàðä õóâèéí ðàäèî ñòàíöóóä 
àëáàí ¸ñíû çîõèöóóëàëòûí çºâøººðºë àâ÷ ýõýëñíýýñ õîéø FM 92.4 ðàäèî ãàçðûí 
äàìæóóëàëòààð ºðãºí íýâòð¿¿ëãýý öàöàæ ýõýëñýí. Á¿ñ íóòàãòàà õ¿éí ðàäèîãèéí àíõäàã÷ 
õýìýýí àëäàðøñàí.  

õºãæñººð áàéíà. Îðîí íóòãèéí àñóóäëóóä 
àíõààðëûí ãàäíà ¿ëääýã õýò òºâëºðñºí õýâëýë 
ìýäýýëëèéí îð÷èíä ¿éë àæèëëàãàà ÿâóóëæ 
áóé ðàäèî ñòàíö ïàðëàìåíò áîëîí õîòûí 
çàõèðãààíû ¿éë àæèëëàãààã ñóðâàëæèëæ ýõëý
õýä àëáàíû çàðèì õ¿ðýýëëèéí ýñýðã¿¿öýëòýé 
àíõàíäàà òóëãàð÷ áàéâ. Ãýñýí õýäèé ÷, ðàäèî 
íü õºë äýýðýý áàò çîãññîí áºãººä ìýäýý, óëñ  
òºðèéí õºòºëáºð ÿâóóëàõ òóñãàé çºâøººðëºº 
àìæèëòòàé àâ÷ýý. Ìýäýýã èíãýæ ãîë÷ëîí 
ñîíãîñîí íü ñîíñîã÷äûíõ íü òîîã íýìýãä¿¿ëñýí 
áºãººä 2009 îíû Éîðäàíû õýâëýë ìýäýýëëèéí 
ñóäàëãààãààð îðîí íóòãèéí ìýäýýíèé öàõèì 
õóóäàñ äîòîð òýðã¿¿ëýõ áàéð ýçëýâ. 

Àëü-Áàäàä ðàäèîãèéí õºòºëáºðèéí õ¿ðýý íü 
ã¿íçãèé ñýòãýãäýë òºð¿¿ëäýã. Îðîí íóòãèéí 
ìýäýý, öàã ¿å ¿éë ÿâäëûí ñóðâàëæëàãààñ 
ãàäíà, îðîí íóòãèéí õºãæèì÷äèéã äýìæèæ, 
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ñïîðòûí ìýäýý, ñóðâàëæëàãà ºðãºíººð 
íýâòð¿¿ëäýã áàéíà. Îëîí íèéòèéí îðîëöîîã 
õàíãàõ, òýäíèé ñàíàë ñýòãýãäëèéã ñîíñîõûí 
òóëä óòñààð øóóä õàðèëöàõ íýâòð¿¿ëýã õèéäýã. 
Ýìýãòýé÷¿¿äèéã äýìæèõ íü òýäíèé îíöãîé 
àñóóäëûã ÿâóóëàõàä àíõààðäàã. Òóñ ðàäèî íü 
ìºí ñóðãóóëèóäòàé õàìòðàí àæèëëàäàãààðàà 
íýðòýé. Ñóðàã÷äûã çàëóó÷óóäûí ñîíèðõëûã 
òóñãàñàí äîëîî õîíîã òóòìûí íýâòð¿¿ëýã 
áýëòãýõýä ñóðãàæ, òýäýíä äýìæëýã ¿ç¿¿ëäýã 
áàéíà. 

Îëîí íèéòèéí, õóâèéí, õ¿éí õýâëýë 
ìýäýýëëèéí õîîðîíäûí ÷èã øóãàì Éîðäàí 
óëñàä á¿äýã õýâýýð áàéíà. Àëü-Áàäàä ðàäèîã 
àðèëæààíû ðàäèî õýìýýí òîîöîõ íü ýëáýã ÷, 
ò¿¿íèé çàð÷èì, ¿éë àæèëëàãàà íü õ¿é îëîíä 
÷èãëýãäñýí áàéäàã. Ðàäèî íü õàíäèâëàã÷äûí 
çàð ñóðòàë÷èëãàà, ñòóäèéí ò¿ðýýñ, ìåññåæýýð 
ñîíñîã÷äûí ñàíàë ñýòãýãäëèéã õ¿ëýýí àâàõ 
çýðýã îðëîãî îëîõ ìåõàíèçìòàé õîñëóóëàõ 

çàìààð ýäèéí çàñãèéí õîëèìîã çàãâàðûã 
áèé áîëãîæýý. Õºòºëáºð, óäèðäëàãûí 
á¿òýö íü õ¿é îëíû ýçýìøèë, îðîí íóòãèéí 
îðîëöîîòîé, ò¿¿í÷ëýí óäèðäëàãûí çºâëºëä 
àæèëëàãñàäûí òºëººëºë áàéäàã. Çàñàãëàëûí 
õóâüä ñîíñîã÷äûí êëóá áàéãóóëäàã àëáàí ¸ñíû 
òîãòîëöîîòîé.  

Àëü-Áàäàä ðàäèî íü óëñ òºð, ýðõ ç¿é, 
çîõèöóóëàëòûí èõýýõýí ñààä òîòãîðòîé 
íºõöºëä ¿ð ä¿í á¿õèé íºëººëëèéí àæèëëàãàà, 
èíòåðíåòèéã øèíýýð àøèãëàõ çàìààð á¿ñ 
íóòàãòàà õýâëýë ìýäýýëëèéí àðä÷èëàëä õóâü 
íýìðýý îðóóëñàí þì. Èíãýæ àæèëëàõäàà, òóñ 
ðàäèî íü Éîðäàí áîëîí Îéðõè Äîðíîäûí 
áóñàä óëñ îðîíä õ¿éí ðàäèî áàéãóóëàõàä 
àíõíû øàíã òàòæýý. ÀììàíÍåò ñóðãàëòûí 
òºâ íü Ñèðè, Åãèïåò, Ñàóäûí Àðàá áîëîí 
Ïàëåñòèíû ñýòã¿¿ë÷äèéã õºãæ¿¿ëýõýä õóâü 
íýìðýý îðóóëæ áàéíà.  

driven. It has addressed this by developing a mixed 
economic model - combining donor support with 
income generation mechanisms like advertisements, 
studio hire/rental and SMS feedback from listeners. 
The programming and management structure have 
deepened community ownership and local participation 
as well as providing for staff representation in the board 
of management. Formal governance arrangements have 
been complemented by the setting up of listener clubs.

Radio Al-Balad has contributed to media democratization 
in the region through effective advocacy and innovative 
use of the Internet in the face of considerable political, 
legal and regulatory obstacles.  In doing so it has paved 
the way for other community radio stations to be set 
up in Jordan and other countries of the Middle East. 
The AmmanNet training centre has contributed to the 
development of journalists from Syria, Egypt, Saudi 
Arabia and Palestine.  

KEY CHARACTERISTICS

 → Pioneer for Internet and FM community 
radio in the Middle East

 → Emphasis on local news, current affairs 
and political reporting

 → Mixed economic model of donor support 
and earned income

 → Developing a regional support centre 
for community media

REFERENCES AND LINKS

 ⎯ AmmanNet 
http://en.ammannet.net/

 ⎯ Agrabawe, T., S. Zaida, D. Kuttab (2008) Community Radio for Development in Jordan 
http://www.amarc.org/documents/articles/Community_radio_in_Jordan.pdf

CONTACT INFORMATION

Radio Al-Balad 
Tel: +962 64645486 
Email: Info@ammanet.net 
Web: http://www.balad.fm/
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- Agrabawe, T., S. Zaida, D. Kuttab (2008) Community Radio for Development in Jordan

 XÎËÁÎÎ ÁÀÐÈÕ

Àëü-Áàäàä ðàäèî 
Óòàñ: +962 64645486 
Ýëåêòðîí øóóäàí: Info@ammanet.net 
Öàõèì õóóäàñ: http://www.balad.fm/ 

 ÎÍÖËÎÃ ØÈÍÆ

 Îéðõè Äîðíîä äàõü èíòåðíåò, áîãèíî äîëãèîíû 
õ¿éí ðàäèîãèéí àíõäàã÷ 
 Îðîí íóòãèéí ìýäýý, öàã ¿å ¿éë ÿâäàë, óëñ òºðèéí 
ñóðâàëæëàãààðàà îíöëîã 
 Õàíäèâëàã÷äûí äýìæëýã, ººðèéí îðëîãî á¿õèé 
ýäèéí çàñãèéí õîëèìîã çàãâàð
 Á¿ñ íóòàãòàà õ¿éí õýâëýë ìýäýýëëèéã äýìæèõ òºâ 
áîëîí õºãæèæ áóé
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APRANIC íü Ëà Ïðèìåðèñèìà ðàäèîãèéí 
õàðààò áóñ áàéäëûã õàìãààëàõûí òºëºº íýãä
ñýí ñýòã¿¿ë÷, àæèëòàí, ñîíñîã÷, ìºí òýäíèéã 
äýìæèã÷ õ¿íèé ýðõèéí îëîí óëñûí á¿ëã¿¿äèéí 
õîëáîî þì. Ýíý íü ìýäýý, öàã ¿å, ¿éë ÿâäëûí 
õºòºëáºðººðºº ðàäèî ¿éë÷èëãýý ýðõýëäýã 
Íèêàðàãóàäàà òýðã¿¿ëýõ ðàäèî þì. Óã á¿ëýã 
òºðèéí ýçýìøèëä áàéñàí ðàäèîãèéí òåõíèê, 
áóñàä ýä õºðºíãèéã Õîëáîîíä õàíäèâëàõ 
õ¿ñýëò òàâèí õººöºëäñºí íü àìæèëòòàé 
áîëæýý. 
 
Áàãèéí Ëà Ïðèìåðèñèìà ðàäèîãèéí àìèí 
÷óõàë òóëãóóð áîëîõ îðîëöîîíû ìåõàíèçì, 
èë òîä óäèðäëàãà, àðä÷èëàë áà àæèë÷äûí 
ýçýìøèë ãýñýí çàð÷ìûã ¿éë àæèëëàãààíäàà 
áàðèìòàëäàã. Á¿õ ãèø¿¿ä íü ¿éë àæèëëàãààíû 
÷èãëýëèéã òîäîðõîéëæ, áîäëîãî, õºòºëáºðò 
õèéõ àëèâàà ººð÷ëºëòèéã ñî¸ðõîí áàòàëäàã 

NICARAGUA: La Primerisima - 
people’s news radio 

SUMMARY

In 1990 the workers of Radio La Primerisima, both past and present, formed the 
Association of Nicaraguan Radio Broadcasting Professionals (APRANIC). The main 
objective of the group was to secure the independence of the station as an authentic 
community based initiative by taking steps to own it themselves. APRANIC was 
successful in its bid to secure legal ownership of the station. Over the following two 
decades, La Primerisima has evolved a participatory management and programming 
framework that sustains its socio-cultural and institutional objectives.

APRANIC (La Asociación de Profesionales de la 
Radiodifusión) is an association of journalists, staff 
members, listeners and sympathizers from international 
rights groups, formed to secure the independence of 
Radio La Primerisima, Nicaragua’s leading news and 
current affairs radio service. The group successfully 
petitioned the former state ownership to donate 
the technical and other assets of the station to the 
Association.

The group’s activities are based on the principle that 
participatory mechanisms, management transparency, 
democracy and worker ownership are the essential 
pillars of La Primerisima. All members attend a General 
Assembly which determines operational guidelines 
and where any changes to policies or programmes 
must be ratified. Decisions taken are communicated to 
the station management through an executive board 
nominated by the General Assembly. APRANIC preserves 
it commitment to participatory media by identifying clear 

indicators of its relationship with the communities it 
serves. The members ensure that the station maintains 
its reputation for fairness and honest reporting despite 
its history of political association with the FSLN (Frente 
Sandinista de Liberación Nacional). Policy decisions 
ensure that the station stays clear of government and 
private attempts to control its editorial content, while 
the editorial itself maintains balance through frequent 
interaction with the listeners. 

La Primerisima exemplifies a culturally appropriate 
and holistic approach to transferring state broadcasting 
assets into community ownership. Its focus as “the 
people’s station” is at the core of all its activities and it 
is in turn the people who make the station sustainable. 
Significantly, La Primerisima’s coverage now extends 
to all of Nicaragua and the station does not define a 
geographical community, but a community of the poor 
wherever they exist in the country. It is this community 
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ÍÈÊÀÐÀÃÓÀ ÓËÑ: Ëà Ïðèìåðèñèìà (La 
Primerisima) áîë àðä ò¿ìýí ýçýìøäýã ìýäýýíèé ðàäèî

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ëà Ïðèìåðèñèìà ðàäèîãèéí õóó÷èí áîëîí òóõàéí ¿åèéí àæèë÷èä íèéëýí 1990 îíä 
Íèêàðàãóàãèéí Ðàäèî ºðãºí íýâòð¿¿ëãèéí ìýðãýæèëòí¿¿äèéí õîëáîî (La Asociación 
de Profesionales de la Radiodifusión - APRANIC) áàéãóóëæýý. Ýíý áàã íü, õ¿é îëíû ÷èí 
ñýòãýëèéí ñàíàà÷èëãààð áàéãóóëàãäñàí ðàäèîãîî ººðñäºº ýçýìøèõ çàìààð õàðààò 
áóñ áàéäëàà õàìãààëàõ çîðèëò äýâø¿¿ëæýý. APRANIC–èéíõàí ðàäèîãèéíõîî õóóëü 
¸ñíû ýçýìøèã÷ áàéõ îðîëäëîãî íü àìæèëò îëñîí þì. Óäààõ 20 æèëèéí õóãàöààíä Ëà 
Ïðèìåðèñèìà íü ò¿¿íèé íèéãýì, ñî¸ë, áàéãóóëëàãûíõàà çîðèëòóóäûã òîãòâîðæóóëàõûí 
òóëä îðîëöîî á¿õèé óäèðäëàãà, õºòºëáºðèéíõºº õ¿ðýýã òýëæýý. 

Åðºíõèé ÷óóëãàíä îðîëöîíî. Ýíäýýñ ãàðãàñàí 
øèéäâýð¿¿äèéã Åðºíõèé ÷óóëãàíààñ íýð 
äýâø¿¿ëñýí Ã¿éöýòãýõ çºâëºëººð äàìæóóëàí 
ðàäèîãèéí óäèðäëàãàä õ¿ðãýäýã áàéíà. 
APRANIC íü ººðèéí ¿éë÷èëãýý ¿ç¿¿ëæ áóé 
õ¿é îëîíòîéãîî õýðõýí õàðèëöàõ øàëãóóð 
¿ç¿¿ëýëò¿¿äèéã òîäîðõîéëîõ çàìààð îðîëöîî 
á¿õèé õýâëýë ìýäýýëëèéí òºëºº õ¿ñýë 
çîðèãèéã õàäãàëàí õàìãààëäàã. ¯íäýñíèé 
÷ºëººëºëòèéí ñàíäèíèñò ôðîíò (FSLN) 
áàéãóóëëàãàòàé óëñ òºðèéí õîëáîîòîé 
áàéñàí ºìíºõ ò¿¿õýýñ ¿ë õàìààðàí øóäàðãà, 
¿íýí ìýäýý ñóðâàëæëàãà áýëòãýí ÿâóóëäàã 
õýìýýõ òóñ ðàäèîãèéí íýð àëäðûã ºðãºõèéí 
òºëºº Õîëáîîíû ãèø¿¿ä á¿ðýí õàðèóöëàãà 
õ¿ëýýäýã. Áîäëîãûí øèéäâýð¿¿ä íü ðàäèî 
ñòàíöûã çàñãèéí ãàçðààñ õîë áàéõ, õóâü 
õ¿ì¿¿ñèéí ç¿ãýýñ àãóóëãàä õÿíàëò òàâèõ ãýñýí 
îðîëäëîãîîñ àíãèä áàéõàä çîðèóëàãääàã. 
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¯¿íèé çýðýãöýý ðåäàêö íü ººðºº 
ñîíñîã÷èäòîéãîî áàéíãà õàðèëöàí õîëáîîòîé 
áàéæ òýíöâýðò áàéäëàà õàäãàëäàã. 

Ëà Ïðèìåðèñèìà ðàäèîãèéí æèøýý íü òºðèéí 
ºðãºí íýâòð¿¿ëãèéí ºì÷ õºðºíãèéã ñî¸ëûí 
õóâüä òîõèðîìæòîé, íàéðñàã õàíäëàãààð 
àðä èðãýäèéí ýçýìøèëä øèëæ¿¿ëñíèé 
¿ëãýð äóóðèàë þì. “Àðä ò¿ìíèé ðàäèî” 
ãýãäýõ ÷èãëýë áîë ò¿¿íèé á¿õèé ë ¿éë 
àæèëëàãààíûõ íü öºì áºãººä ýðãýýä õ¿ì¿¿ñ 
ººðñäºº ðàäèîãîî òîãòâîðòîé áàéëãàäàã. 
Ëà Ïðèìåðèñèìà ðàäèî Íèêàðàãóà äàÿàð 
íýâòð¿¿ëãýý öàöàæ, ãàçàð ç¿éí áàéðëàëûí 
õóâüä òîäîðõîé íóòãèéí èðãýä ãýæ 
çààãëàäàãã¿é áîëîâ÷ ÿäóó÷óóä òóõàéí îðíû 
ºíöºã áóëàí á¿ðò îðøèí ñóóäàã. 
×óõàìõ¿¿, òýä ë ýíý ðàäèîã óëñûí õàìãèéí 
íýð õ¿íä á¿õèé ãóðâàí õýâëýë ìýäýýëëèéí 
õýðýãñëèéí íýãýíä òîîöîãäîõîä íºëººëæýý.  

Íèêàðàãóà÷óóä á¿ãäýýðýý ýíý ðàäèîãèéí äóó 
õîîëîéã äýìæäýãã¿é áºãººä ò¿¿íèé õàðààò 
áóñ áàéäàë ººðèéí ãýñýí ¿íý öýíýòýé. Àíõíû 
æèë¿¿äýä äýýðýì÷èä Ñàíòà Êëàðà äàõü 
ðàäèîãèéí äàìæóóëàã÷, òîíîã òºõººðºìæèéã 
óë ìºðã¿é áîëòîë íü ãàëäàí øàòààæýý. Ëà 
Ïðèìåðèñèìà äýä á¿òöýý ñýðãýýí áîñãîæ, 
ýôèðò ýðãýí èðýõèéí òóëä îðîí íóòãèéí áîëîí 
îëîí óëñûí íºõºðëºë¿¿äýýñ òóñëàìæ õ¿ññýí 
áèëýý. Ýíý íü òóõàéí ðàäèî íèéòèéí õýðýãöýý, 
ìºí õ¿éí îëíû îðîëöîîíä ¿íäýñëýãäñýíèéã 
òîä òîìðóóí õàðóóëñàí þì. Ýäèéí çàñãèéí 
äîðîéòîë í¿¿ðëýæ, ñàíõ¿¿ãèéí áýðõøýýë 
òóëãàðñàí òýð öàã ¿åä APRANIC íü á¿òýýë÷ 
øèéäë¿¿äèéã áîëîâñðóóëæýý. ¯¿íèé íýã 
æèøýý íü, íýâòð¿¿ëýã á¿ðèéã “áè÷èë ¿éëäâýð” 
ãýæ ¿çýí, ïðîäþñåðóóä íü ººðñäèéíõºº 
íýâòð¿¿ëãèéí çàðäëàà íºõäºã óëàìæëàëò áóñ 
àðãà áàéñàí þì. 

that makes the station among the top three most 
influential media in the country. 

Not all Nicaraguans support the voice of the station and 
independence has had its price. In its early years the 
station’s transmitters and installations in Santa Clara 
were set fire to by thugs and burned to the ground. La 
Primerisima was able to call on local and international 

solidarity to restore the infrastructure and to return 
to the airwaves – an impressive demonstration of the 
resilience of its social base and community involvement. 
In lean economic times APRANIC has developed creative 
solutions to financial challenges. One example is the 
unconventional structure of operating each programme 
as a “mini-enterprise”, with producers responsible for 
covering their own costs.

KEY CHARACTERISTICS

 → Independent news and current affairs radio 
service

 → Serving a nationwide community of interest

 → Owned by its workers, listeners and supporters

 → Participatory and transparent governance 
structure

REFERENCES AND LINKS

 ⎯ Dragon, Alfonso Gumucio. CFSC Case Study: La Primerísima. 
Communication for Social Change Consortium.  
http://www.communicationforsocialchange.org/mazi-articles.
php?id=241

CONTACT INFORMATION

Radio La Primerisima 
Tel: +505 22227936   
Email:info@radiolaprimerisima.com 
Web: http://www.radiolaprimerisima.com/
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Dragon, Alfonso Gumucio. CFSC Case Study: La Prim-
erísima. Communication for Social Change Consortium. 
http://www.communicationforsocialchange.org/mazi-articles. 
php?id=241 

 XÎËÁÎÎ ÁÀÐÈÕ

Ëà Ïðèìåðèñèìà ðàäèî 
Óòàñ: +505 22227936 
Ýëåêòðîí øóóäàí: info@radiolaprimerisima.com 
Öàõèì õóóäàñ: http://www.radiolaprimerisima.com/ 

 ÎÍÖËÎÃ ØÈÍÆ

 Õàðààò áóñ ìýäýý, öàã ¿å ¿éë ÿâäëûí íýâòð¿¿ëýã 
ýðõýëäýã ðàäèî ¿éë÷èëãýý 
 ¯íäýñíèé õýìæýýíä àøèã ñîíèðõîë á¿õèé õ¿é 
îëîíä ¿éë÷èëäýã 
 Àæèë÷èä, ñîíñîã÷èä, äýìæèã÷äèéíõýý ýçýìøèëä 
áàéäàã 
 Îðîëöîî á¿õèé èë òîä çàñàãëàëûí á¿òýö
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Union des associations culturelles Sérère 
áàéãóóëëàãà 1994 îíä áàéãóóëàãäàæ, 1996 
îíä òºðèéí áóñ áàéãóóëëàãà õýìýýí õ¿ëýýí 
çºâøººðºãäæýý. Ðàäèî íü ñåðåðå õýëýýð 
ÿðèã÷äûí õýë, ñî¸ëûã õºõè¿ëýí äýìæèõ, 
ñî¸ë, íèéãýì, ýäèéí çàñãèéí õºãæëèéí òºëºº 
àæèëëàäàã 43 á¿ëýã, õîëáîîíîîñ á¿ðäñýí 
ñ¿ëæýýãýýð äàìæóóëàí òýäíèé íýãäýë íÿãòðàëä 
òóñëàõ çîðèëãîòîé. Õàðèëöàà õîëáîîíû 
õýðýãñëèéí õ¿ðòýýìæ äóòìàã áàéñàí íü ýäãýýð 
õîëáîîäûí ñóë òàë ãýäãèéã Õîëáîî ìýäýðñýí 
áàéíà. Èíãýýä 1999 îíä õ¿éí ðàäèî áàéãóóëàõ 
øèéäâýðò õ¿ð÷ýý. Ìýäýýëëèéí ÿàìàíä õàíäàí 
òóñãàé çºâøººðºë õ¿ññýíèé äàãóó 2001 îíû 4 
ä¿ãýýð ñàðä çºâøººðñºí õàðèó àâ÷, 2001 îíû 
äîëäóãààð ñàðûí 19-íä ýôèðò ãàð÷ýý. 

Íäåô Ëåíã ðàäèî íü ñåðåðå õýëíýýñ ãàäíà 
ôðàíö, âîëîô õýë äýýð øóóä ìýòãýëöýýí, 

SENEGAL: Radio Ndef Leng - letting the 
listener speak

SUMMARY

Radio Ndef Leng is a radio station for the Sérère community in Dakar, one of the 
largest minority groups in the Senegalese capital. It is predominantly a talk radio, 
broadcasting in 14 languages. With strong roots in its target community, the station 
is financed in large part by its own listeners through their active participation in on-
air dialogue and discussion, as well as membership and donations scheme. Through 
a telecommunications service provider, the station generates revenue from calls 
received and billed to the listener’s telephone account.

Union des associations culturelles Sérère was created in 
1994 and recognised as a non-governmental organisation 
in 1996. Its purpose is to promote the language and 
culture of the Sérère speaking community and to assist 
their integration through a network of 43 groups and 
associations engaged in cultural and socio-economic 
development. The Union realised that lack of access to 
the means of communication was a weakness for these 
associations and in 1999 they took the decision to start 
a community radio station. Following a request to the 
Ministry of Information for a licence, in April 2001 they 
received a letter of agreement and took to the air on 19 
July 2001. 

Radio Ndef Leng broadcasts a mixture of on air debate, 
discussion and educational programmes in Sérère 
languages and in other languages including French 
and Wolof. It has organised a listeners club which has 
3,500 members and has over 100 people involved in 
programme making. The radio is run on a voluntary basis 

although the regular volunteers receive allowances. 
The radio station has a very active listenership and 
emphasises interactive broadcasts in which listeners 
are encouraged to phone-in to comment on issues and 
current affairs. It receives around 5,000 calls per month 
and estimates around 150,000 listeners tuning tune-in 
from the target population. 

The radio is financed in large part by the listeners who 
pay a telephone call charge to take part in live phone-
ins and who are also encouraged to make a regular 
voluntary donation. The telephone call charges are 
collected by the telecommunications service provider and 
remitted to the radio on a monthly basis. In addition to 
listener support, the radio raises funds from sponsored 
public service announcements and from national and 
international development organisations, for example, 
for the production of an HIV/AIDS prevention campaign. 
It also receives a contribution from the Fonds d’appui de 
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ÑÅÍÅÃÀË ÓËÑ: Íäåô Ëåíã (Radio Ndef 
Leng) ðàäèî íü ñîíñîã÷äîä ÿðèõ áîëîìæ îëãîäîã

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Íäåô Ëåíã ðàäèî íü Ñåíåãàë óëñûí íèéñëýë Äàêàð õîòîä îðøèí ñóóäàã öººíõèéí 
õàìãèéí òîì á¿ëýã áîëîõ ñåðåðå÷óóäàä çîðèóëñàí ðàäèî þì. Ýíý áîë 14 õýë äýýð 
íýâòð¿¿ëýã áýëòãýí öàöäàã, ÿðèà çîíõèëäîã ðàäèî þì. Çîðèëòîò õ¿é îëíîîñîî õ¿÷òýé 
ÿçãóóðëàñàí ýíý ðàäèîãèéí ñàíõ¿¿ãèéí ýõ ¿¿ñâýðèéí èõýíõ õýñýã íü õàðèëöàí ÿðèà, 
õýëýëö¿¿ëãèéí øóóä íýâòð¿¿ëýãò èäýâõòýé îðîëöäîã ººðèéí ñîíñîã÷èä, ò¿¿í÷ëýí 
ãèø¿¿í÷ëýëèéí òàòâàð, õàíäèâààñ á¿ðääýã. Ðàäèî ñòàíö íü öàõèëãààí õîëáîîíû 
¿éë÷èëãýý ýðõëýã÷ýýð äàìæóóëàí õ¿ëýýí àâ÷ áóé äóóäëàãààñ îðëîãî îëæ, ò¿¿íèéãýý 
ñîíñîã÷äûí óòàñíû òºëáºðººñ íýõýìæèëäýã. 

õýëýëö¿¿ëýã áîëîí áîëîâñðîëûí íýâòð¿¿ëãèéã 
áàãòààñàí õîëèìîã õºòºëáºðòýé. Ìºí 3500 
ãèø¿¿íòýé ñîíñîã÷äûí êëóáòýé, 100 ãàðóé 
õ¿í íýâòð¿¿ëýã á¿òýýõýä îðîëöäîã. Ðàäèîã 
ñàéí äóðûíõàí àæèëëóóëäàã ÷ ñàéí äóðààðàà 
òîãòìîë àæèëëàã÷èä óðàìøóóëàë àâäàã áàéíà. 
Ðàäèîãèéí ñîíñîã÷èä ìàø èäýâõòýé, ðàäèî 
íü òîäîðõîé àñóóäàë, öàã ¿åèéí ¿éë ÿâäëûí 
òàëààð óòñàíä õîëáîãäîí ñàíàë áîäëîî 
èëýðõèéëýõèéã õ¿ññýí ñîíñîã÷äûã äýìæèæ, 
øóóä õàðèëöàí ÿðèõàä ãîëëîí àíõààðäàã. 
Ðàäèî íü ñàðä 5000 îð÷èì äóóäëàãà õ¿ëýýí 
àâäàã áà çîðèëòîò õ¿í àìààñ áàðèìæààãààð 
150000 ãàðóé ñîíñîã÷ òýäýíòýé õîëáîãääîã. 

Ðàäèîãèéí ñàíõ¿¿æèëòèéí èõýíõ õýñýã íü 
óòñààð øóóä õàðèëöàõ íýâòð¿¿ëýãò îðîëöîõûí 
òóëä çàëãàäàã ñîíñîã÷äûí òºëáºð, ò¿¿í÷ëýí 
áàéíãûí ñàéí äóðûí õàíäèâààñ á¿ðääýã. 
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Óòàñíû òºëáºðèéã öàõèëãààí õîëáîîíû 
¿éë÷èëãýý ýðõëýã÷ýýð äàìæóóëàí àâäàã 
áºãººä ñàð á¿ð ðàäèî ðóó øèëæ¿¿ëäýã. 
Ñîíñîã÷äûí äýìæëýãýýñ ãàäíà òýä èâýýí 
òýòãýëãýýð á¿òýýñýí íèéòèéí ¿éë÷èëãýýíèé çàð 
ñóðòàë÷èëãàà, ¿íäýñíèé õèéãýýä îëîí óëñûí 
õºãæëèéí áàéãóóëëàãóóäààñ õºðºíãº áîñãîäîã 
áàéíà. Æèøýý íü, ÕÄÕÂ/ÄÎÕ-îîñ óðüä÷èëàí 
ñýðãèéëýõ êàìïàíèò àæèëä çîðèóëàãäñàí 
íýâòð¿¿ëýã áýëòãýäýã àæýý. Ðàäèî ìºí “Fonds 
d’appui de la presse” õýìýýõ Ñåíåãàë äàõü 
õàðààò áóñ ºðãºí íýâòð¿¿ëýã, ñîíèí õýâëýëèéã 
äýìæèõ ñàíãààñ òóñëàìæ àâäàã. 

Íäåô Ëåíã ðàäèî 2001 îíîîñ õîéø ñåðåðå 
õýëòí¿¿äýä çîðèóëñàí ºðãºí íýâòð¿¿ëãèéí 
òýðã¿¿ëýã÷ ¿éë÷èëãýý õýâýýð áàéãàà áºãººä 
Ôàòèêò õî¸ð äàõü ñàëáàðàà íýýõ çºâøººðºë 
àâ÷ýý. Ò¿¿íèé òîãòâîðòîé áàéäàë íü íýð 
õ¿íäòýé ñåðåðå ñî¸ëûí õîëáîî, ººðñäèéíõ 
íü õýë, ñî¸ëûí èëýðõèéëýë áîëîõóéö õ¿éí 
ðàäèîòîé áàéõ àøèã ñîíèðõëîîñ ¿¿äýëòýé 
þì. Íäåô Ëåíã ðàäèî íü ýíýõ¿¿ äýìæëýãèéã 
ÿðèà çîíõèëñîí ðàäèî íýâòð¿¿ëãèéí õýëáýðò 
¿íäýñëýí, ñîíñîã÷äûí îðîëöîîíîîñ îðëîãî 
á¿ðä¿¿ëýõ ýäèéí çàñãèéí çàãâàð áîëãîí 
õóâèðãàæ ÷àäñàí þì. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Dragon, Alfonso Gumucio. CFSC Case Study: La Primerísima. Communication for Social Change Consortium. 
http://www.communicationforsocialchange.org/mazi-articles. php?id=241 

 XÎËÁÎÎ ÁÀÐÈÕ

Íäåô Ëåíã ðàäèî 
Óòàñ: +221 8640129 
Ýëåêòðîí øóóäàí: babacardiouf@yahoo.fr

 ÎÍÖËÎÃ ØÈÍÆ

 Ñåðåðe ñî¸ëûí õîëáîî áàéãóóëæ, àæèëëóóëæ áàéíà. 
 Îðîëöîî á¿õèé, ÿðèàíä ñóóðèëñàí íýâòð¿¿ëãèéí çàãâàð. 
 Ñîíñîã÷èä íü õóðààìæ, õàíäèâ, óòàñíû òºëáºðººð äàìæóóëàí äýìæäýã. 
 Ñàéí äóðûíõàí óäèðäàæ, àæèëëóóëäàã.
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Ñòóäåíò ðàäèîã 1968 îíû “îþóòíû ñýõýýðýë”-
èéí äàðàà 1969 îíä Ëþáëÿíàãèéí Èõ 
ñóðãóóëèéí Îþóòíû õîëáîî ¿¿ñãýí áàéãóóëæýý. 
Ýíý íü àíõíààñàà ë õàðààò áóñ ñýòã¿¿ë ç¿é, 
àëüòåðíàòèâ õºãæìèéí ºëãèé áàéâ. Õîðâàò, 
Áîñíèéí èðãýíèé äàéíû ¿åýð Ñòóäåíò ðàäèî 
íü õóó÷èí Þãîñëàâûí õàðààò áóñ áóñàä 
ºðãºí íýâòð¿¿ëýã÷èäòýé õîëáîîòîé áàéæ, 
ä¿ðâýãñäèéí íºõöºë áàéäàëä àíõààðëàà 
òºâëºð¿¿ëýí, äîëîî õîíîã á¿ð, òîãòìîë ñåðá-
õîðâàò õýë äýýð íýâòð¿¿ëýã ÿâóóëäàã áàéæýý. 
Õîæèì, Ñëîâåíèä õóâèéí àðèëæààíû ºðãºí 
íýâòð¿¿ëýã íýìýãäýõòýé çýðýãöýýä, Ñòóäåíò 
ðàäèî íü àëüòåðíàòèâ ñî¸ë, áîëîâñðîëûí 
ðàäèî ñòàíö áîëîí ººðèéãºº øèíýýð íýýæ, 
øîîâäîðëîãäîãñäûí òàëûã áàðèìòëàí, 

SLOVENIA: Radio Student - independent 
and non-conformist

SUMMARY

Radio Student is a non-profit, urban community radio 
station operated by the student’s association of the 
University of Ljubljana. It is one of the oldest European 
non-commercial radio stations. It started broadcasting 
in 1969 and has operated continuously since then. The 
station gained prominence for its political coverage and 
non-conformist stand in the last years of Yugoslavian 
communism and in the 10 day war leading to Slovenian 
independence in 1991.

Radio Student was founded in 1969 by the Association 
of Students of the University of Ljubljana, after the 
“student awakening” of 1968. It was, from its beginning, 
a home for independent journalism and alternative 
music. During the period of civil war in Croatia and 
Bosnia, Radio Student retained links with other 
independent broadcasters across former Yugoslavia 
and carried a regular weekly programme in the Serbo-
Croatian language focusing especially on the plight of 
refugees. Later, with the growth of private commercial 
broadcasting in Slovenia, Radio Student reinvented itself 
as an alternative cultural and educational radio station, 
taking the side of the disadvantaged and promoting 
media freedom and diversity. Radio Student places an 
emphasis on the education of its young contributors - 
future journalists, sound engineers, DJs and announcers. 
It has four full-time employees and over 200 regular 

contributors. 
Most are 
students, but 
they also include 
intellectuals, 
journalists, artists 
and university 
lecturers.

Radio Student editorial policy is to present items of 
information, art forms, music and culture overlooked or 
ignored by other media. Its music content avoids global 
corporate music industry trends and seeks to present 
fresh, non-conformist sounds in alternative musical 
genres: post hard-core, techno, hip hop, blues, jazz, 
world music, experimental and contemporary music. The 
station maintains a similarly non-conformist approach 
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ÑËÎÂÅÍÈ ÓËÑ: Ñòóäåíò ðàäèî (Ra-
dio Student) – õàðààò áóñ áºãººä êîíôîðìèñò 
(àÿëäàí äàãàõ) áóñ

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Ñòóäåíò ðàäèî íü Ëþáëÿíà Èõ ñóðãóóëèéí îþóòíû 
õîëáîîíîîñ ýðõëýí àæèëëóóëäàã àøãèéí áóñ, õîòûí îðøèí 
ñóóã÷äàä çîðèóëñàí õ¿éí ðàäèî þì. Ýíý íü Åâðîïûí õàìãèéí 
ýðòíèé àðèëæààíû áóñ ðàäèîíóóäûí íýã áà 1969 îíä 
áàéãóóëàãäñàí öàãààñàà õîéø òàñðàëòã¿é àæèëëàæ áàéíà. 
Óëñ òºðèéí íýâòð¿¿ëýã, ò¿¿í÷ëýí Þãîñëàâûí êîììóíèçìûí 
ñ¿¿ëèéí æèë¿¿äýä áîëîí Ñëîâåíèéã òóñãààð òîãòíîõîä 
õ¿ðãýñýí 1991 îíû àðàâ õîíîãèéí äàéíû ¿åýð êîíôîðìèñò áóñ 
áàéð ñóóðü áàðèìòàëñíààðàà àëäàðøæýý. 

õýâëýëèéí ýðõ 
÷ºëºº, îëîí 
òàëò áàéäëûã 
õºõè¿ëýí äýìæ
ñýýð èðæýý. Ñòóäåíò ðàäèî íü ººðèéí çàëóó 
èäýâõòí¿¿ä áîëîõ èðýýä¿éí ñýòã¿¿ë÷, äóóíû 
èíæåíåð, äèæåé, õºòëºã÷äèéã ãýãýýð¿¿ëýõýä 
àíõààðäàã. Á¿òýí öàãààð àæèëëàäàã äºðâºí 
àæèëòàí, 200 ãàðóé áàéíãûí èäýâõòýíòýé. 
Òýäíèé äèéëýíõ íü îþóòàí áîëîâ÷ äîòîð íü 
ñýõýýòýí, ñýòã¿¿ë÷, óðàí á¿òýýë÷, èõ ñóðãóóëèéí 
áàãø íàð ÷ áàéäàã. 

Ñòóäåíò ðàäèîãèéí ðåäàêö íü õýâëýë 
ìýäýýëëèéí áóñàä õýðýãñëèéí ¿ë òîîìñîðëîí, 
ýñâýë ¿ë õàéõðàí îðõèäîã òèéì ìýäýýëýë, 

SLOVENIA: Radio Student - independent 
and non-conformist

SUMMARY

Radio Student is a non-profit, urban community radio 
station operated by the student’s association of the 
University of Ljubljana. It is one of the oldest European 
non-commercial radio stations. It started broadcasting 
in 1969 and has operated continuously since then. The 
station gained prominence for its political coverage and 
non-conformist stand in the last years of Yugoslavian 
communism and in the 10 day war leading to Slovenian 
independence in 1991.

Radio Student was founded in 1969 by the Association 
of Students of the University of Ljubljana, after the 
“student awakening” of 1968. It was, from its beginning, 
a home for independent journalism and alternative 
music. During the period of civil war in Croatia and 
Bosnia, Radio Student retained links with other 
independent broadcasters across former Yugoslavia 
and carried a regular weekly programme in the Serbo-
Croatian language focusing especially on the plight of 
refugees. Later, with the growth of private commercial 
broadcasting in Slovenia, Radio Student reinvented itself 
as an alternative cultural and educational radio station, 
taking the side of the disadvantaged and promoting 
media freedom and diversity. Radio Student places an 
emphasis on the education of its young contributors - 
future journalists, sound engineers, DJs and announcers. 
It has four full-time employees and over 200 regular 

contributors. 
Most are 
students, but 
they also include 
intellectuals, 
journalists, artists 
and university 
lecturers.

Radio Student editorial policy is to present items of 
information, art forms, music and culture overlooked or 
ignored by other media. Its music content avoids global 
corporate music industry trends and seeks to present 
fresh, non-conformist sounds in alternative musical 
genres: post hard-core, techno, hip hop, blues, jazz, 
world music, experimental and contemporary music. The 
station maintains a similarly non-conformist approach 
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óðëàãèéí õýëáýð, äóó õºãæèì, ñî¸ëûã 
òàíèëöóóëàõ áîäëîãî áàðèìòàëäàã. Õºãæìèéí 
àãóóëãûí õóâüä äýëõèé íèéòèéí õºãæìèéí 
÷èã õàíäëàãààñ çàéëñõèéí, ïîñò-õàðäêîð, 
òåõíî, õèï õîï, áëþç, æàç, äýëõèéí õºãæèì, 
ýêñïåðèìåíòàëü áîëîí îð÷èí ¿åèéí äóó 
õºãæèì çýðýã àëüòåðíàòèâ õºãæìèéí òºðºë 
ç¿éë äýõ êîíôîðìèñò áóñ, øèíý äóó ÷èìýýíèé 
ýðýë õàéãóóë õèéäýã áàéíà. Ðàäèî íü óëñ 
òºð, íèéãìèéí àñóóäàëä ÷ êîíôîðìèñò áóñ 
õàíäëàãà áàðèìòàëäàã. Òýä èðãýíèé íèéãýì, 
òºð, óëñ òºð, ñî¸ë, äóó õºãæèì, õ¿ì¿¿íëýã, èõ 
ñóðãóóëèéí áîëîí îþóòíû áàéãóóëëàãûí ¿éë 
ÿâäëóóäûã ñóðâàëæèëäàã. Èíãýõäýý àðä÷èëàë, 
õ¿íèé ýðõèéã õºõè¿ëýí äýìæèæ, ÷ºëººò ¿ã, 
õ¿ëöýë, ýâ íýãäëèéí çàð÷ìûí òºëºº äóóãàð÷, 
öººíõ áîëîîä ýìçýã á¿ëã¿¿äèéã äýìæèæ, 
óëñ òºð, ¿çýë ñóðòàë, øàøèí, ñàíõ¿¿ ãýõ ìýò 
ýðõ ìýäëèéí äàâàìãàéëñàí ýõ ñóðâàëæèéã 
äýýäëýõýýñ ¿ëýìæ çàé áàðèí àæèëëàäàã 
áàéíà.

Ñòóäåíò ðàäèî áîë ººðñäèéíõ íü íàìòàð, 
òîãòâîðòîé áàéäàë, îðøèí òîãòíîõ õ¿ñýë 
ýðìýëçëèéíõ íü íýã õýñýã áîëñîí òèéì 
õ¿ì¿¿ñèéí ðàäèî þì. Ýíý áîë Ëþáëÿíàãèéí 
Èõ ñóðãóóëèéí Îþóòíû õîëáîîíä 
õàðúÿàëàëòàé ÷ ººðèéí ýðõ ìýäýë á¿õèé íýãæ 
þì. Àíõëàí æàðààä îíä îþóòíû õºäºëãººíººñ 
¿¿ñ÷, àðàâ õîíîãèéí äàéí, õóó÷èí Þãîñëàâûí 
çºð÷èëäººíò ¿åèéã òóóëàí ºíãºð¿¿ëñýí óã 
ðàäèî ºäãºº õóó÷èí Þãîñëàâûí óëñóóä 
äîòðîîñ Åâðîïûí Õîëáîîíû ãèø¿¿í áîëñîí 
àíõíû ýíý îðîíä ¿ã õýëýõ ýðõ ÷ºëººíèé 
òºëºº õàòóó çîãñîí ¿ëãýðëýæ áàéãàà áèëýý. 
Òóñ ðàäèî îí óäààí æèë îðøèí òîãòíîæ áóé 
íü ë ºâºðìºö áàéð ñóóðüòàéã èëòãýíý. ¯¿íèé 
çýðýãöýý ýíý æèøýý øèéäâýð òºãñ õàðààò 
áóñ áàéäëûí ã¿í óõààí íü õ¿éí ðàäèî öàã 
õóãàöààíû ÿâöàä ººðºº îðøèí òîãòíîõ ñî¸ëûí 
çàéëøã¿é õýðýãöýý áèé áîëãîäîã áîëîõûã 
õàðóóëñàí þì. 

on socio-political issues. It covers events related to civil 
society, state and politics, culture, music, the humanities, 
the University and activities of the student organisation. 
In doing so, it has sought to keep a critical distance with 
respect to the dominant sources of power (political, 
ideological, religious, financial) promoting human rights 
and democracy; speaking for the principles of free 
speech, tolerance and solidarity; and supporting the right 
of minorities and marginalized groups

Radio Student is a radio station whose own historical 
trajectory has become a part of its sustainability and 

resilience. It is an institution in its own right within the 
Association of Students of the University of Ljubljana. It 
has arisen from the student movements of the sixties, 
lived through the 10 day war and the conflict in former 
Yugoslavia, and now stands as an exemplar for freedom 
of speech in the first country of former Yugoslavia to have 
joined the European Union. Its longevity alone assures 
its unique position while at the same demonstrating that 
a community radio station with a vigorously independent 
philosophy can, over time, create the cultural necessity 
for its own survival.

KEY CHARACTERISTICS

 → Student owned and led radio station since 1969

 → Focus on alternative music and independent 
journalism

 → Promoting human rights, democracy and free speech

 → Critical, independent and non-conformist philosophy

REFERENCES AND LINKS

 ⎯ Culture.si. Radio Študent (RŠ) (October 2010) 
http://www.culture.si/en/Radio_%C5%A0tudent_(R%C5%A0)

CONTACT INFORMATION

Radio Student 
Tel: +386 12428 800 
Email: info@radiostudent.si 
http://www.radiostudent.si
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 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- Culture.si. Radio Študent (RŠ) (October 2010) 
http://www.culture.si/en/Radio_%C5%A0tudent_(R%C5%A0)

 XÎËÁÎÎ ÁÀÐÈÕ

Ñòóäåíò ðàäèî 
Óòàñ: +386 12428 800 
Ýëåêòðîí øóóäàí: info@radiostudent.si http://www.
radiostudent.si

 ÎÍÖËÎÃ ØÈÍÆ

 1969 îíîîñ õîéø îþóòíóóä ýçýìøèæ, óäèðäàæ 
áóé ðàäèî 
 Àëüòåðíàòèâ õºãæèì, õàðààò áóñ ñýòã¿¿ë ç¿éä 
àíõààðëàà òºâëºð¿¿ëäýã 
 Àðä÷èëàë, õ¿íèé ýðõ, ¿ã õýëýõ ýðõ ÷ºëººã 
õºõè¿ëýí äýìæäýã
 Ø¿¿ìæëýëò, õàðààò áóñ, êîíôîðìèñò áóñ ã¿í 
óõààí 
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Àïàê õ¿éí ðàäèîã 1999 îíä Õîéò Óãàíäûí 
Àïàê ä¿¿ðãèéí èðãýä áàéãóóëæýý. Òóñ 
á¿ñ íóòàãò 18 æèëèéí òóðø ¿ðãýëæèëñýí 
çºð÷èëäººí, èðãýíèé äàéíû óëìààñ îðîí 
íóòãèéí, òýð äóíäàà õºäºº àæ àõóéí ýäèéí 
çàñàã ñ¿éðëèéí èðìýã äýýð èðæýý. Àïàê ðàäèî 
íü áàéãóóëàãäñàí öàãààñàà ýõëýí ýíõèéã 
òºâõí¿¿ëýõ, Àïàê, ò¿¿íòýé õºðø çýðãýëäýý 
ä¿¿ðã¿¿äýä îðøèí ñóóäàã íóòãèéí èðãýäèéí 
àìüæèðãààã äýýøë¿¿ëýõýä íýâòð¿¿ëãèéí 
àãóóëãà, ¿éë àæèëëàãààãàà ÷èãë¿¿ëñýí áàéíà. 

Ðàäèî íü íèéãìèéí õ¿÷òýé çàð÷ìûã óäèðäëàãà 
áîëãîäîã. Íèéãýì, ýäèéí çàñãèéã ñàéæðóóëàõ 
äàâõàð çîðèëãîî áèåë¿¿ëýõèéí òóëä 
áîëîâñðîëûí õºòºëáºðò ò¿ëõ¿¿ àíõààðäàã 
áàéíà. Èíãýõäýý, æèðèéí èðãýäèéí ã¿íä 
íýâòýð÷, îðîëöîîã õàíãàõ, íóòãèéí èðãýäèéí 
áàéãóóëëàãóóäòàé õàìòðàí àæèëëàõàä 
àíõààðëàà ÷èãë¿¿ëäýã. Ñîíñîã÷äûíõ íü 
àìæèëò, õºòºëáºðèéíõ íü ºíäºð ò¿âøèí 

UGANDA: Radio Apac - promoting social 
and economic improvement

SUMMARY

Radio Apac is a community radio station based in Northern Uganda, a region 
impoverished by eighteen years of civil war. The station has shown great resilience 
in the face of conflict. It has built a strong base of support within the local community 
reflected both in its audience reach and its partnerships with community-based 
organisations. It is now extending its community media provision to include telecentre 
facilities, sound recording and business services.

Radio Apac is a community radio station established 
in July 1999 by members of the community in the 
district of Apac, in Northern Uganda. The region has 
experienced over 18 years of conflict and civil war which 
has decimated the local, predominantly agricultural 
economy. Since its launch, Radio Apac has geared its 
content and operations firmly towards peace building and 
improving the livelihoods of the local community of Apac 
and neighbouring districts. 

The station is guided by strong social principles. In 
its pursuit of the twin goals of social and economic 
improvement it concentrates mainly on educational 
programming. In doing so, it emphasizes grassroots 
participation and partnership with community-
based organisations. Its audience success and high 
programming standards have attracted growing interest 
in partnership from non-governmental organisations, 
development agencies and government departments. 
Local businesses also recognise the station’s success in 
gaining audience and are keen to buy advertising space. 

Radio Apac reaches out to its target community through 
live events, door to door campaigns using bicycles for 
transport and mobile radio transmission. The station is 
evolving into a community media centre providing multi-
media services to the community and local businesses. 
The Radio Apac community media centre offers public 
access to telephone, fax and Internet services, audio 
recording and editing, secretarial services and desktop 
publishing. By providing secondary services the station 
has improved community life and diversified its revenue 
streams.

Radio Apac has demonstrated the vital role radio 
can play in the provision of information, education 
and community building in a region with limited 
telecommunications infrastructure. Operating in a 
subsistence economy and in the face of ongoing conflict, 
it has shown considerable resilience. It success derives 
not only from the quality of its programming which has 
gained a substantial local audience, but also through 
its community outreach and emphasis on grassroots 
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ÓÃÀÍÄ ÓËÑ: Àïàê ðàäèî (Radio Apac) - 
íèéãýì, ýäèéí çàñãèéí áàéäëûã ñàéæðóóëàõàä òóñàëäàã

 ÒÎÂ× ÒÀÍÈËÖÓÓËÃÀ
Àïàê ðàäèî íü 18 æèëèéí òóðø ¿ðãýëæèëñýí èðãýíèé äàéíû óëìààñ ÿäóóðàëä àâòñàí 
Õîéò Óãàíäàä áàéðëàäàã õ¿éí ðàäèî þì. Óã ðàäèî çºð÷èëäººíèé ¿åýð òóéëûí óÿí 
õàòàí áàéäëààð àæèëëàæýý. Ñîíñîã÷äîä õ¿ð÷ àæèëëàõ, õ¿é îëîíä òóëãóóðëàñàí 
áàéãóóëëàãóóäòàé ò¿íøëýõ àëü àëü õýëáýðýýð íóòãèéí èðãýäýýñ õ¿÷òýé äýìæëýã àâñàí íü 
òóñ ðàäèîãèéí áàò ñóóðü áîëäîã. Îäîî òýä òåëå òºâèéí òîíîã òºõººðºìæ, äóó áè÷ëýã, 
áèçíåñèéí ¿éë÷èëãýýòýé áîëæ, õ¿éí õýâëýë ìýäýýëëèéí õýðýãñëýý ºðãºæ¿¿ëæ áàéíà. 

òºðèéí áóñ áàéãóóëëàãóóä, õºãæëèéí àãåíòëàã, 
òºðèéí áàéãóóëëàãóóäûí ò¿íøëýí àæèëëàõ 
ñîíèðõëûã íü òàòäàã áàéíà. Îðîí íóòãèéí 
áèçíåñèéí áàéãóóëëàãóóä ÷ ìºí àäèë òýäíèé 
ñîíñîã÷äûã òàòàõ àìæèëòûã õ¿ëýýí çºâøººð÷, 
çàð ñóðòàë÷èëãààíû çàé òàëáàé õóäàëäàí 
àâàõ ñîíèðõîëòîé áîëæýý. Àïàê ðàäèî íü 
ñîíñîã÷äûíõîî äóíä àðãà õýìæýý çîõèîí 
áàéãóóëàõ, óíàäàã äóãóéãààð ÿâæ, “õààëãàíààñ 
õààëãàíä” àÿí ºðí¿¿ëýõ, õºäºëãººíò ðàäèî 
àæèëëóóëàí íýâòð¿¿ëãýý ÿâóóëæ, çîðèëòîò 
õ¿é îëîíä õ¿ð÷ àæèëëàäàã áàéíà. Òýä 
íóòãèéí èðãýä, áèçíåñèéí áàéãóóëëàãóóäàä 
ìóëüòèìåäèà õýâëýë ìýäýýëëèéí ¿éë÷èëãýý 
¿ç¿¿ëýõ çàìààð õ¿éí õýâëýë ìýäýýëëèéí 
òºâ áîëîí ºðãºæèæ áàéãàà áèëýý. Àïàê 
ðàäèîãèéí õ¿éí õýâëýë ìýäýýëëèéí òºâ íü 
óòñààð ÿðèóëàõ, ôàêñ ÿâóóëàõ, èíòåðíåò 
àøèãëàõ, àóäèî áè÷ëýã, ýâë¿¿ëýã õèéõ, 
áàðèìò áè÷èã áîëîâñðóóëàõ, ñóðòàë÷èëãààíû 
ìàòåðèàë õýâëýõ, îëøðóóëàõ çýðýã ¿éë÷èëãýý 
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¿ç¿¿ëäýã. Èéíõ¿¿ íýìýëò ¿éë÷èëãýý ¿ç¿¿ëñíýýð, 
ðàäèî íü èðãýäèéíõýý àìüäðàëä ÷ äýì áîëæ, 
îðëîãîî îëîí ÿíçààð á¿ðä¿¿ëäýã. 

Öàõèëãààí õîëáîîíû äýä á¿òýö õÿçãààðëàãä
ìàë á¿ñ íóòàãò ìýäýýëýë, áîëîâñðîë, èðãýäèéã 
ãýãýýð¿¿ëýõ ¿éëñò ðàäèî àìèí ÷óõàë ¿¿ðýã 
ã¿éöýòãýæ ÷àääàãèéí æèøýýã Àïàê ðàäèî òîä 
òîìðóóí õàðóóëæýý. Àìü çóóõ òºäèé ýäèéí 
çàñãèéí íºõöºë, ¿ðãýëæèëñýí çºð÷èëäººíèé 

äóíä òýä òóéëûí óÿí õàòàí áàéæ ÷àäñàí þì. 
Çºâõºí ÷àíàðòàé õºòºëáºð òºäèéã¿é îëîí 
òîîíû ñîíñîã÷äîä áîäèòîé õ¿ð÷ ÷àäñàíû 
¿ð àøèã áîë óã ðàäèîãèéí àìæèëò þì. 
Èðãýäèéíõýý ã¿íä íü íýâòýð÷, òýäýíä õ¿ð÷ 
àæèëëàñàí àðãà, õ¿é îëíû áàéãóóëëàãóóäûí 
çàñàãëàëûí á¿òöýä òºëººëºëòýé áîëæ, íÿãò 
ò¿íøëýí àæèëëàñàí, øèíèéã ñàíàà÷ëàõ 
ýðìýëçýë, èðãýäýä çîðèóëñàí òºðºë á¿ðèéí 
¿éë÷èëãýý íü ìºí òýäíèé àìæèëòûí õýñýã þì. 

 ËÀÂËÀÃÀÀ, ÕÎËÁÎÎÑÓÓÄ

- The Communication Initiative Network. Radio Apac (January 2009) 
http://www.comminit.com/en/node/132280/376

 XÎËÁÎÎ ÁÀÐÈÕ

Àïàê ðàäèî 
Óòàñ: +256 77455593 
Ýëåêòðîí øóóäàí: radioapac@iwayafrica.com 
Öàõèì õóóäàñ: http://www.radioapac.com

 ÎÍÖËÎÃ ØÈÍÆ

 Áîëîâñðîëûí àñóóäàëä õ¿÷òýé àíõààðàë òàâüñàí õ¿éí ðàäèî 
 Îðîí íóòãèéí íèéãýì, ýäèéí çàñãèéã ñàéæðóóëàõàä ÷èãëýñýí
 Ò¿íøëýë, èðãýäèéí ã¿íä íü íýâòýð÷, îðîëöîîã õàíãàäàã 
 Íýìýëò ¿éë÷èëãýý ýðõëýõ çýðýã îëîí ÿíçûí ñàíõ¿¿æèëòòýé




